





Fe 
# 
ri 


Jeweler 
( 





lar- 


rcu 





' 


: 





1941 


DECEMBER 





ENON 7 




















g that stole the 
© great was its 





























DESIGNED AND HAND CRAFTED IN THE SHOPS OF 


A. SAUER & COMPANY 


439 RACE STREET ® CINCINNATI, OHIO 


FOR DECEMBER, 1941 ; _ ; 1 














Jewelers 


Circular. 
Keystone 


VOLUME CXIil NUMBER 3 





P. M. FAHRENDORF, President 
ond General Manager 


FRED V. COLE, Editor 


Associate Editors 

DONALD S. McNEIL 

J. RODMAN KEAGY 

J. RICHARD IANDER 

JOHN E. McGINN, Art Editor 
JOHN J. BOWMAN, Technical Editor 
L. W. MOFFETT, Washington Editor 
Natl. Press Bldg., Washington, D. C. 
HARRY R. TERHUNE, Western Editor 
201 Oceano Dr., Los Angeles, Calif. 
SYDNEY H. BALL, 

Diamond Consultant 


BUSINESS STAFF 
A. V. ANSEL, Circulation Manager 


New York 

ERNEST H. BENNETT 
H. H. HETHERINGTON 
J. RICHARD IANDER 
ARTHUR J. TUVERI 


New England 

E. P. LINGHAM 

420 Ind. Tr. Bldg Providence. R. |! 
140 Federal St., Boston, Mass. 
Chicago 

CLAUD WHEELER, 29 E. Madison St 
Pittsburgh 

E. H. SYKES, 600 Am. Bank Bldg. 


San Francisco 
C. H. WOOLLEY, 444 Market St. 


ISRAEL DOBSEVAGE, Harrison, O. 


The Cover—"A Diamond, 
the Perfect Christmas Gift," 
posed exclusively for 
J.C.-K. by Carol Bruce of 
Universal Pictures. The dia- 
mond ring is from Gersh- 
gorn, of Beverly Hills, Calif. 





DECEMBER 1941 


Tax Questions Still Arriving, 35 

Silver Replaces Brass in Hollywood Jewelry, 36 
Holiday Windows Should Be New Each Week, 38 
These Store Installations Beat the Metals Deadline, 40 
Milens Puts “Juice” Into Shaver Sales, 42 

Selected Christmas Ads, 44 

Crystal Designs, 50 

State and Federal Sales Taxes, 60 

Follow-Ups Sell Complete Tea Services, 66 

“5% Ruth. Plat.”, 105 


DEPARTMENTS 


Speaking of the Jewelry Trade, 33 

A Jewelers’ Dictionary, 46 

The Book Shelf, 55 

Ideas, 64 

Giftwares, 78 

News, 82 

Workshop Questions and Answers, 108 


Manufacturers’ News, 117 


Editorials, 120 


OWNED, PUBLISHED, AND COPYRIGHTED (1941) BY THE CHILTON CO., INC. 


Executive Office Editorial and Advertising Offices 
Chestnut and 5éth Sts., ® 100 E. 42nd St., 
Philadelphia, Pa., U.S. A. New York, U. S. A. 


OFFICERS AND DIRECTORS 


C. A. MUSSELMAN, President 
JOSEPH S. HILDRETH, GEORGE H. GRIFFITHS, EVERIT B. TERHUNE, J. H. VAN DEVENTER, CHARLES 
S. BAUR, Vice-Presidents; WILLIAM A. BARBER, Treasurer; JOHN BLAIR MOFFETT, Secretary; JULIAN 
CHASE, THOMAS L. KANE, G. C. BUZBY, P. M. FAHRENDORF, HARRY V. DUFFY, CHARLES J. HEALE 


Published monthly by Chilton Company (Inc.). Entered as second class matter at the Post Office in Philadelphia, 
Pennsylvania, U.S.A., under the Act of Congress of March 3, 1879. Subscription prices—United States or its posses- 
sions: one year $2.00; Mexico, Central America, South America, Spain and its colonies: one year $2.00; in Canada: 
one year $3.00; other foreign countries: one year $6.00; single copies 25c each. All subscriptions are payable in advance. 


THE JEWELERS’ CIRCULAR-KEYSTONE 











FOR DECEMBER, 1941 


W... Marcé sets out to create a new watch design and 
K & O craftsmen are commissioned to produce it, time achieves 
a new high for beauty and style-distinction ... And when 
this model is shown in retail windows, patron interest and 
dealer prestige are both heightened .. . “High Time” shown 
here heralds a special Holiday group of Marcé-inspired, K & O 
diamond watch creations. 


KATZ & OGUSI 


CREATORS OF FINE PLATINUM JEWELRY AND WATCHES 


ENJOYING THE CONFIDENCE OF THE INDUSTRY 


33 WEST 60° ST NEW YORK, N. Y. 














The unprecedented boom in 1847 Rogers Bros.’ sales is resulting in 
an unavoidable shortage. 

To help you keep the good will of your customers, 1847 Rogers 
Bros. explains the situation in part of its full-color, full-page ad in 
the December 15th issue of LIFE Magazine. It will reach more than 


21.900.000 people—many of them your customers. 


1847 ROGERS BROS. 


“AMERICA'S FINEST SILVERPLATE” 
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THE COMPLETE RING LINE 
YOU CAN DEPEND UPON FOR 
YOUR 1942 REQUIREMENTS 


UNTERMEYER ROBBINS ano COMPANY 


MANUFACTURERS OF AMERICAN BEAUTY DIAMOND RINGS 
el an 


136 WEST 52nd STREET * NEW YORK CITY 
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E are pleased to announce that the 
manufacture of our line of products for 
the jewelry, optical and other indus- 
tries will go right on. There will be no 
break in our record of sixty years of 
service and the Company will continue 
to operate as before. The change of 
ownership to Baker & Co., Inc., went 
into effect on November Ist and the 
business will be conducted under the 
style of D. E. Makepeace Company as 
an affiliate of Baker & Co., Inc. 


We take this occasion to thank all the 
friends with whom:we have had such 
pleasant business relations and look 
forward to the continued privilege of 
serving them as well as those we hope 
to acquire in a widening circle of 
acquaintance. 
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vane Us Your Sweeps 
And Scrap. 


AND BE SURE OF A FULL eee RN 


\ , y HEN you send sweeps and other such material 
to a refiner, you expect full value for the 
precious metal content. The more scientific 
facilities. the refiner has at’ his disposal, the more 
accurate can be his methods and 7m % more certain 
you are to realize the results you expect. 
We are the largest refiners and workers of precious 
metals in the world and receive large shipments of 
precious metal bearing material from all over the 
earth. Our assays must be minutely accurate. We 
cannot afford to use anything but precision methods. 
Unlike many refiners, we do not buy for re-sale, but 
employ the recovered precious metals in the manu- 
facture of our extensive and unequalled line of wed- 
ding ring blanks and settings as well as in sheet, wire 
and tubing for the manufacturing jeweler and for 
the many items which we supply to other industries. 
So, when you send your sweeps, water-settlings, filings 
and scrap to us, you may be sure that every recover- 
able grain will be recovered and that you will receive 
full value for the gold, platinum, palladium and silver 
in them, less a small refining charge. 
Why take chances with such valuable material? Send 
it to us and be sure. 
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SMELTERS, REFINERS AND WORKERS OF PLATINUM, GOLD AND SILVER 
113 Astor Street, Newark, N. J. 
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New responsibilities and weighty tasks are ahead in the New Year. 





Let us confront these problems with firm faith, unified courage and 
unshakeable confidence in our common future ... As we face the new 
calendar we extend our best wishes to the industry and sincerest 


breetings for a Happy New Year to all es @ 
4 PP) 
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IMPORTANT ANNOUNCEMENT 


() CRAFTSMANSHIP and ADVANCED PRODUCTION have been com- 


missioned by the U. S. Government to produce precision implements vital to 





national defense. Thus we have a double duty to perform in 1942—to do our 





part to help win the “Battle of Production”; also to carry onward the standards 
of quality and styling that justify this faets 
Cf) BANDS KEEP COMPANY with the WORLD’S FINEST WATCHES. 


BRUNER-RITTER 


INCORPORATED 
FACTORY: 1720 FAIRFIELD AVE., BRIDGEPORT 
SALES OFFICE, 630 FIFTH AVENUE, NEW YORK 
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(6) BANDS-DISTRIBUTED SOLELY THROUGH WHOLESALERS 




















A i be 
iiaee wieniecs — 


Sar, Bez 
sw. ws 
ini LO iron: the : Dray,’ 


HORSE w Busey Dars> 


WG Qune SLES. KS _S = 














Wh Na 





Fee ini! ari ile: am 
a 4 aes been fe Oo Ce 


Gen wlbslil tn 
fh Ls Jyte iling pane 


mans thy b 














NEW YORK OFFICE 
- 630 FiFtiwn AVE 
— ee ee oe Oe Om © © Ee ee ou = 


meeraeertreag, Rica. MUTUAL BANK BLDG. 


10 THE JEWELERS’ CIRCULAR-KEYSTONE 



































“A GOOD PRODUCT IS EASY TO SELL" 


Your Gustomers 
WANT THE MOST FOR THEIR MONEY 


Do not be misguided by low quality rings at low prices. Some- 
times cheap rings actually cost more in the long run. Certainly. 
your customers do want the most for their money... but... . 
they want a good product, a product that they can sell with 
confidence. Your customers depend upon you to select a line 
of merchandise from which they select safely. Bristol rings are 
designed and built to satisfy the ultimate consumer. Stock 
Bristol rings because it is a good product .. . 
product is easy to sell. 


SOLD THROUGH WHOLESALERS 






















and a good 























NEW YORK 
CHICAGO 
LOS ANGELES 


SEAMLESS RING COMPANY 
Creators of Wedding and Engagement Rings 
71 NASSAU STREET, NEW YORK 
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ADVISABLE YESTERDAY. 
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A WUST FOR TOMORRON 





FE Kp rs An VEN ee 1, 


Let Us Act Now! 


We had an eye to your future, as well as ours, 
when we said, over and over again... “Estab- 
lish an Accessory Jewelry Department in 
your store!” Today... such a department is 


it just an “accessory” ... but an essential. 


Shortages of certain types of merchandise are 
already clouding the jeweler’s outlook. But far- 
sighted jewelers are building Accessory Jewelry 
Departments for profit replacement. More and 
more of your customers can now afford the 
jeweler’s-quality jewelry they’ve always wanted 


for themselves .. . for gifts. And the larger 


incomes of today mean livelier shopping. 


Let us act now! Establish a separate, well-stocked 
Accessory Jewelry Department to step up traffic 
into your store, from now on. And plan to keep that 
Department well-stocked with Kreisler jewelry 


accessories to step up your margin of profit, too. 


JACQUES KREISLER MFG. CORP., NORTH BERGEN, N. J. 
Watch Attachments 


Ladies’ and Gentlemen’s Jewelry Accessories 


A MAN’S WORD 


A Monthly Comment by Jacques Kreisler 


PR 


This is the season 

of glad greetings 

and good wishes. 

We dispatch 

"good luck" 

to a friend, somehow 
almost believing 

that good luck 

will indeed arrive. 

We receive 

"sood wishes" 

as if they were 

good tidings-- 

they warm our hearts 
and lift our spirits. 
That is why 

it is so important 
that the season 

should not be 

the sole reason 

for the greeting. 

The season 

is soon passed-- 
while good will 

of man toward man 

is worthy of 
perpetuation and growth. 
In the cordial spirit 
of the season, 

my associates join me 
in greeting you-- 

but our good wishes 
extend beyond 

this month 

and the many 

months thereafter. 

For myself, 

I ask, humbly, 

that you, who serve us 
and whom we 

are privileged to serve, 
regard me as your friend-- 
without seasonal limitation. 


Jaacg Keister 


























LEADING RING FINDING MANUFACTURERS IN THE UNITED STATES 















I941 CELEBRATING 


OUR | ey 
~ flnni Versary 


This is indeed a happy occasion, not only 
because it is our fifteenth anniversary, but 
because of the many friends acquired during 
this long period of service to the trade. 
After all, we could not have achieved so 
much without YOUR co-operation. 


























We wish to take this opportunity to ex- 


























press our appreciation for the confidence 
reposed in us and our product. 
Our policy has always been to produce 
ring findings that are easily converted into 
y beautiful, modern, finished creations which 
Z SELL. 
4 . . . 
5 We will continue to adhere to this goal 
Z in the future. 
a 
& 
« 











Ta | (Lint! 


. KARLAN& BLEICHER nc 


Creators and Designers of “Perfect” Ring Findings 


WE SELL EXCLUSIVELY 188 WEST FOURTH STREET 
to MANUFACTURERS and WHOLESALERS NEW YORK CITY 
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Yes, there must be very good reasons for the constantly 





















oem g a ~ growing volume of REFININGS shipped to Handy 
: és & Harman and the steadily increasing number of 
manufacturers who regularly send their scrap, 


sweeps and other waste to our refining department. 





Many who regularly entrust their gold, silver and 
platinum scrap and waste to us are sending more 
and bigger shipments. Others, knowing our repu- 
A tation for dependability, send their shipments be- 


cause they now have more at stake. 





RETAIL JEWELERS _ ; : 
Most significant is the fact that shipments from the 


Thousands of retail 
jewelers send us their 
Old Gold, Old Silver too. Some even ship by boat and are willing to 
and Gold Filled articles 
regularly, because they 
find that returns are everything possible to give. 
consistently high. Try 
us with your next lot. 


Mid-West and Pacific Coast are growing rapidly 


wait to get the highly accurate returns we do 


A trial shipment will show you what this reputation 


for giving “consistently high returns” really means. 





Try us with your next shipment. 


HANDY & HARMAN 


82 Fulton Street, New York 


Service Plant se : Service Plant 
82 Fulton Street, Principal Plant Bridgeport, Conn. 425 Richmond Street, 


New York City Phone: Bridgeport 9-168) Providence, R. 1. 
Phone: Beekman 3-2460 Chicago Office Phone: Franklin - 8068 Phone: Dexter 4798 
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Ge — The Spirit of 76 
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‘ee Nick's lieutenants 
=~ on Holiday manoeuvres 


P.S.—Confidentially, don’t let the long, white whiskers 
7 fool you. They’re the Ball “Minute Men’, full of Christ- 
mas spirit, ready to help their jeweler friends in every 


* * way they can. 


Our 76th Year— 


Loyally Serving 
| Retail Jewelers 
For 34-Century 











* Ball “Minute Men” will be on “special duty’’ Sundays, December 7, 
14, 21, and “night duty” during weekdays till Christmas . . . for your 
convenience. 


* Fair allocation of all available merchandise. 





* ’Phone RANdolph 5400, wire or write your needs. 


* All orders directed our way will be appreciated and receive Ball ‘Minute 
Man” service. 


THE BALL COMPANY 


APPROVED WHOLESALE DISTRIBUTORS 
58 East Washington Street Garland Building, Chicago 
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\ V.. have no problem that common sense won't 


solve. 


Customers want goods. You want to supply 
them. The trouble is a// jewelers’ customers 
want the same goods at the same time. It just 
can’t be done. 


When you discover customary sources can't 
fill your needs, you go to others. When you 
hear the same story again, your temptation is 
to damn the manufacturer. And then the 
wholesaler. 


Listen! It’s nobody’s fault! 


There’s a job of national defense that’s gof 
to be done. Done adequately. Completely. And 
in a hurry. 

Let's dott 
Grumbling won't help. No one understands 
your position better than the manufacturer who 
makes—and the wholesaler who distributes 
the goods you want to sell. 


But when sources of raw materials dry up, 
sources of finished goods likewise begin to 





When manufacturers can’t deliver, 
wholesalers can’t distribute. None of us likes 
the present situation, but none of us can be 
exempt from it. 


sputter. 


Let's keep our tempers—and our self-respect. 
A good measure of cooperation, a dash of good 
nature—and a pinch of patience—will help 
a lot. 

Let's stay friends—for we'll all be doing busi- 
ness with each other long after the disturbance 
IS OVET. 

\leanwhile, for Christmas 1941 and the new 
year of 1942, our best wishes to jewelers 
everywhere. 


( 7 


| JACOBY-BENDER, INC. 


| 
New York: 161 Sixth Avenue | 
} 





published for the common good by 


Los Angeles 


220 West 5th <i 


BANDS 


Chicago 


1” East Madison Street 
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a 
a. ‘ 
-& 4 
s talking to a" attrac- 
tive girl who was obviously Christmas shopping. 
“H's a present for the boy 'm engaged to," 
she was saying. “He’s out of town, and it's 
a pity, too! | wish | knew which present he'd 


like best.” 


My new clerk wa 


“| can sympathize with you, Miss,”’ | 
told her, “but may | suggest an idea? Either of 
these three gifts would make him happy— 
because all are famous makes, nationally ad- 
vertised names that he knows and respects. 
Whether he’s in New York or California, he'll 
be delighted at your taste.” (Five minutes later 
| was wrapping the gift for her.) 











nmeislovely,”” 
m to make uP 





“Everything you've show 
she said, “but | just can't see 
my mind what to buy. | guess I'll put off buying 
just now. | want to think it over.’ (The clerk 
was having trouble, | could see that, so 1 
quietly joined the conversation. 













“Your suggestion was really a help,”’ 
she added later. “1 was certainly stumped until 
then.” (And | hope ™Y new clerk heard her say 
that. If he does, his next sale will be easier. 
One nice thing about recommending nation- 
ally famous merchandise is the speed with 
which you can wind up @ sale. People are 
“pre-sold”’ before they eve" come in the store. 





A $6,000,000 REASON WHY YOU'LL PROFIT BY 
FEATURING FAMOUS BRANDS FOR CHRISTMAS 


Christmas shoppers look to your 
store for those “extra-special presents 
for extra-special people’ — because 
a jewelry store. gift can carry a spe- 
cially precious meaning. And of all 
the products you sell, jewelry store 
prestige is best expressed by your 


nationally known brands. For good 
reason . 


Customer trust and confidence in 
these famous brands have been built 
for years through magazines. The 
makers of America’s fastest selling 
jewelry store items have spent over 


eR Ne 


&,, 
, AS SEEN IN 


i sab canner ome Se 
> 


THE SATURDAY EVENING 


POST. 


‘‘America’s favorite place to read advertising’ 


$6,000,000 in The Saturday Evening 
Post the past ten years—to give your 


customers extra respect for jewelry 
store merchandise. 


Now is your best time to capitalize 
this $6,000,000 investment — and 
make your store more important to 
local people shopping for Christmas 
presents. Link your good name to 
the names of famous Post-advertised 
brands... through displays and vig- 
orous newspaper advertising. You'll 
make more sales— easier and quicker 
—and win more friends for your store. ° 


PLAY UP THESE POST- ADVERTISED en 
IN YOUR DISPLAYS AND NEWSPAPER 


Number of Years 
in the Post 


Autopoint Pencils 
Bulova Watches 
Community Plate 
Croton W atches 
De Beers Diamonds 
in Watches — 
coaeien Leather Goods. eg eee 
Esterbrook Pens & Pencils 
General Electric Clocks 
Gruen Watches 
Hamilton ee rhs 
i iry for Me 
vorrei’ Sterling Inlaid 
sunis Petes = ooeee*00*** 
enor Diamond Rings 
Krementz Jewelry for Men 
Longines W atches 
Mido Watches.- +5557 75°" 
Parker Pens & Pencils..---+**" 
ington Shavers * 
oo Silverplate by Oneice 
Rolfs Leather Accessories 
Ronson Lighters 
Schick Shavers 
Sunbeam Shavemoaster 
Swank Jewelry for Men 
Telechron Electric Clocks 
Plate 
ecanle Pens & Pencils. --- 


Westclox and Big Ben Clocks & Watches. --- 


Zippo Lighters. -- +7500 7 777 


et 




















E WANT you to know that we 

appreciate the effort you put 
behind Hamilton Watch sales in 1941. 
Without your enthusiasm, your 
patience, and your generous under- 
standing of the problems involved 
in manufacturing merchandise today, 
we could never have achieved such a 
successful conclusion to an outstand- 
ing year. 


We fully recognize our responsibili- 
ties to you the Retail Jewelers of 





20 





America and will continue doing 
everything humanly possible to pro- 
vide a sufficient supply of the kind 
of quality watches for which Hamilton 
has long been famous. 


Hamilton has been doing—and will 
continue to do—its part in the 
nation’s all-out defense program. 
Contracts for chronometers, fuses 
and many other special timing devices 
are in production. To fulfill these, and 
future contracts, Hamilton added 





nearly a thousand new employees and 
35% of floor space to its already ex- 
tensive manufacturing facilities. 


HAMILTON WATCH COMPANY, 
LANCASTER, PENNSYLVANIA. 


Hamilton 


AMERICA’S FINE WATCH 


FOR YOUR OWN GOOD — SUPPORT THE JEWELRY INDUSTRY PUBLICITY BOARD 
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FOR DECEMBER, 1941 


THE MOST 


No really successful manufacturing business has ever been built 
without the confidence of the people who sell its products and 
the people who buy them. sw» We knew that when we started to 
make fine watch straps in 1924, and now that we have attained 
leadership in the industry, we are proud of the name that identi- 
fies our products, and the confidence it has won — among whole- 
salers, retailers and consumers alike. e+ We've worked hard, 
under trying conditions, to meet the overwhelming 1941 demand 


for Neet straps. ov We'll work as hard next year regardless of 


restrictions imposed by conditions beyond our control. es» Mean- 
time, we take this opportunity to extend our heartiest greetings 
and good wishes for the holiday season. 





ARISTOCRAT OF 


WATCH STRAPS 
x~** 






















oclcail OF SEVERAL 











SALES’ OPPORTUNITIES 


SOS 8 RSA Se 



































ORIGINATIONS.. by 
MANUFACTURING 

€ lage COMPANY 
NORTH ATTLEBORO, Vassachusetts 


NEW YORK @ 9% MAIDEN LANE, ALBERT H. BETZ 
CHICAGO e@ 29 E. MADISON, ALLEN B. PINERO 
SAN FRANCISCO @ 57 POST ST., MAX J. NEWMAN 


EST. 1916 
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Variety and Novelty 
added to recognized 
LeStage Quality are im- 
portant reasons why you can 


make sales to every customer 


who enters your store...... 
CHAINS LOCKETS BRACE- 
LETS KNIVES BABY 
JEWELRY — CROSSES IDENTI- 


FICATION BRACELETS 


(All 1/20 12 K Gold Filled) 
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As our 


| 7 OF if jie niversa ry 





year comes fo aA . = 





Three score and ten years is a long time in business, 
and we're justly proud. But, we're not patting 
ourselves on the back too much. We're fully aware 
that the loyal co-operation and enthusiastic support of 
wholesalers, and their retail-jeweler customers the 
country over, are responsible for our continued growth 
and success. 
And, so, as our 70th Anniversary year comes to 
an end, a year that was beset with more than a few 


difficulties, we're mighty happy to again be able to 





say “Thank you”, with a hearty mental handshake to 
each and every one of you. 
As we enter into our seventy-first year of 
business life, we pledge our earnest and sincere efforts 
toward the one goal that is always uppermost in our 


minds — to deserve your continued friendship and 


support. 





* 
OUR SHARE Ff 
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Red, White and Blue 


wwe ™ LOUIS £TEAN COMPANY 


slogan, double size 
are available Send 


us your requests “Bere jorrelry atyfe ouginates 
PROVIDENCE « RHODE ISLAND and Branches 
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VOGUE—Solid gold 
bracelet and case with 
six genuine rubies, six 
diamonds, 17-jewels. 


Retail, $197.50 





“vel US —Solid gold 
" bracelet and case with 
four synthetic rubies, three 
diamonds, 17-jewels. 


Retail, $127.50 


CROTON 








L 
CROTONS MODERN EXAMPLES 


OF CLASSIC ELEGANCE IN 


RUBY and DIAMOND 






=—Solid gold brace- 
fet and case with 11 gen- 
» wine rubies, 9 diamonds, 
17-jewels. 


Retail, $315.00 


Crofon interprets the vogue for ruby and 
diamond watches with rare skill, artistry, 
beauty and distinction. Here are three of 
several distinguished, feminine designs 
destined for tremendous and immediate suc- 
cess. They are ready for immediate delivery. 


CROTON WATCH COMPANY © 48 WEST 48th STREET » NEW YORK 


FOR ALL TIME & SINCE 1878 
it 


The Most Universally Accepted Nationally Advertised Watch Line Retailing from $10.95 to $24.95 


FOR DECEMBER, 1941 


bo 
or 





an outstanding WGH year, Your confidence is appreci- 


ated and will go a long way in enabling us to continue 


& ‘in the WG&Hitradition ... In the future as in the past 


there will be no compromise with quality. 
We hope that’in a measure we have had a part in 


Making this a most successful season. 





UW & H jewelry COMPANY INC - PROVIDENCE. R. I. 
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The most \MPORTANT 


Watch Band acHvEVEMENT oH years! 


LEATHERFLEX 


EXPANDING LEATHER BAND TO FIT EVERY WRIST 





..- AND SURE TO EXPAND YOUR SALES! 


It's been a long time coming—but here it is—LEATHERFLEX—the genuine 
leather watch band that “gives” with every wrist movement—and has 
what it takes to zoom your sales sky high! Beautifully crafted in six 
handsome color combinations, LEATHERFLEX is new, novel, entirely 
different—no buckles—no loops—just slip it on—it’s light as a snowflake, 
yet strong as a cable. Be the first in your locality to capitalize on this 
remarkable new sales stimulator—so write or wire your order NOW! 


IMMEDIATE DELIVERY 


With suspender metal ends for simple adjustment to fit any wrist. 


SOLD THROUGH WHOLESALERS ONLY 


AMERICAN STRAP C0. ING. - 50 W. 17TH ST., NEW YORK, N.Y. 


29 —. MADISON STREET, CHICAGO, ILL. + 220 W. 5TH ST., LOS ANGELES, CALIF. 
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Business camnol live eeee 
BY SALES ALONE — 


At this time of the year, to most of us, comes the 
spirit and the feeling of Christmas. This joyous 
season makes us more aware of the brotherhood 


of man. 
To our customers and entire Portable Typewriter 


. Dealer Organization, our best wishes for .... . 


Portable Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY a 
ONE PARK AVENUE, NEW YORK, N. Y. fh A euy Christmas x * * 


anda Hafipy 


* * * New Your 
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She House of Heller 


CELEBRATES ITS 





AND PRESENTS AMERICA’S JEWELERS WITH 
A GOLDEN OPPORTUNITY FOR 1942 


TT 
Y * years of progress, fair-dealing, untiring effort to serve your 
needs with quality-right, style-right, price-right merchandise. Our 
activities during these years gave us leadership and the obligations 
leadership imposes. This year was perhaps our biggest, and though 
world conditions are unsettled and uncertain, we look forward to 
1942 with high hope and resolve. We aim to place in your hands 
new and unusual jewelry creations designed to give you new and 
greater sources of profit. Extensive national advertising, effective 


promotional material, eye-catching dis- 








plays, will build and maintain volume 


The 1942 Heller Line 
will be displayed at the 


NATIONAL WHOLESALE 
JEWELERS ASSOCIATION 
MID-WEST MARKET WEEK 


sales for you. We aim to prove that our 
Golden Anniversary celebration is truly 


a golden opportunity — for you. 





Hotel Sherman * Chicago 


January 2nd to 6th Ee Eg L L = R 


* 


MR. MAURICE TAUBE 411 FIFTH AVENUE, NEW YORK 
WILL BE IN CHARGE 


50 Years of Service to America's Jewelers 
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This shows how your shipment of scrap metal is melted down at Attleboro 


N | of a series showing 
0. the highly efficient 


processes used by Attleboro Refining 


Company to give you maximum value 


from your precious-metal scrap. 





YOUR PRECIOUS - METAL SCRAP 
GETS SPECIAL TREATMENT AT ATTLEBORO.. 





When your scrap metal comes to Attleboro it is carefully weighed 
and given a number that permanently identifies your shipment until 


final settlement is made. 


The next step you see above. The scrap is melted and thoroughly 
mixed in a crucible . . . molten samples are taken for assay by us as 
well as by your own independent assayer. The fluid mass is then cast 
into bars and weighed again after cooling. Eventually these bars are 


placed in our efficient electrolytic tanks where they go through another 





step in the refining process. 


Attleboro’s low cost, large-scale 

production gives our customers 

highest net returns on 

V Solid Gold Scrap 

V Filled and Plated Gold 
Scrap 

V Plating Wires and Racks 

' Dental Scrap 

Filings—Sweepings 

V Cuttings—Clippings 

V Bench Waste 

V Polishings 

V Obsolete Stock 








Roig Ce 


Main Office & Plant Branch Office & Plant 


36 UNION STREET Naat 300 COMMUNIPAW AVE. 
ATTLEBORO, MASS. Jeno: Ciztz, Ms Bg» 


30 ; THE 


ELECTROLYTIC REFINERS 

OF GOLD AND SILVER FOR 

AMERICA’S LARGEST USERS 
SINCE 1899. 
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CREATORS OF THE UNUSUAL— AS USUAL 


“Reg. No. 13280 


8 Featured Editorially in Leading Fashion 


re: 3 ee WAI 5 Magazines on Today's Newsstands 
VOGUE 7 i | -. 


nee 


Walter Lampl 


608 FIFTH AVENUE — 
NEW YORK CH 








FOR DECEMBER, 1941 








She heutage of 
Craflsmanship Uhrough 


staly-etght yeas | 
a fine watchmaking 


No industry is so rich in tradition as the watch- 
making industry. No industry is linked so securely 
to the heritage of its past. And, we sincerely be- 
lieve, no watch company has done more for the 
fine tradition of the watchmaking art than Gruen. 

Today, in the Gruen workshops, you will find 
perpetuated the art of the oldest watchmaking 
guilds. The same skill and careful workmanship 
of ancient fine craftsmen have been passed along 
in the Gruen workshops from generation to gen- 
eration. Despite many world upheavals during the 
past sixty-eight years, Gruen has not only pre- 
served this tradition for precision time and me- 
chanical perfection, but has been an outstanding 
leader .. . always... and proudly so. 

Gruen craftsmen in sixty-eight years of pioneer- 
ing have created the watch industry’s outstand- 
ing achiévements . . . headed today by the two 


4 mw 
48 
y 


~%,"" 


“miracles” of watchmaking, the patented Gruen 





Curvex, “the world’s first true wrist watch,” and 
the patented Gruen Veri-Thin, “the most revolu- 
tionary watch of all time.” 


Gruen has also pioneered in the designing and 
styling of watches. It is this pioneering spirit, this 
constant search for improvement that has earned 
Gruen its reputation as the “style leader in the 
world of watches” and has been responsible for 
America’s topmost fashion authorities naming 
Gruen as the “world’s master watch stylist.” 


To you Gruen Jewelers who have contributed 
so much to our progress by your cooperation and 
the service you have rendered to the American 
public, we pledge to continue the recognized 
leadership in manufacturing and styling which 
have made Gruen “The Finest Watch that the 
Finest Watchmakers in the World Know How 
to Make.” We further pledge to maintain our 
support of your selling efforts with continuous, 
vigorous, and soundly-conceived advertising and 
to give you, during this coming year, the same 
all-out cooperation which we have in the past. 








Sincerely yours, 


President 


THE GRUEN WATCH COMPANY, TIME HILL, CINCINNATI, OHIO, U.S. A. 


COPYRIGHT 1941, THE GRUEN WATCH CO, 
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SPEAKING OF 


— weren't enough drum 
sticks for everybody ‘some of 


the kids, poor things, just had to get 


THE 





along with white meat. It was the 
| five-course Thanksgiving dinner 


Bakersville. 


Cal., jeweler, gave at a 


which Harry Citron. 

local tea 

room Noy. 19 for 100 youngsters. 
“Only a 


like myself, can truly appreciate the 
the 


foreign-born American, 


ereatness, humanitarian touch. 


"I'D LIKE A 3 
DRUMSTICK” Vee) Ps 
ee 





the earthly paradise that we live in. 
Mr. Citron, 


our lives with people 


said “when we compare 


living in the 


Old World, where I lived for 25 
years.” 

lor the last three vears, Mr. Cit 
ron has invited children to be his 


vuests at oa Thanksgiving banquet 


and program. Beginning with 25 
guests, he has increased the number 
by 25 each vear. 


TIMELY and patriotic explana 
l tion of the new jewelry tax was 
three-column advei 


Gillies, Van 


contained in a 
tisement of Gordon C. 
Nuys, Cal., 

Under the heading, “Preparedness 
the 


jeweler. 


Assures Certain Peace.” adver 
tisement said: 

“Defense today is uppermost in 
the 
Having served for over three years 
with the 


ies overseas in 


minds of all true Americans. 


French and American arm 
World War I, the 
writer saw the loss of lives and prop 


erty confined to combat men in com 
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bat zones. Today with the atreciou, 
Hitler plan of world domination by 
devastation, women and children are 
being slaughtered in all areas witiiin 
Theres 


but one way to avoid the same devas 


reach of aircraft bombs. 


the 


tation in America Same mas 
sacre of our loved ones —Great Brit 
ain and other countries are suffer 
ing.” 

At this point came a= sub-head. 
“Detense Adequate Certain 

Defense. 
The next paragraph carried on. 


with special reference to the Jewelry 


tax. “The defense tax ettective Oct. | 
ifiects many things in this fine shop. 
bout thre that 


defend 


| 
small amount each in 


dividual must share to his 


country should be considered a pre 


ileve to everv American. In this way 


the finer thines of life will continu 
to be ours. ... Let us all be gay this 
festival time and above all be most 
thankful for the treedom Americs 
offers.” 


W ATCHMAKERS can take 

pride in their fellow-craftsman 

Steven James Avvan, whose contri 

bution to defense was told by the 

Press and in an editorial 
York Times. 


watchmaker 


Associated 
in the New 
Avyan, an Armenian 


emploved by the Seth Thomas Divi 


sion of General ‘Time Instruments 
Co.. in Thomaston, Conn., came to 
the United States two years ago, 


after “being uprooted and buffeted 


about in this war and the last and 
suffering the fate of a refugee in 


many lands.”’ 
‘lo commemorate the second anni 
coming to Americ:, 


versary of his 


Avyan sent his pay check for a week’s 


(ireular. 
ey stone 
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wages to Representative Smith of 
the 


“This is the date of my second birth 


Connecticut, with statement. 


day—the anniversary of my entrance 
into the land of freedom.” 

The congressman gave the check 
to President Roosevelt. and tli 
White House turned it over to the 
‘Treasury. 

Avyan also offered the Govern 
ment ai timine-device invention to 


This. too. 
thought o| 


protect docks and ships. 


he gave without “any 
recompense, ” 
} A 
Sims conse rve electric power for 
national defense. particularly 
during the peak cycle from dusk to 


OPM 


lights. electric signs 


midnight. has curtailed win 


dow and white 
way lights in several southern states 

Wynne's jewelry store, of Grithn. 
Gra... 


OPM 


immediately complied with the 


order, but nevertheless kept 


7 


f 





its window displays before the pub 
lic. The store's newspaper advertise 
ment described this successful stunt 


“We have 


lights and neon signs (the ad said 


turned out our window 


in full cooperation with the ‘Sav: 
Power’ campaign! But . we have 


just put in two window displays that 
are too attractive to keep in the dark. 
so... our windows will be lighted 
with candles and battery lights!” 
Thus, through the power emergen 
ev blackout, Wynne’s windows wer 
light from candles 


agleam with 








mounted in hurricane lamps and two 
automobile spot lights, operated by 
storage and dry cell batteries. Natu 
rally, the batteries could be re- 
charged during daylight hours with 
out consuming juice needed for de 
fense. 

Commented M. D. Wynne: “I was 
surprised to find we had more win 
dow shoppers with this novel ar- 
rangement than we did with our regu- 


lar lights.” 


© © 


“B ABY is too young to appreci- 

— ate it now, but in after years 
gifts given now will be treasured. 
Gifts of sterling will be always re 
membered.” This was the advice of 
Shuttles, Dallas, Tex. Their 6 x 10 
ad was headed “Little Gifts for the 
Youngsters—that will be treasured in 
the years to come.” Seven items 


were illustrated, priced and de 
scribed, the items ranging from $1.50 
to $5.50. These all came under the 
head of popular priced gifts, and 
for those who desired something more 
elaborate they said, “Many other 
gifts for baby for your selection at 
Shuttles.” 

The tie-in window was clever and 


accounted for many sales. Its motto 














was the old verse, “Hang up the 
baby's stocking, be sure you don’t 
forget; for the dear little dimpled 
darling has never seen Christmas 
yet.” In the rear was a simulated 
mantel, decorated with holly and 
from it depended two long stockings 
and a tiny white one. Baby gifts 
from $1 to $25, silver and pottery, 


were scattered over the floor. 
© © 
TNUSUALLY effective was the 


“gold letter” used by the Fru 
mess Jewelry Co., Denver, Colo., to 
revive inactive accounts. 

This letter, a form letter with the 
body of the message in typewriter 
style and ordinary ink, had the re 
cipient’s name written entirely across 
the upper portion of the page, in let 
ters nearly one inch high in gold ink. 
'l'o assure that the envelope would be 
opened it bore instead of the usual 
firm signature as a return, merely 
“HLH... 605-16th.”’ 

Once the letter was opened, the 
vold letters couldn’t be overlooked. 
Natural curiosity forced the reading 
of the remainder: 

“Your name is written in gold... 
because gold is the symbol of things 
that are precious. And we at Fru 


mess treasure old customers. like 














"She doesn't want to pay the tax because it's strictly utilitarian." 
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yourself, among our most valuable 
assets. 

“We've missed your patronage in 
recent months but we continue to 
keep your account open with the sin 
cere hope that you will be in to see 
your friends at Frumess real soon. 

“The Gold Star customer credit 
rating which you have won at, our 
store entitles you to special credit 
privileges. Select whatever you de- 
sire, without making any down pay 
ment. What's more—you can pay 
for your purchase on terms that suit 
you best. 

“So drop in next time you're down 
It would 


be a real pleasure to show you the 


town, if only to say ‘hello.’ 
many interesting items that have 
been added to our stock since your 


last visit.” 


© © 


“N EVER let the public forget 
that you handle birthstone 
jewelry,” said the manager of Hertz- 
berg’s, San Antonio, Tex. ‘There 
are thousands of birthdays every 
month, and while most cannot re 
member their loved ones with a dia 
mond, the semi-precious gems of 
many months, and the alternates that 
can be used for the ruby, emerald 
and diamond, are within the reach 
of the majority. We arrange a birth- 
stone window the first of each month, 
beginning with the garnet for Janu- 
ary. The displays are simple and di 
rect—-a card giving the month and 
the birthstone, and a display of rings 
bracelets, compacts, pendants, ciga- 
When 


there are two stones for the month 


rette holders and the like. 


we feature both, to appeal to those 
with both large and limited budgets. 
Slowly 


slides to simulate the color of the 


turning lamps with glass 


stone of the month, serve to catch 


the eve of all passers by.” 
o © 


ACOBS jewelry store, in Jackson 
ville, Fla., used an advertisement 
recently which helped sell Defense 
Bonds and built good will for the 
jewelry establishment. 

This ad had a large “V” sign at 
the top and stated that every person 
who called at Jacobs Jewelers’ would 
be given a ““V for Victory” emblem. 

“For national defense—buy De- 
fense Bonds,” the ad said. 
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Form 728 A-—-1941 
TREASURY DEPARTMENT 
INTERNAL REVENUE SERVICE 


RETAIL DEALERS’ EXCISE TAXES 
(See Sections 2400, 2401 and 2402 of the Internal Revenue Code) 











CHARACTER OF TAX AMOUNT OF TAX 








(a) Jewelry, etc__.__.__ sdalige 
(6) Furs ___-_- : eaeensa 





(c) Toilet preparations ee ee 


Name 
No. and Strcei 
City and State 


eae _GPo _ s:16- 23410 





ORIGINAL RETURN.—Thls form must be returned to the Collector of Internal Revenue. 


This is Form 728 A—1941 on which retailers must make their monthly tax reports. 
from the office of the Collector of Internal Revenue for your district. 


| 


} 
| 
| Net tax due __ 
| 


DATE PAID 


Month of ____ (Do not use this space for seul) 


Total tax____.. § 
Less credits___- 





Penalty______-- oo ae 
Interest________- 

Toial due__ _§ 

| | swear (or affirm) that I have examined this return, that it is made in good faith, and that to the 

| best of my knowledge and belief all entrics made herein, and contained in each schedule or statement 


| attached and made a part hereof, are true, correct, and complete, and in accordance with the law and 
| regulations applicable hereto. 


a bene te ae 
i ee 


(Owner, 


| Sworn to and subscribed before me this 


| 
| 











president, partner, member, etc.—See instructions) 





(Signature and title of oficer udiuninisterinug oath or signature of two w.tne 


Supplies of the form may be obtained 
Note that the report must be made in triplicate, 


two copies being sent to the collector, and one retained by the jeweler. The first two must be sworn to before a notary 


or other officer, and remittance must accompany them. 


last day of the month following the one for which the tax is being reported. 


Reports must be in the hands of the collector on or before the 


For instance, the statement of taxes on sales 


made during November is due on or before Dec. 31, with payment enclosed. 


Tax Questions Still Arising 


ITH the new jewelry tax in effect for nearly two 

months, it might be supposed that most if not all 
of the uncertainties concerning it would have been cleared 
up. 

Actually, however, questions from jewelers are still 
continuing to pour in upon us—most of them because the 
inquirer is not quite sure how to classify some specific 
article or transaction under the necessarily broad and 
general definitions used in the law and regulations. 

These specific and individual queries are being an 
swered individually by letter, but we are also printing 
below a few typical examples of these questions and an- 
swers that will help to clarify the principles involved, 
and thus assist jewelers in arriving at the correct in- 
terpretation of similar problems. 

At least some of the confusion within the trade has 
been due to apparent confusion on the part of the tax 
officials themselves. We're referring particularly to the 
matter of the taxability of wrist watch bands made en 
tirely of non-precious materials. 

Early in October, just after the tax went into effect, 
Revenue informed the ANRJA 
Tax Committee that such bands would be exempt. That 


the Bureau of Internal 
information was accordingly printed in the November 
issue of JEweiers’ Circutar-KrystTone (page 45). How 
ever, after the issue had gone to press, but before it had 
been bound and mailed, a letter from the Bureau dated 
Nov. 1, reversed the previous announcement and stated 
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that all wrist watch bracelets, regardless of the material 
of which they are made, were considered to be articles of 
jewelry, and therefore subject to tax. 

Although the issue had been printed, this change was 
duly made, by an emergency operation, as readers will 
have noticed, by blocking out the previous answer, and 
printing the new one in red ink across the bottom of the 
page. 

Then on Noy. 19 in 


Krystone, the Bureau again reversed itself and said: 


a letter to JeweLers’ CrrcULAR 


“Since the issuance of the ruling contained in office let 
ter of Nov. 1, 1941, the question of the taxability of wrist 
watch straps or bands has been under reconsideration in 
the Bureau and it is now held that they are not articles 
of jewelry such as are contemplated in section 2400 of 
No tax will be due the Gov 


ernment on the separate sale at retail of such articles 


the Internal Revenue Code. 


except where they are ornamented, mounted or fitted 
with precious metals or imitations thereof, or ornamented, 
mounted or fitted with pearls, precious or semi-precious 
stones or imitations thereof. 

“The ruling contained in office letter of Nov. 1, 1941 
is modified accordingly.” 

Small wonder that jewelers are confused, when the 
authorities change the rules. However, as of this writ- 
ing, note that wrist watch bands when sold separately 
are NOT taxable, unless made of, ornamented, mounted 


(Please turn to page 59) 
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Ida Lupino, Warner star, wears a carved silver rose ensemble 


SILVER 
x ee exquisitely wrought. replaces those brassy 


horrors Hollywood often used for jewelry 
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Warners’ Mona Maris likes this silver rose 


by SALLY MARTIN 


HERE’S a silver lining to the priorities-scarcity 

situation! Brass may be “out,” white metal may be 
scarce; but, in spite of hell, high water and OPM, silver 
is helping save the day for lower- and medium-priced 
jewelry. 

The camera studies on these pages show how def 
initely Hollywood—always awake to significant fashion 
trends—is already sponsoring sterling silver jewelry. 

Vera West, Universal’s designer, called the turn the 
other day when she said, “There will be no mor 
doubling in brass as far as motion picture jewelry is 
concerned. Smaller, and more finely wrought sterling 
silver necklaces, lapel pieces and brooches will take the 
place of the fabulous bibs, chains and hunks of brass of 
the past seasons.” 

The magnificent ensemble of sterling silver roses and 
leaves, worn by Ida Lupino with a new formal, featuring 
gay South American colors, shows the flattering capabil 
ities of sterling jewelry. (See the picture on the oppo 
site page. ) 

Mona Maris also forecasts silver for spring. with the 
pair of bow clips in her hair and the sterling rose sus 
pended on a ribbon about her neck, as shown directly 
above. For winter wear, Miss Maris proves in the photo 
graph at the upper right that silver jewelry is extremely 
attractive when worn with a black gown. 

Maria Montez, pictured lower right, illustrates several 
popular Hollywood styles, in her intricate flower-and 
leaf set of silver necklace. bracelets. earrings and ring. 
One of these stvles is the use of two or more bracelets 
on the same arm. Sometimes the bracelets match but 
often they are entirely different in design. Another fancy 
is the importance of earrings with matching pieces. 

Heigh-ho, silver! This winter! And next Spring! 
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Miss Mar's knows silver is chic with black 


Maria Montez, of Universal, wears a flower-and-leaf silver ensemble 











































Effective Holiday Windows 
Should Be New Each Week 


by VIRGINIA DIXON 


O wrap up a big share of Christmas business for 

yourself this year, did you “shop early” for new 
and original displays for your windows? Or are you 
doing last-minute shopping now for ideas that draw 
more of that hustling holiday throng into your store? 
Or are you perchance one of those who think that one 
really good set-up will do for the duration of the holiday 
buying season? 

Few merchants need to be told of the importance of 
their displays during the Christmas season. Christmas 
window sales annually speak for themselves, but from 
year to year, it is easy to forget the necessity for 
frequent changes. Much of the force of your display 
campaign depends on this. Even though the selection of 
stock is varied from time to time, a complete change of 
background is necessary to sustain attention through 
this biggest of selling seasons. Human power of ob 
servation is such that even a big red danger sign soon 
loses its attention value when habitually seen. Complete 
display changes should be made at least every week or 
ten days during the holiday months. 

As the hustle and bustle of the season absorb us, 
there is often a tendency to neglect the windows in 
favor of more pressing business. Here are some sug- 
gestions, requiring simple props and a minimum of in- 
genuity to execute, which will help to keep your windows 
fresh and stimulating. 


There is something about the Christmas spirit that 
softens the most sophisticated of hearts, so don’t hesitate 
to give your displays all the color, cheer and sentiment 
you can muster. Your windows as surely express the 
spirit of your shop to the passer-by as the gifts you 
sell express the spirit of thvir giver. 

The traditional colors for Christmas are, of course, 
red and green, but equally festive and more interesting 
effects can often be achieved by using such combinations 
as red and white, blue and silver, blue and green, green 
and gold. Cut large panels to fit your window back- 
ground and floor and cover with inexpensive materials 
in one of these color schemes and transform your entire 
window for a week. Branches of pine or fir or holly 
dipped in silver or gold paint make a beautiful decora- 
tion to carry out one of these color schemes. 

Poinsettias are a motif which have not been too much 
over done for Christmas decoration. Pots of real poinset- 
tias are hardy enough to last for the duration of an 
average display. An unusual wreath can be made by 
twisting some of the artificial poinsettias together to 
form a ring. These should be very carefully selected 
for quality. Candles in as great profusion as you can 
show them always add charm to a Christmas display. 
A quaint window frame through which a wintry scene 
may be glimpsed, with a holly wreath hanging against 
the pane and a lighted candle on the sill makes an ef- 











For watches—gift wrapped packages are incorporated into the 
holiday wreath, inside which is a card carrying a sales message. 
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For jewelry—Pieces are hung on the tree made of spiralled colored paper 
and displayed in each of the white and red velvet squares on the floor. 





For silver—Cut snow man, snow lady and ribbon scroll out of white card- 
board, in contrast with the black background and floor covering. 


gifts and packages. more apt to be confused than intrigued. Better to 


change the display often and give “breathing space.” 
a standard Christmas motif but it is 


fective background for an array of 
Such a frame can be easily made by your local car 
penter. Your show card man can no doubt paint the The wreath is 

given a somewhat novel form in the first of the ae 
companying sketches, a Christmas watch display. The 
foundation of the wreath is heavy wire wound around 


may be worked out for background panels or may be with strips of green cloth. To this hoop are wired an 
made in three-dimensional forms in which the branches assortment of Christmas gadgets and decorations. Three 

gayly wrapped watch boxes are placed at intervals. 
Holes punched in the bottom of the boxes allow for 
hoop. Christmas tree balls and 


snow scene poster to go behind it. 
Christmas trees seem to lend themselves to modern 


streamlining particularly well and smart tree designs 


serve as shelves to support pieces of merchandise. Tiny 
cut-out Christmas trees covered in green velvet may be 
decorated with bracelet charms and serve the double wiring them to the 
sprays of fir are also wired on with loops of red ribbon 


purpose of decoration and service for displaying these 
A large circular card cut to fit 


tiny popular items. concealing the wiring. 
While your Christmas displays may be somewhat more 

crowded in arrangement than usual, in keeping with 

the holiday spirit of generous plenty, don’t make the 

seen into the used on the floor of the window. 

A snowman and snowlady are easily cut out of card 


the ‘“‘wreath’’ carries the sales message. Watches are 
displayed in cases on fabric covered cylinders of varying 


heights. Gift packages and branches of pine or fir are 
mistake of crowding everything to be 
window at once. In such crowded arrangements, no ob- 


ject is seen to advantage and the passing shopper is (Please turn to page 75) 
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These New Store Installations 



























Beat the Metals Deadline 


REPAREDNESS “on land, in the air and on the 

sea” is commanding such vast quantities of metal 
ordinarily used in building construction that store de 
sign will be affected in a thousand and one details as the 
armament program hits high gear. 

The whole impact of the priorities situation upon store 
construction—what raw materials will continue avail- 
able; what supplies and equipment will be scarce or 
unobtainable; how designers’ ingenuity will nevertheless 
produce efficient, good-to-look-at stores with new methods 
and substitute materials—all this will be told in next 
month’s issue of THe JeEweLers’ CrrcuLArR-KEYSTONE. 


9 ee ee or ae 


So the pictures of big stores and small, on these two 


pages, are sort of a final look at some of the last jobs 
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built during “business as usual’’ times. Installations like 
these are the point of departure from which store de 
signers in 1942 will develop new treatments. 

Pictured above at the left is the new Krauss Jewelry 
Co. store, opened in October at Ambridge, Pa., by Philip 


and Joseph Krauss. A column of glass blocks on each 





Dozens of color combinations are available in structural side of the door can be illuminated from inside and 
glass; the front of the new Krauss Jewelry Co. store in 
Ambridge, Fa., is red and cream. Fluorescent signs, 
concealed reflector units and illuminated glass blocks 
make the front stand out with exceptional brilliance. worthy feature of the Selle Jewelry Co.'s new establish- 


further brightens the red and cream Cararra glass front. 


The U-shaped arrangement of floor cases is a note 


ment in Hot Springs, Ark., pictured below. This ar- 
i “d rangement has decided advantages for a_small-size 
"I selling area. For one thing, a salesperson stationed 


inside the “U”’ is ready to serve customers at any floor- 










case, much faster and more easily than if he were behind 
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Selle's new store in Hot Springs, Ark., gets away from 
the conventional double line of floor cases; substitutes 
an "island' arrangement in the center of the floor. 















Frankly, an “ex- 
clusive appeal.” 
This is the fine 
jewelry depart- 
ment of Buffum's 
departmentstore, 
in Long Beach, 
Calif. Note the 
comfortable 
leather chairs. 


by BOB MASTWICK 


and his customer halted before a case on the opposite 





side of the room. 

For another thing, this arrangement does not separate 
the customer from wall displays because the counter 
cases are all in the center of the store, instead of form 
ing a Chinese wall between customer and wall cases. 
Thus, even the most near-sighted customer can observe 
every detail of silver hollowware, flatware chests, clocks 
and other merchandise ordinarily displayed in wall 
cases. 

These days, some department stores have snooty 
looking jewelry sections. Witness the ‘exclusive’ 
jewelry department recently opened in the best, first- 
floor corner of Buffum’s, in Long Beach, Calif., pictured 
upper right on this page. Wall cases are recessed in a 
curving, richly paneled wall. Show cases harmonize with 
the wall paneling, are of “bar” height, with leather- 
upholstered chairs for customers’ comfort. Louver lights, 


(Please turn to page 63) 


Lining the wall cases along one wall and the floor 
cases close to the other wall solved the problem of 
a long, narrow store, for Tom Chauncey of Phoenix. 





the traditionally arranged cases on one side of the store 


















Flowers—and no wonder! B. C. Clark, Sr., is the oldest 
jeweler in Oklahoma, and his son, B. C. Clark, Jr., has 
twice been president, twice been secretary of the Okla- 
homa RJA, and this is their new Oklahoma City store. 


One effective arrangement of cases for a small square 
store—wall ond floor cases on one side, easy chairs on 
the other in the new Robert Helwig store in Cincinnati. 
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mpouRsOMe’s” DELUXE case 


Three or four aggressive, big-space advertise- 
ments are the minimum scheduled for each of 
Milens' new-customer-producing promotions. 


Ads and windows win buyers from traffic like this. 
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Shaver Sales 


by GENE GOLDSMITH 


NLECTRIC shavers today are so nearly a universal 

credit jewelry store line, that it is hard to realize 

that only a few years ago these same jewelers were 
hesitant to carry them. 

Here and there, however, a few daring pioneers had 
the courage to experiment with what was then a new 
fangled contraption and found that it held sales and 
profit possibilities that were decidedly worth while both 
in themselves and as a “feeder” for their regular jewel 
ry items. Of course, as with any new product, shavers 
had to be skilfully promoted and merchandised in order 
to realize on those possibilities, and the dealers who 
made a success of it were those who worked out the 
most effective selling methods. 

Experience has helped them to develop and improve 
their technique still further, and a study of how these 
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successful stores are merchandising shavers today should 
prove distinctly profitable to any jeweler who is con- 
sidering the addition of such a line to his stock, or to 
the man who is already handling electric shavers but is 
not extracting from them their full potentialities. 

Milens in Oakland, Calif., is a splendid example of 
the firms whose success in shaver selling has been out- 
standing for years, and who today are doing a better 
job of it than ever because of what they have learned 
by past experience. 

Like many another store back in the early 1930's, 
Milens was reluctant at first to carry this new product. 
It is an unwritten law that any credit jewelry store 
must realize a generous mark-up on merchandise, and 
at that time the margin on shavers was only a 33 1/3 
But the item looked good and the store had 
several new ideas on the subject, all highly relevant in 


per cent. 


the light of future developments. 
So they decided to try it. First they stocked a small 
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inventory, and carefully trained their clerks on every 
possible sales angle, at the same time encouraging them 
to use the shavers themselves so that they could speak 
with authority. Then Milens ran the first advertisement 
of its kind to appear in the United States. Its size was 
modest, but the message was of tremendous significance 
Breaking at the 
start of the Christmas shopping season, it carried the 


to both trade and consumer circles. 
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headline: “A gift that will make him grateful for life.” 
But the indispensable note was a little box containing 
the magic words: “$15. No money down, 50c a week.” 
Never before had electric shavers been sold on easy 
weekly credit terms, let alone without a down payment. 

As a result of their first advertising in November and 
December, Milens sold hundreds of shavers, as fast as 
deliveries were received. They were still mindful, how 
ever, of the narrow profit margin. What, actually, was 
in it for them? 

Checking up on the first 200 new accounts that opened 
with an electric shaver purchase, they found that these 
customers were excellent from both of the important 
standpoints of prompt pay and supplementary sales. In 
fact, 20 per cent of these new customers made additional 
purchases from the store within a 90-day period. Ap- 
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Heavy billboard, radio and other advertising has estab- 
lished Milens as shaver headquarters for the Oakland area. 


parently shavers were good account openers that at 
tracted the right type of customers. 

From March on, as electric shaver production speeded 
up, this item became a regular feature of the Milens 
store. It has not been treated as a side issue, but has 
been backed consistently by the same kind of timely, ag 
gressive merchandising policy and hard-hitting adver- 
tising campaigns which Milens applies to all its stock, 
and which is one of the principal factors in the store's 
success. 

If the handling of a specialty, such as shavers, is to 
be made worth while, say Milens executives, then it 
must be given the same sort of careful and consistent 
attention that is given to any other department. It must 
be thought of and dealt with as an important and es- 
sential element in the store’s merchandising program. 

Thus, during seasonal campaigns Milens makes it a 
point to play up electric shavers along with other gift 
suggestions. What such advertising lacks in space and 

(Please turn to page 74) 
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Granati present a new Christmas idea. Your old outmoded 
jewelry preces, rich in memory and association, can be re- 
designed and converted into the smartest of original jeweled 
presents, by Granat specialists, at surprisingly low cost. 
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duced here in great reduction. 
size from the two-column by 


Rudolph’s, of Jersey City, to 


want to read on. 


space advertising to tell about it! 
If this is sound logic—and particularly if you haven't 


17-inch ady 


qualities. Consider, for instance, their headlines 


She 


Watch 


Proud You Gay 


‘ertisement 


masterpiece by Mermod-Jaccard-King, of St. Louis. 





HEY want it, this December, and they've got the 
money to pay for it! You've got it, but you need big- 


already fully decided to boost the size of your December 
take a look at the large six ads on this 
page. They were used successfully last year, and are repro- 
Actually, they ranged in 


by 


the six-column by 21-inch 


Besides the effectiveness that comes sheerly from the use 
of large space, each of these ads has other sales-producing 
“Come 
to Lambert’s for Inspired Gifts at Modest Prices,” “This 
Her Wrist the 


Has Always 


e Gifts 


One with Diamonds,” “Buy Your Inexpensive 
Watches and Diamonds Where the Most Expensive Are 
“You'll Be 


each seizes-the reader's attention and makes him 


from 


Each of these Christmas ads makes liberal use of illus- 
tration, balanced, however, with enough white space so that 
the entire layout seems spacious and appealing. Every sug- 


gested gift item, of course, is not only pictured but described 
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error, circular. A timekeeping varia- 
tion in pendulums due to the vary- 
ing ares of motion, minimized by 
designing clock escapements_ to 
permit the shortest possible arcs 
of pendulum motion. 

error, temperature. In watches a vari- 
ation of timekeeping rate, caused 
by the effects of changes of at- 
mospheric temperature, principally 
on the hairspring; and compen- 
sated for by using a bimetallic bal- 
ance. In clocks, a variation of time- 
keeping rate caused by lengthening 
of the pendulum rod in heat and 
its shortening in cold; compensated 
for by employing various forms of 
compensating pendulums. 

escallop shell. See SCALLOP SHELL. 

escalloped. Having an edge like the 
shell of a scallop. 

escapement. The mechanism that 
transfers power in a_ timepiece 
from the train to the balance. See 
DETACHED; FRICTIONAL; also specific 
names of escapements of all kinds. 

escapement matching. Adjusting es- 
capements so acting parts work to- 
gether with maximum mechanical 
efficiency. “Matching” is a term 
used particularly in watch fac- 
tories; in repair shops the term 
mostly used is escapement “ad- 
justing.” 

escape pinion. A pinion on the arbor 
that carries the escape wheel, in 
a watch or clock. 

escape wheel. Toothed wheel in es- 
capement; the last 
member of the train 
and the first member 
of the escapement. 
Teeth of escape 
wheel press against 
a pallet, indirectly 
imparting motion 
through it to balance; or directly, 
through an impulse arm or lip on 
the balance. 

escutcheon. Heraldic term used in sil- 
ver to describe the ornamented 
place, often shield-shaped, where 
the owner’s arms or initials are 
engraved. 

essence. In European horological lit- 
erature, a term often used mean- 
ing petroleum distillates such as 
gasoline, naphtha, etc. 

essence d’Orient (ess’ons-doe’ree- 
awn’). French term for the fish- 
scale preparation used in the man- 
ufacture of imitation pearls. 

essonite. Hessonite. 


Escape Wheel 
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Estrella de Minas diamond. A 179.3 
ct. diamond found in Minas Geraes 
in 1911. 

estrellada (ess-tray-ya’da). Brazilian 
term for the deposits in which the 
diamonds are found. 

etching. Process for producing designs 
on metal by using acid. The design 
is scratched through a coating of 
wax or varnish on the article, ex- 
posing surfaces of the metal, and 
acid is applied to eat into the 
metal to form the design in etch- 
ing; the acid cannot attack sur- 
faces where the wax was _ undis- 
turbed. 

ethanol. Trade name for ethyl or 
“oerain” alcohol, as distinguished 
from methyl or “wood” alcohol. 

ether. A liquid composed of carbon, 
hydrogen and oxygen, sometimes 
used for cleaning complicated 
watches. It is very volatile and 
inflammable, so must be kept cov- 
ered as much as possible and any 
flame kept away from its fumes. 

ethyl alcohol. The variety of alcohol 
commonly called “grain” alcohol, 
used either pure or denatured for 
various processes in watch and 
jewelry work; as_ distinguished 
from methyl or “wood” alcohol. 

Etruscan. Jewelry. A class of designs 
for jewelry, resembling jewelry 
made in ancient Etruria. 

euclase (you’klayz). A rare beryllium 
aluminum silicate which is found 
in Brazil with the topaz crystals 
of Ouro Preto in pale bluish, blu- 
ish green, to colorless monoclinic 
crystals which have occasionally 
been cut as gems. A pronounced 
cleavage makes it a fragile stone, 
of interest only to collectors. Crys- 
tals from other localities have not 
been suitable for cutting. 

Eugénie diamond. An oval 51 ct. bril- 
liant first heard of as the property 
of Catherine II of Russia and given 
bv her to Potemkin. Acauired by 
Napoleon III as a gift for his bride, 
the Empress Eugénie, it was sold 
to the Gaekwar of Baroda after 
the collapse of the Empire, reputed- 
ly for $75,000. 

European cut. Term loosely applied, 
without geographical consideration, 
to a brillant diamond proportioned 
otherwise than for maximum bril- 
liancy. This expression is mislead- 
ing since correctly proportioned 
brilliant diamonds may be, and are, 
cut in Europe; and brilliant dia- 
monds may be, and are, cut else- 


where than in Europe for weight 
rather than for brilliancy. See 
AMERICAN CUT, 


euxenite (youx’en-ite). A mineral com- 
posed of many of the rare ele- 
ments; niobium, titanium, yttrium, 
erbium, cerium, and uranium. It 
is black and very heavy. Some 
pieces have been cut as black gems, 
for which it is well suited, but they 
will rarely be seen in the trade. 
It is one of a group of minerals 
containing these elements, which 
with some others, are known as the 
rare earths. Similar minerals in- 
clude samarskite, gadolinite, al- 
lanite, fergusonite, polycrase. 

evening emerald. Name commonly 
given to chrysolite, or peridot, but 
its use is undesirable. 

ewer. A jug or pitcher with a handle 
and foot. 

Excelsior diamond. The second largest 
rough diamond ever found. It was 
an irregularly shaped piece with 
a large cleavage face, weighing 
995.2 ect., found, 1893, in the Jagers- 
fontein mine. It was cut into 21 
brilliants by I. J. Asscher & Co. 
in 1904 and the stones distributed; 
the largest weighed 69.68 ct. 

exhaust-fan system. A vacuum fan 
and pipe system, used in jewelry 
shops for carrying off and saving 
wastes from polishing machinery, 
from which the precious metals 
may be recovered. Another pur- 
pose is to aid the health of work- 
men by keeping the air in shops 
free from polishing dust. 

exit pallet. Term sometimes used for 


let-off or L pallet, 
on which an escape a _) 


—Py) 
wheel tooth last acts A ms 
as it passes through |v | 
the escapement. On 7% | 
either pallet, the —a 


corner last contacted Exit Pallet 


by a tooth is sometimes called the 
exit corner. 

expander. A punch and die used for 
stretching the web and arms of a 
wheel, to true it or to increase its 
diameter. 

expansion. See COEFFICIENT OF EXPAN- 
SION. 

expansion balance. Term occasionally 
used for a bimetallic balance. See 
COMPENSATING BALANCE. 

expansive ratio. See COEFFICIENT OF 
EXPANSION. 

explorer’s watch. English term used 
abroad for waterproof watch. 
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Your new 
market for 
diamonds::: 


Tue first truly new idea in men’s jewelry in years 
is BROWN DIAMONDs. Elegant, subdued, in tones shad- 
ing from champagne to cognac, brown diamonds 
appeal to the discriminating — are an utterly new 
gift suggestion this Christmas and a new source 
of business to be developed through coming years. 
Already brown diamonds have clicked, style-wise, 
and leading tailors and haberdashers are featuring 
the new “brow: diamond” color. 


FOR DECEMBER, 1941 


A campaign in The New Yorker of color pages 
introduces this innovation to the fashion pace-makers 
of America — advertising custom-designed brown 
diamond rings, cuff links and studs—promoting, for 
the first time, diamonds for men. Dealers who first 
promote brown diamonds will profit most. Are you 
prepared to take advantage of this new interest from a 
brand-new market? De Beers Consolidated Mines, Ltd., 


and Associated Companies. 








A JEWELERS' DICTIONARY 
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external thread. Among varieties of 
screw threads, a thread cut on the 
outside of a cylinder; a male 
thread 

extinguisher. A small table appoint- 
ment with a long handle and a 
conical-shaped cup, used for extin- 
guishing a lighted candle. 

extra-plate. French descriptive term 
on Swiss watches meaning very 
thin. 

eye. Jewelry. An item of findings 
comprising a ring attached to a 
base to be soldered to a piece of 
jewelry that is worn pendant, or 
for a chain connection. 

eye agate. A banded agate cut so that 
the bands are concentric and make 
a dark eye in the center. 

eye diamond. Fish-eye diamond. 

eye glass. A magnifying lens or set 
of lenses, mounted in a holder worn 
over the eye, used by watchmakers, 
engravers and jewelers; also called 


loupe. 


face. 1. Crystallography. One of the 
plane surfaces characteristic of a 
crystal. 2. Gem-cutting. A term 
used in brillianteering for a group 
of facets, all that can be made in 
a single setting in the dop, two 
star facets and four halves in the 
crown, or four halves in the pa- 
vilion. 38. Horology. Term occa- 
sionally used meaning the dial of 
a timepiece. 

faceplate. A disc mounted on a chuck 
for a live-center lathe, the edge of 





Faceplate 


disc slotted to hold the tail of a 
carrier or dog that is clamped on 
a piece of work held between cen- 
ters of lathe, this carrier impart- 
ing motion to the work while be- 
ing turned or for other operations. 
A universal faceplate has adjust- 
able clamps. 

facet. A small smooth face, usually, 
and always when referring to a 
gem, a polished surface. See CUT- 
TING, POLISHING, etc. 

faceted or facet cut. A gem which is 
bounded by plane faces, as opposed 
to a rounded cabochon cut. 

faceting. The process of putting facets 
on a gem; also slightly changing 
the angle of a facet. 

faceting tool. A device for holding 
work on which facets are to be 
formed by pressure against the face 
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of a rotating abrasive lap; used by 
jewelers for metal work and by 
lapidaries for stones. The tool com- 
prises a base, supporting a spindle 
with dividing disc and latch on one 
end and a work-holding clamp on 
the other end; the dise is latched 
in successive positions to hold the 
work as facets are ground or pol- 
ished on it. 

face wheel. Term occasionally used for 
the minute wheel in the dial train. 

facing. In lathe work, the operation 
of turning or grinding in which a 
shoulder or surface is cut at or 
nearly at a right angle to the axis 
of the lathe spindle. 

Facio, Nicholas. Swiss. watchmaker 
who invented jeweling to reduce 
friction at the pivots of timepieces; 
he emigrated to England in 1700, 
where in 1704 he was granted, with 
Jacob and Peter Debaufre, a pat- 
ent for jeweled pivot bearings. 

fac-simile. An exact imitation. 

faience (fah-yahnse’). A glazed terra 
cotta ceramic ware with colored 
decoration, used for cases of some 
French clocks, and for tableware. 

fairy stone. Fanciful name given to 
the twinned stauio- 
lite crystals which 
form a perfect cross. 
Found in Virginia, 
New Mexico and 
elsewhere, they are 
often marketed un- 
der this name; usu- 
ally their surfaces 
are smoothed before 
selling. Many imitations are made 
and sold as genuine. 

faleon’s eye. Colorless quartz contain- 
ing parallel inclusions of fine blue 
needles of crocidolite, which, when 
cabochon-cut, shows a chatoyance. 

fales. Name for a stone with differ- 
ently colored layers. 

fall. Term used by some horological 
writers to denote angular amount 
of motion of escape wheel between 
let-off of one tooth and next lock- 
ing of another tooth. A more com- 
monly used word for this is drop. 
See DROP. 

falling-ball clock. A tyve of clock pop- 
ular in the seventeenth century, 
suspended from a bracket or a ceil- 
ing, in which the weight of the 
clock itself unwinds a cord wrapped 
on the barrel, to drive the mech- 
anism, which is contained inside a 
ball forming the clock case. The 
dial numerals are usually around 
the equator of the ball-case, and 
turn under a stationary pointer rep- 
resentine the hand of a cupid or 
similar figure. 

false amethyst. Misnomer applied to 
purple FLUORITE. 

false chrysolite. Misleading name 
given to MOLDAVITE. 

false cleavage. Parting. 

false diamond. One of the innumer- 
able misleading names for ROCK 
CRYSTAL. 

false emerald. Misnomer for green 
FLUORITE. 


Fairy Stone 





false gilding. Imitation of gold made 
by a coating of transparent yellow 
lacquer over bright polished white 
metal. 

false hyacinth. Misnomer for brown 
HESSONITE GARNET. 

false lapis. Another name for LAzu- 
LITE, also used for DYED AGATE or 
JASPER. 

false ruby. Pink FLUORITE. 

false sapphire. Misnomer for blue 
FLUORITE, 

false topaz. Misnomer for yellow 
FLUORITE or CITRINE QUARTZ. 

falsonephrite. A name which has been 
proposed for all of the natural min- 
erals which resemble jade. Ser- 
pentine, californite, and green 
grossularite garnet would be in- 
cluded under this name. 

falun brilliants. Name for stage 
jewelry made of a lead-tin alloy. 

fancy agate. An ambiguous term for 
an agate with delicate markings. 

fancy color diamond. Any gem dia- 
mond not included in the usual com- 
mercial color ranges of whites, light 
yellows and light browns. 

fancy gallery. An item of jewelry find- 
ings, comprising 
strips of metal for Fre 
making settings for 5850888008 
cameos, etc., with de- 
sign units of any pesccseses| 
other form than in 
“plain” or “beaded” Faney 
gallery. Gallery 

fancy sapphires. Corundum gems of 
any color except blue or red. 

fancy shape diamond. A diamond cut 
otherwise than round—as baguette, 
barrel, bullet, calf’s head, crescent, 
cut corner triangle, emerald-cut, 
epaulet, fan, half moon, hexagon, 
keystone, kite, lozenge, marquise, 
navette, pentagon, square, trapeze, 
triangle, ete., which see. 

fan-shape cut. A form of gem-cutting 
resembling a partly-opened fan, or 
a segment of a half-circle. 

fashioning. All the processes of cut- 
ting and polishing through which 
a piece of rough goes in prepara- 
tion for jewelry use. 

fashoda garnet. A variety of pyrope 
garnet which came from Tangan- 
yika in fine, large, well-colored 
gems, up to 15 carats in size. 

fast rate. A timekeeping rate that 
shows a gain over correct time. 

fatstone. Name for nepheline, derived 
from the greasy luster of a frac- 
tured surface. 

fault. Gems. Anything which dam 
ages the appearance and_ thus 
lessens the value—flaws, scratches, 
chips, etc. 


favas (fah’vas). Brazilian term for 


beans, refers to the grains found 
in the placer deposits, but is often 
used to indicate the deposits them- 
selves, of such things as zircon, 
diamonds, etc. 


feather. Name given to an irregular 


crack-like flaw in a stone, or a 
grayish vein (faisel), often seen in 
twinned diamonds. 

(To be continued next month) 
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IMPID, water-clear rock-crystal—the gem _ the 
ancients thought was some magic kind of frozen 
water and which they called by the Greek word for 
“‘ice’’—would largely replace metal in these holiday 
spirited fancifications from the studios of Kaye-Jor 
dan in New York and Providence. 

Carved into dises and ribbon-like swirls, rock-crys 
tal would be a lustrous mounting for the diamond 
baguettes and melee and the various small colored 
gems indicated in the accompanying drawings. 

True, rock-crystal cannot be molded and must be 


cut and polished into the desired design; thus jewels 


of this description would probably be one-of-a-kind. 


However, brooches, earrings and finger rings like 
these could be produced in quantity by substituting 


one of the precious metals for the colorless quartz. 
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IMPERIAL PEARL SYNDICATE CAN 
FILL ALL LAST MINUTE ORDERS 
FOR CULTURED PEARL JEWELRY 


A year of dramatized promotion by 
Imperial Pearl Syndicate has defi- 
nitely started a nation-wide trend 
to cultured pearl jewelry. Fashion 
leaders everywhere favor pearls for 
afternoon, evening and sports wear. 
The buying urge is there, and now 
Imperial Pearl Syndicate is ready 
to help jewelers reap the profits of 
the biggest jewelry buying season 
in many years. 


Anticipating the record-breaking 
demand for cultured pearl jewelry, 
we have made special arrangements 
at our New York, Chicago and 
San Francisco offices to fill all last 
minute orders for cultured pearl 
necklaces, rings and earrings, as 
soon as received. Check over your 
stock of Imperial Cultured Pearls 
now. Be sure it is adequate to meet 
the demand for America’s most 
publicized pearls. 


Rita Hayworth wears an Antique-sty!ed ring and ear clips with a matching 
pearl Necklace—all from Imperial Pearl Syndicate. In her next picture, 
“You'll Never Get Rich”, she will be co-starred with Fred Astaire. 


BLUE RIBBON AWARD —imperia! Cultured Pearls were 
awarded highest honors at both the New York World's Fair and the 
Golden Gate Exposition. 





IMPERIAL PEARL SYNDICATE 


607 FIFTH AVENUE, NEW YORK 





210 Post St., 
SAN FRANCISCO 


5 North Wabash Ave., 


CHICAGO Division of The E 
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A few weeks before this picture was made, 
this girl student's knowledge of polishing was 
limited to fingernails: now she is able to polish 
cabochon gems with this silicon carbide wheel. 


i l your local high school has ene or more classes in 
jewelry-making, you have logical opportunity for 
building good will not only among the young jewelry 
makers themselves but throughout the school. 

Announce early in the term that your store will pre- 
sent a gold, stone-set ring to the boy or girl who fab 
ricates the finest piece of jewelry as judged by a com 
mittee consisting perhaps of the instructor of the 
jewelry-making class, the art instructor, and the presi- 
dent of the Rotary or Kiwanis Club. 

The school will deubtless cooperate by displaying the 
prospective prize, together with craft jewelry, in a 
case in one of the school halls, and the jeweler can get 
added interest from showing the same display in one 
of his windows. 

High school youngsters who study jewelry-making 
get first-hand appreciation for the precious metals; 
know why natural stones are more to be desired than 
substitute gems; thus, in adult life. tend to become better 
purchasers of better jewelry. 

Consider the amount of jewelry appreciation that has 


D2 


OP ms 


These youngsters will become intelligent buyers of jewelry 
—thanks to their avocational study of jewelry-making in a 
Washington high school. In foreground, students are solder- 
ing; others are working jewelry and polishing cabochons. 


High School -Jewelers” 


Deserve Cooperation 


been developed at the Woodrow Wilson high school in 
Washington, D. C., 


pursue industrial arts courses in jewelry-making, along 


where general high school students 


with their academic studies. 

Here, in addition to fashioning rings and other jewel 
ry from sheet and wire gold and silver, students become 
proficient in cutting cabochons from blanks of tiger 
eves, malachite, agate, orbicular jasper, petrified wood 
and other inexpensive but natural gemstones. 

“Many students at first don’t. know the difference be 
tween real gemstones and the glass, paste and plastics 
used in cheap jewelry,” says William T. Baxter, who 
started cutting gems as a personal hobby and later in- 
terested his art metal and jewelry classes in lapidary 
work, 

“Beginners have to be educated in the difference be 
tween dyed stones and stones with natural color and 
markings. But soon they push aside bright red- and 
green-dyed stones, in favor of naturally-hued and nat 
urally marked gems, and it isn’t long before many ac 
quire an arbor, grinding wheel, buff, etc., for polishing 
stones at home. In addition, many buy gas blowpipes 
and attach them to the kitchen stove or a jet in the 
basement, to continue their hobby of jewelry making. 

“It is especially interesting to watch the progress of 
girls who come from homes where maids do most of 


(Please turn to page 63) 
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WE HAVE AN IMPORTANT STOCK OF 
ORIENTAL PEARL NECKLACES AND 
SINGLE PEARLS FOR ADDITIONS 


ALSO BUTTONS AND PEAR SHAPES 
BLACK AND WHITE 
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ASSISTED BY 
MR. ABY COHEN OF LONDON AND PARIS 
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Cutting Works: 


Established 1866 





Importers and Cutters of 


DIAMO 


608 Fifth Avenue, New York 





64. West 48th Street 























VS), have an extensive stock 


@ amply provided to serve your requirements for stones of unusual 


beauty and value. Let us co-operate with you on your special calls. 
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Emerald Gut and Marquise 


DIAMONDS 


STAR SAPPHIRES 


RUBIES ¢ STAR RUBIES 
SAPPHIRES ¢ CAT'S-EYES 





















































EMERALDS . PEARLS 


We are in the market for Diamond Jewelry and can offer good prices 
on large pieces which your customers may desire to dispose of 


JEROME RICHHEIMER 


608 FIFTH AVENUE NEW YORK 
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It’s About Time. Paul M. Chamberlain. Published by Richard R 
Smith, New York, 1941. 490 p., 350 illus., including full-page 
plates. $7.50, postpaid from Book Department, JEWELERS’ CIR- 
CULAR-KEYSTONE ° 

ERE at last is the book long awaited by many who 

have known Maj. Paul M. Chamberlain, and about 
his quarter-century’s research work in the technology 
and history of horology. This book may be taken as 
illustrating a curious truth, as in the parallel case of an 
intelligent visitor to a foreign country, in which the 
stranger may see and learn more about it than ever 
occurs to its natives to find out. For Major Chamber 
lain’s profession was not horology, but engineering. It 
is true that the scholarly engineer has in full breadth 
and depth the knowledge that underlies the science of 
horology, and that he may well enough apply this to the 
study of timepieces, if impelled by whatever governs the 
mystery of personal choice of a hobby. This it was that 
led Major Chamberlain to devote all of his time and 
means to horology, after completing his service to the 
nation as Ordnance officer about 20 years ago. 

Whoever reads /t’s About Time will be impressed 
with how fortunate it was for horologists that the engi 
neer fell in love with the little mechanisms that to so 
many of us provide nothing more romantic than a chance 
to work for a living; but who can deny a value in what 
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Our thoughts naturally turn at this season of the pear to the friend- 
ships we have made through both our business associations and our 


We appreciate and value the cordial relationship that bas existed 
between us and we wish to do all that we can to preserve and 


Jt is our earnest hope that the coming pear will bring pou an abun- 
dance of health, happiness and prosperity. 


Ho WANN IKK KBOVIERSNESOE NBEO ASRS 


Louis Gurfein & Son 


Importers & Cutters of Diamonds 
Telephone MEdallion 3-4822 





ever makes humdrum toil lighter, by coloring it with a 
fascination apart from its mere earnings? That is what 
we believe this book really has the power to do. 

Ordinarily a reviewer has only the book, to judge it 
by. In this review, however, the writer has not only’ the 
book, but had the advantage of a long friendship with 
its author and personal knowledge of his extraordinary 
labors and adventures in gathering the material for the 
book. Familiarity with the literature of horological his 
tory, published prior to the appearance of the Chamber 
lain book, shows some of it based upon unverified tradi 
tion; errors of one writer copied by others; evident lack 
of diligent search for original records and competent 
studies of them to learn facts of history. The test of a 
true historian is not only in his willingness and. ability 
to. perform such labors, but also in avoiding making 
tempting statements not verifiable from the records. 

But the intimate knowledge that this reviewer has, of 
the passion for accuracy, of the competency and of the 
vast labor in many countries, devoted by Major Cham- 
berlain to this book, should be emphasized in a review 
of it. The book will speak for itself to any who read it; 
but the above background of its writing should also b 
known toward its full appreciation. 

It’s About Time is a book for anyone interested in any 
way in horology. The watchmaker, the collector, the 
jeweler, the amateur horologist, the engineer or scientist 
all can find practical and other in 
those now at it 


interested in time 
terest in reading it. About collectors 
became interested in various ways; and it is a fair guess 
that some readers of this book will get from it an urge 
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Louis Gurfein & Don 


Chicago Representative: Mr. George Pilzer, 31 N. State St. 
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to become collectors of timepieces, by infection from the 
author’s own enthusiasm. 

The 22 chapters are classified in three parts headed 
“Escapements,” “Experiments and Unusual Time- 
pieces,’ and “‘Famous Watchmakers.” Very properly, 
we think, the greatest proportion of space in the book 
is given to the subject of the lever escapement, the 
escapement certainly of the greatest commercial impor 
tance today, as it is technically the best for portable 
timepieces. The history of the evolution of the lever 
escapement is a fascinating story, and the author’s han- 
dling of it, with so much new light upon it from sources 
he discovered during numerous visits abroad, is a high 
example of thorough research as well as masterly writ- 
ing. Along with this is seen the advantage of having 
mechanical drawings by an engineer able to make the 
intricacies of the earlier escapements understandable, 
and giving a living picture of the long struggle of many 
inventors to improve the mechanism step by step, until 
the comparative simplicity and efficiency of the modern 
lever escapement was finally achieved. 

The next some 90 pages are given to a more general 
discussion headed ‘Evolution of Watch Escapements,” 
including the frictional types eventually displaced by 
the detached lever and chronometer escapements ; then 
clock escapements, and some of the earlier chronometer 
escapements, 

At this point we must make our only complaint: that 
there is not more in detail about Thomas Earnshaw’s 
work more than a century ago, in carrying chronometer 
escapement designing practically to the point where it is 
today. But maybe this is because an examination of 


almost any modern chronometer will serve to show 
Earnshaw’s achievement; and it is true that far fewer 


readers would be interested in chronometer than in watch 
and clock escapements. 

There are interesting special chapters on Breguet’s 
uncanny clock that winds, sets and regulates its owner's 
watch overnight, watch regulators, the development ot 
the motor barrel, alarm and striking watches, astronomi- 
cal watches and clocks; and some interesting items of 
little-known American watch-industry history. 

Part III is biographical, headed ‘Famous Watch 
makers.” The sketches are brief, but impressive as to 
the amount of research underlying not only the text but 
the portraits and other illustrations too. Some of the 
subjects were men important in the progress of horology, 
but whose work would be largely forgotten except for 
Chamberlain’s discriminating industry among ancient 
records of the craft. 

Not often does the index of a book come in for praise; 
but what a help to study one like this can be! An idea 
of its thoroughness is had by noting that it comprises 
more than 2500 items, and the arrangement of these is 
evidence that there is an art of indexing; here is a high 
example of it. In Mrs. Chamberlain’s preface, she gives 
credit to Robert A. Franks for the index, and we think 
the exceptional work he did deserves repeating the ap- 
preciation here, besides mention of the scholarly intro 
duction by Dr. W. Barclay Stephens, and a fine appre 
ciation by Jean L. Roehrich. 

Earlier we mentioned Major Chamberlain’s labors in 
“gathering material for the book.’ A second thought 


about this suggests a correction. The author really gath- 
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ered his material for pure love of the study; the book 
resulted from demand by those who knew the value of 
what he had gathered, that this be preserved in a book. 
and not lost to the world. It was in this spirit too that 
Mrs. Chamberlain completed the arrangements for the 
publication of the work, that had been interrupted by 
Major Chamberlain’s death in May, 1940. To her, and 
to others who helped make this publication possible, all 
who will read it will doubtless feel under much obli 
gation.—J. J. B. 


Fifty Books on Horology. A government publication. A 6 page 
pamphlet, obtainable free of cost by writing for Letter Circular 
No. 668, to R. E. Gould, the Horological Institute of America, 
care National Bureau of Standards, Washington, D. C. 

N 1935 the Horological Institute of America secured 

the cooperation of the National Bureau of Standards 
in publishing for free distribution a list of recommended 
books on horology. This was offered under the title 

Books on Watchmaking and Timepieces, LC 442, and 

proved helpful to many watchmakers and students of 

horology in selecting materials for study. The list was 
classified under the headings: historical books, technical 
books, and Government publications. 

The usefulness of any list of this sort, after it is 
written, is temporary; some books pass out of market 
as editions become exhausted, new books appear; for 
this reason the Bureau of Standards decided this year 
to have a revised list prepared and printed. That work 
was placed in the hands of Ralph E. Gould, chief of the 
time section of the Bureau of Standards, who obtained 
the help of John J. Bowman, director of Bowman Tech 
nical School at Lancaster, Pa., and chairman of the edu 
cational committee of the Horological Institute of Amer 
ica. The result is the revised publication described above. 

Checking the titles of the books on this list with those 
on the earlier list shows that eight items of the latter 
have been dropped, and 1+ titles of new books published 
since 1935 have been added. Some of those retained are 
books now out of the market but of great enough circula 
tion to be found in many public libraries, or to be obtain 
able usually by advertising for them in the classified 
columns of trade journals. Those dropped from the list 
were books not likely to be found either in libraries or 
by advertising to buy them at second-hand. In the re- 
vised list there are no books published earlier than 1900, 
so the list is not a bibliography of horology, but is meant 
to be an up-to-date practical working help for workmen, 
students, and amateurs of the craft. 


Practical Gemmology, by Robert Webster, F.G.A. 1941, N.A.G. Press 
Ltd., London. $2.00, from Book Department, JEWELERS’ CIR- 
CULAR-KEYSTONE. 

HIS handy little reference book and guide to gem 

testing is intended to supplement the author's other 
work, “The Gemmologist’s Pocket Compendium.” It 
contains much practical information as to the carrying 
out of tests and is full of precautions regarding possi- 
ble causes of error and care of instruments that are 
usually neglected. 

It is written in the form of a series of lessons, taking 
up in succession crystallography, physical properties. 
specific gravity, light, measurement of refractive index, 
color in gem distinction, the gem species, synthetic 
gems, imitation gems, composite stones and artificially 


induced color, styles of cutting, practical gem testing, 
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the pearl, coral-amber-jet, tortoise shell-ivory, unusual 


gemstones and ornamental minerals. A useful feature 
is the summary of important highlights at the end of 
each lesson, and a few questions, the correct answers to 
which are to be found at the close. 

As a text for the study of gemology, taken together 
with Webster’s other guide and some larger study such 
as G. F. Herbert-Smith’s fine “Gemstones,” it is a very 
valuable work. It contains considerable useful informa- 
tion such as the methods of making up index liquids or 
gravity liquids, convenient data to have at hand in case 
of need. Little hints such as not to lower the microscope 
on a gem while looking through the tube, and how to 
treat a refractometer are certainly appropriate and 





BEWARE PHOTOGRAPHERS’ TRICKS 


Implying they represent THE JEWELERS' CIR- 
CULAR-KEYSTONE, one or more commercial 
photographers are soliciting business from jewelry 
and watch manufacturers and diamond and colored 
stone importers in the New York area. They usually 
telephone in advance for an appointment to make 
a photograph, which they suggest has either been 
ordered or is likely to be used by this publication. 

Though J.C.-K. prints many pictures and adds 
continually to its large file of photographs, its edi- 
torial office always arranges directly with the sub- 
ject of the photograph, never uses an intermediary. 
This publication regrets misunderstandings which 
may have been created by these unscrupulous 
solicitations. 











practical. In general, it treats of its subject in the 
simplest way with great consideration for the problems 
of the average jeweler. 

Against this recommendation, may be placed a few 
criticisms, some of which may be harsh in view of pres- 


| ent world conditions, That such a book is brought out 


at all in these times is highly creditable. However, con- 
siderable improvement could have been made in the 


_ construction and draughtsmanship of the crystal draw 


ings. The gem discussion is very brief, many of the 
important ones occupying no more than a page. In 


| these brief descriptions Mr. Webster has often given 


| localities which are either erroneous or of no gem sig- 


nificance, perpetuating the weaknesses of much wordier 
books. There are a few usages such as “Brazilian topaz” 
for our precious topaz and “Amazon jade” for amazon 
ite which must be British, they have no currency in 
America. The use of the “d” in feldspar is a unique 
achievement for an English book, but its addition to 
aventurine, making adventurine, as it is twice spelled, 
is unfortunate. There are a few other errors, like the 
failure of fluorescence to spot culture pearls and the 
non-existence of rose quartz crystals, the composition of 
rhodizite and so on, but they are scarcely of great 
importance. 

American gemologists may object to the advertise- 
ments printed on the covers and in the back of the book, 
but if they have helped make possible the publication 
of this fine handy little book, one should not complain. 


-F. H. P. 
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TAX QUESTIONS STILL ARISING 
(From page 35) 


i—— "The Gem of the Ocean"— 








or fitted with precious metals or stones or imitations 
thereof. 

New or additional rulings on this and other questions, 
if and when they are made, will be duly and promptly 
reported in these pages. In the meanwhile the following 
questions and answers, supplementing those in the Octo 


ber and November issues will be found useful. 


Q. The Revenue Act states that the sale of articles 
made of, or ornamented, mounted or fitted with 
precious metals or imitation thereof, is subject to 
tax. What is “an imitation of a precious metal” 
for tax purposes? 

A. The Bureau of Internal Revenue has ruled that for 
tax purposes, an imitation of a precious metal is any 
alloy or metallic plating of such metal. A decoration or 
coloring consisting of gold or silver leaf or paint is not 
held to be an imitation of a precious metal. Neither are 
metals which may resemble gold, silver or platinum in 
color, but which actually contain no precious metal. For 
example, brass is not considered an imitation of gold, nor 
chromium or nickel plating an imitation of silver. Ar 
ticles made of brass, bronze, nickel, chromium, stainless 
steel, etc., and not decorated with any precious metal are 
not subject to the Federal tax unless they are articles of 


personal jewelry. 


Q. Are dresser sets taxable? 


A. No, not unless they are made of, ornamented, 
mounted or fitted with precious metals or imitations 
thereof. (See preceding question and answer. ) 

Note that there are two separate and distinct classes 
of goods which are subject to the tax (in addition to 
watches, clocks, certain optical items, and precious and 
semi-precious gems either real or imitation). 

One of these is jewelry, which consists of articles worn 
on or about the person for purposes of adornment, and 
is taxable regardless of its material, its value, or its 
utilitarian purpose. Obviously dresser sets do not come 
within this classification. Neither do articles which are 
customarily carried in the pocket, in the hand or over 
the arm such as compacts, cigarette cases and lighters, 
handbags, etc. 

However such articles may be subject to tax under the 
second classification, which consists of articles made of, 
ornamented, mounted or fitted with precious metals or 
imitations thereof. Thus, if a dresser set is made of 
gold, silver or gold or silver plate, or is ornamented with 
such material, its sale is taxable, not as jewelry, but as 
an article made wholly or partly of precious metal or an 
imitation of such metal. 

Ask yourself first whether the article is jewelry. If 
not, and if it is not one of the items specially mentioned 
in the law, such as watches, clocks, etc., it is taxable only 
if it is made of, or ornamented or fitted with a precious 
metal or a plating of precious metal. 


Q. May the retailer deduct from his gross income 
for Income Tax purposes the money he has col- 
lected and paid the Government for the jewelry 
tax P 


A. Yes. 
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This Christmas 


will always remain a cherished memory 
if you suggest to your customers that 
for the big, No. 1 present they give the 
most natural and perfect of gifts—pearls. 
They are the universal delight of all 
women, everywhere, at every age, and are 
appropriate for any and all occasions. 


The softly shimmering richness of MIKI- 
MOTO CULTURED PEARLS compli- 
ments the wearer, and in your store they 
will add a warm lustre to vour displays. 


Since 1894 the MIKIMOTO seal on a necklace 
or bracelet has been and shall continue to be a 
safeguard—a guarantee to you and your cus- 
tomers of the highest quality of Cultured Pearls 
—grown in the living oysters—by MIKIMOTO 


—the originator and inventor of Cultured Pearls. 





If a visit to one of our offices is not 


convenient—we invite your inquiry by mail. 


kh. MIR IMOTO, Inc. 


630 Fifth Ave. 
New York 


209 Post St. 
Chicago San Francisco 
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Genuine “Trublak” 


(TRADE MARK) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 
Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
EY 


Operating 
America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


‘400 Charles St., PROVIDENCE, R. I. 


Minimum quantity required per size 


and shape ... 300 pieces. 


+ 


NO JOBBING ...NO RECUTTING 
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Q. Is a replating or regilding job subject to tax? 


A. No. 


Q. If I sell a watch to another jeweler for resale 
to one of his customers must I pay a tax on the 
transaction P 

A. No. The tax applies only to sales at retail and not 


to the sale of an article for re-sale by another dealer. 


Q. In the case of a sale made on open charge 
account when do I become liable for the tax- 

when I make the sale, or when I collect from my 
customer P 

A. When you make the sale. The tax must be reported 
and paid on or before the last day of the month follow 


ing the month in which the sale was made, regardless of 


when the customer makes payment. The only exception 
is sales made on lease or conditional sales contract in 
which case the tax may be paid in installments in propor 
tion to payments by the customer. (See page 85 of J. 
C.-K. for October. ) 


Q. Is there a tax on ring sizing? 
A. No. 


Q. Is there a tax on the gold, silver, or platinum 
used in a jewelry repair job? 
A. No, not unless it consists’ of a complete article of 


jewelry, such as an entire new mounting. 


Q. In a repair job that includes the sale of a dia- 
mond to replace one that is lost, we understand 
that there is a tax on the diamond but not on the 
labor of repairing and remounting. Is it necessary 
to show the labor charge and the price of the dia- 
mond separately on the invoice or sales slip to 
obtain the exemption on the labor charge ? 

A. We would advise doing so to avoid any possibility 


of difficulty with the tax collector. 


Q. Are carved figures of ivory, jade, rose quartz, 
ete., taxable P 

A. There is no tax on the sale of ivory unless it is used 
for an article classed as “jewelry.” Since precious and 
semi-precious stones whether real or imitation are tax 
able, the sale of figures carved from such material as 


jade and rose quartz would be subject to the tax. 


APPLICATION OF STATE SALES TAXES VARIES 
enna the questions that have arisen out of the new 


Federal tax on the sale of jewelry at retail is the 
matter of how it will affect the retail sales taxes or gross 
income taxes already being levied by 22 states. Specifi 
cally, will the states use as the base price for computing 
their sales taxes, the net price for which the goods are 
sold after deducting the Federal tax, or will they assess 
their sales taxes on the gross amount of the transaction 
including the Federal tax? And will it make a difference 
whether the Federal tax is shown as a separate item, or 
included in the price of the goods? 

Tue Jewevers’ Circvuitar-Keystrone has put those 
questions up to the tax officials in each of the 22 states 


(Please turn to page 76) 
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Since 1905 the name, Rosenthal & Kaplan, has been synonymous 
with quality rings and ring mountings. The new line for fall and 
winter has been styled for quick, profitable selling. These dis- 
tinctive, original designs defy competition. 


SEE THIS DISTINGUISHED LINE OF MEN’S AND 
LADIES’ RINGS ON YOUR NEXT VISIT TO NEW YORK. 














UNIBRA 
TRADING CORPORATION ||| FULMER & GIBBONS, INC. 


Brazilian Semi-Precious 
Stones | CREATORS 


OF THE UNUSUAL IN 


Topazes, Amethysts 


Aquamarines, Beryls DIAMOND JEWELRY 


Tourmalines 





10 Rockefeller Plaza 214-218 SOUTH 12TH STREET 
NEW YORK PHILADELPHIA, PA. 


COlumbus 5-0999 
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NEW STORE INSTALLATIONS 
(From page 41) 


recessed in an overhead cornice, give high visibility and 
great sparkle to merchandise displayed in the cases just 
below. 

Openng of a new or a remodeled store offers a chance 
for some memorable promotion. In opening the new 
establishment shown right center on page 41, B. C. 
Clark, Sr., Oklahoma’s oldest jeweler, and his son, 


B. C. Clark, Jr.. 
about. 


gave Oklahoma City something to talk 


To emphasize the fact that he had been in the jewelry 
business in the same state ever since 1892, Mr. Clark, 
Sr., got customers to bring in watches, silverware and 
jewelry that they or their parents had bought from him 
nearly 50 years ago. These old relics were displayed in 
a special case, together with a collection of rare 200 
vear-old timepieces. 

A horse and buggy, driven through the downtown sec 
tion, gave added color and publicity to the opening day. 
The buggy had signs reading, “This is the way your 
grandparents went to B. C. Clark's to buy their jewelry.” 

The two interiors pictured at the base of page 41 
demonstrate once more that a jewelry store need not be 
spacious to be modernized effectively. The photograph 
at the lower right shows the small, square-shaped Robert 
Helwig jewelry store in Cincinnati, Ohio, after the in 
stallation of Columbus extruded architectural bronze 
frame floor cases and unit type wall cases with inter 
changeable interiors. Floor and wall cases are equipped 
with fluorescent lights. 

Several modern chromium and leather chairs are pro 
vided for customer comfort. down the remaining wall, 
opposite the side where the show cases are located. 

A different layout of show cases was used in the long 
and narrow store of ‘Tom Chauncey, in Phoenix, Ariz., 
pictured at the lower left of page 41. This arrangement, 
ideal for a store of these proportions, has the open-type 
wall cases, displaying clocks, silver chests and electrical 
equipment, on one side of the store, and four floor cases 
on the other side. 


HIGH SCHOOL JEWELERS DESERVE COOPERATION 
(From page 52) 
the housework. They may grind down a fingernail, saw 
into a finger or get covered with polishing rouge, but 
that doesn’t stop them; and once they've learned how 
to saw, file, solder, etc., they will undertake intricate 
designs that require days, even weeks, to complete. 
“Jewelers might be surprised to see the appreciation 
these students develop for well-made jewelry and genu 
ine stones.” 
While Mr. 


rather than a vocational level and none of his students 


Baxter's classes are on an avocational 


have taken up gem-cutting or jewelry-making as their 
livelihood, one former pupil is now studying art and 
design at George Washington University, with the aim 
of becoming a professional jewelry designer. 

Few high school metal work and jewelry-making 
classes cut cobochon gems on the extensive scale of Mr. 
Baxter's classes, but all such classes inculcate young 
citizens with a love, respect and understanding for well- 
made jewelry, and amply deserve encouragement from 


their home-city jewelers. 
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Wadsworth‘ 


Uti, 
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Wadsworth Cases 
os caade fet de 


When fine watches are displayed for her, the 

smart woman instinctively selects a watch with a 

Wadsworth Case. Her inherent desire for a 

watch of superb beauty and matchless quality 
makes this choice the logical one. 


Profit by this customer-demand. 


Offices 
New York, 630 Fifth Ave. 
Chicago, 35 East Wacker Drive 


Wadsworth 


THE WADSWORTH WATCH CASE CO., INC. DAYTON, KENTUCKY 
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i 
336 MULBERRY ST. - 
West Coast 


No name enjoys a finer reputation in the 


Srocotemer Cmercmertae mel tcainee Milceitelc 


quality, artistry and workmanship that go 
into every piece of Church jewelry are the 
prime factors which have earned for the 
name of Church, such a high place of 


recognition. 


In addition, we have always striven to 


extend every possible friendly cooperation 


Plelem to aalacmcomelliamalticeliiaay 


*However, the stress of increased business 


throughout the industry which is taxing 
the capacity of every branch of the business 
has had its effect upon us. Therefore, if our 
service seems not to be as prompt as here- 


tofore, we ask your indulgence. 


In view of existing conditions, we feel that 
Church service is as prompt and depend- 
able as it is possible, conditions consider- 
ed. We Ye) com comet hele Clemm cel iameereletelttce 
patronage, and promise to keep the Church 


ie tele tae Mer rmereaert iam ert t ie) Co 


Wishing you the Compliments of the Season 


MANUFACTURING JEWELERS 


4 


! NEWARK, N. 
G. H. OTTO 209 POST ST. SAN FRANCISCO 


CHURCH « COMPANY 


3. 





IDEAS... 














IF YOU PLAN any gestures of appreciation to your 

co-workers, this is the season to do it. Many retail 
establishments are giving defense savings bonds and 
stamps as bonus. It’s the patriotic thing to do and gets 
not only the good-will of your employees but also that 
of those in your community who hear about it. 


* * * 


ANOTHER time-tried and productive thing to do is 
to give a pin to those who have served a specified num- 
ber of years with the firm. Design it yourself. Now 
that you’ve worked it out for your own staff—sell the 
idea to any large firm in your community and reap sales! 
Nearly every company is worried about stabilizing per- 
sonnel these days and will listen with a kindly ear to 
vour suggestion. 

* * * 

TRAVEL COMPANIES and transportation lines say 
that the two-vacation idea is established by this time. 
That means increased sales for you during the winter. 
Ask for travel posters and use them as a window back- 
ground for a mid-winter display of gay, light-colored 
costume jewelry and sun glasses built around the window 
card—“The best start for a journey anywhere—(store 
name )’s protective glasses.” 

x * * 

ANY TIME YOU can tune in on the thought waves 
in your community, sales will result. The department 
stores have invested years of effort—and no one knows 
how much cash—to get women to be January white sale 
minded. Now that the idea is firmly implanted, get your 
share of the sales with your own kind of a January white 
sale. You could feature white china sets, white bric-a- 
brac, white lamps, white table linens. Or, it would be a 
good time to clean out white elephants at a_ bargain 
price. 

* * # 

SINCE THIS is the age when it is considered right 
and proper to “consult the expert,” set yourself up as a 
fashion consultant on jewelry. A small corner window 
card might say, “Gratis consultation on gems and their 
relation to you.” A small array accompanying it of 
(1) pieces for the larger woman and (2) pieces for the 
smaller woman should get the idea over subtly. 

* * # 

REMEMBER TO MAKE a window display of cal 
endars, diaries, pens, pencils, banks... tie a huge satin 
bow on the finger of a display hand that looms out of a 
Use a window card to the 


black velvet background. 
effect, “Reminders for resolution-ers!” and put the ar 
rangement in for last week of the old year. 

* ae * 


AND STILL THE boom in brides goes on! 
want to reassert your place in the bridal picture, hold 


If you 


a quiz in your store and call it “True or false about 
brides.”” The questions should be fairly common prob- 
lems such as “The bridegroom stands on the bride’s left 

true or false?’’ Open the contest to both prospective 
brides and their mothers and give the winner something 
handsome in jewelry or lamps. The fashion editor of 
your paper should be willing to act as quiz-master and 
a newspaper feature story should result. 
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Go p Brotners 
Makers of Gold and Platinum Jewelry 
7 WEST 45th ST., NEW YORK 











BR 


i 


A ferry - 
Christmas 
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Importers of Precious and Semi-Prec 
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Sale of a single unit, such as one of the trays pictured 
above, is registered at Hausmann's—and often leads, 
during the next few years, to the purchaser's acquisi- 
tion of an entire tea service like one of those at the right. 


by ROBERT LATIMER 


O sterling silver sale is complete until the customer 

has been contacted on the idea of a five-piece tes 
set, according to Louis Hausmann, president of Haus- 
mann, Inc., of New Orleans, La. Moreover, no Haus- 
mann silver customer feels that she has a ‘‘complete”’ 
setting of sterling silver in her home until she has added 
a tea set—these two points the result of a clever silver 
merchandising program which has been a feature of 
this Southern jewelry house for the past ten years. 

“Silver merchandising in general has become pretty 
well standardized,’ Mr. Hausmann pointed out, “and 
the public is fairly conversant with the intrinsic value 
and price ranges of all sterling pieces. Therefore, to do 
a good job of merchandising it, silver must be sold 
either on its own merits as a thing of beauty, or by 
some outstanding traditional theme which makes it more 
desirable to the woman who enjoys beautiful furnishings 
in her home. In our case it’s the latter—although we, 
of course, place a lot of faith in the sales appeal of 
well displayed, glistening sterling pieces. 

“One shining exception to the dollar-for-dollar theme 
on which most silver is sold today is the registry of 
flatware patterns, beginning with bridal purchases and 
extending through the years thereafter. We have been 
more than successful with this tradition—and we've 
found that much the same idea can be used to accelerate 
sterling tea set volume.” 

More than 20 per cent of the display space in Haus- 


66 


“Kollow-Ups” Sell 
Complete Sterling 


Tea Services 


mann’s store is devoted to sterling silver display; of 


which 56 tea sets priced from $250 up to $1,000 are a 
large part. In the center of the rear store aisle is a 
display rack which features 30 silver tea service trays 
alone. These are shown primarily to provide personnel 
with a talking point and an essential opening wedge to 
making the sale of a complete set. 

In practice, the Hausmann tea set plan operates in 
this way: Every initial sale of a sterling silver coffee 
pot, which features a standard pattern, is immediately 
registered on a separate mimeographed sheet kept in a 
permanent registry binder in the sterling silver depart- 
ment. This registry, which includes the name, address, 
and history of the store’s dealings with the customer, 
is used as the basis for a systematic follow-up program 
until an entire tea set has been sold. In effect, it fol 
lows the lines of flatware pattern registration except 
that tea service possibilities are not limited solely to 
one-person opportunity. Instead, tea: set registry in 
cludes not only a wide bridal list useful for gift sug 
gestion to friends and relatives, but a constant number 
of women purchasers whose ambition is to buy them- 
selves the entire set. 

Principal source of tea set business is window dis- 
play. Displays devoted exclusively to sterling tea sets 
are run in spring, during the bridal season, and through 
the Christmas holidays. In addition to these standard 
periods the Hausmann store has made use of a tea set 
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HOUSE BEAUTIFUL Magazine 


Hirst Again 


in Retail Advertising 


HOUSE BEAUTIFUL is far ahead of its field in retail 
accounts. The Pulling Power of its Window Shopping 
section is significant for all advertisers. 


HOUSE BEAUTIFUL has 


1. Unparalleled reader interest among pace- 
setting families. 


2. Greater Buying Power . . . poured 
out for finer gifts and furnishings. 


3. HOUSE BEAUTIFUL, with these 
advantages, is tops in quality consumer 
sales. 


216 
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ADVERTISERS 


IN 1939 
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6 years. 
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IN 1938 
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IS THE BEST “BUY IN THE 


302 


RETAIL 
ADVERTISERS 


IN 1940 


FOR PEAK SALE TO BEST BRIDES IN YOUR CITY, USE 
GUIDE FOR THE BRIDE 


bought annually for 50 cents at leading newsstands by up to 50.000 lavishly 
spending Brides and their giving friends. 

Key your promotions to the more than one-third million customers of 
HOUSE BEAUTIFUL and its separate peak-season publication GUIDE FOR 
THE BRIDE ... it’s the proven way to get bigger and better sales. 


€ BECAUSE ITS PROGRESSIVE READERSHIP PULLS LIKE A MILLION CIRCULATION 
A 
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RETAIL 







ADVERTISERS 


IN 1941 















ANOTHER HOUSE BEAUTI- 
FUL FIRST...335 retail accounts 
bought space in 1941...far more 
than in the second magazine of 
the field. 

Most important...these 335 ac- 
counts used 895 advertisements. 


RESULTS is why retail accounts 


in HOUSE BEAUTIFUL multiplied so fast in 


Write for FREE copy of new edition of booklet... 
HOW TO WIN SALES AND MAKE MONEY 





== HOUSE BEAUTIFUL 


walily HOME FIELD 


Write, wire or ‘phone: NEW YORK: 572 Madison Ave.; CHICAGO: 326 W. Madison St.; DETROIT: General Motors Bidg., CLEVELAND: 
Leader Bldg.,; BOSTON: Park Square Bldg., ATLANTA: Rhodes-Haverty Bldg.; SAN FRANCISCO: Hearst Bldg.; LOS ANGELES: 1709 W. 8th St. 
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Hm is the ideal timepiece for men and 
women who lead active lives—who need a 
watch that can stand up under extraordinary 
circumstances. The fine 15 Jewel Gallet move- 
ment is the product of the world’s leading watch 
craftsmen. This movement has passed 3 sub- 
mersion tests for water-tightness. The watch has 
other special construction features that make it 
stainless, solderless, non-corrosive and anti-mag- 
netic. Perfect for those in defense work on land, 
sea or air. Send coupon for sales data. 


Available in Men’s and Ladies’ Models; 
also in Doctor’s and Nurse’s Models. 


: Jules Racine & Co., 20 West 47th Street., N. Y. C. 
4 Please send me data on your Waterproof Watches 
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window whenever regular window promotion is at low 
ebb—this providing the added advantage of eye-appeal- 
ing displays at sporadic intervals. As many have been 
run as 10 a year, Extracting the maximum appeal from 
each is the use of seven to 10 patterns, showing the set 
complete, but emphasizing the coffee pot always the 
first item purchased. Along with the window, Haus- 
mann salesmen are instructed to regard the sale of any 
sterling silver item as a stepping stone to the coffee pot 
and to suggest the latter to every customer who buys 
silver of any kind. 

Registration has two features. If the purchase is 
for a bride, obviously the listing will be valuable to 
supply predetermined gift suggestions for her friends 
and relatives. If the sale is made to a customer who 
intends to use it in her own home, a symbol is placed on 
the mimeographed sheet to indicate that it is to be 
followed up. 

Follow-ups are by mail, and are spaced within six 
months or a year apart—this interval dependent on the 
unit-cost of the next item on the tea set list. After the 
purchase of the coffee pot, it is almost traditional that 
the purchaser waits six months for the sugar dish; then 
another six months for the cream pitcher. This space 
of time has been set through a close study of tea set 
buying habits which proved that the majority of tea 
set buyers make their purchases in that progression. 
Thus, 12 months elapse before the customer is con- 
tacted on the tea pot, waste bowl, and tray and hot 
water kettle. Five years is the average duration of 
each sterling silver follow-up. 

Mail follow-ups are handsomely written personal let- 
ters from Mr. Hausmann who, himself, manages the 
sterling silver department. Pointed out is the fact that 
it has been so long a time since the customer has added 
to her set, mentioning the pattern name and the hope 
that she will be able to complete the tea set. An offer 
to make a special appointment for her to show the next 
item is a custom feature which brings response. Finally, 
the letter wastes no words in mentioning only the one 
sterling silver piece concerned for that individual cus- 
tomer. Thus it is personalized to the extent that the 
reader enjoys an appreciation that the store is trying 
to do her a service. 

The only exception to this regular schedule is at 
Christmas time. On Nov. 15 “hint” letters pointing out 
the pattern involved are sent to friends or close rela- 
tions in the family of the listed tea set customer, with 
the suggestion that no finer gift can be made than to 
add to the tea set. A considerable volume of business, 
approximately 10 per cent of the list, is realized from 
this supplementary feature. 

Over 80 per cent of the sterling silver tea sets sold 
through this program are priced from $350 to $400, 
although some run to $1,000. However, related sales 
of silver tableware and ornaments increase the total 
worth to the store of each registry by much more, so 
that in effect, it has become one of the most valuable 
year-round revenues at Hausmann’s. “Register your 
sterling patterns,’ Mr. Hausmann summed up. “It’s 
the simplest and most direct road to amplified silver 
volume.” 
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1942 QUOTAS TO LIMIT SWISS WATCH IMPORTS 


Far fewer Swiss watches will be imported into the 
United States in 1942 than in 1941, it became apparent 
last month when U. S. watch importers were informed of 
quotas starting Jan. 1. 

Under Swiss government orders, Swiss manufacturers 
must restrict their 1942 exports of watches to the United 
States in accordance with the following formula: (Their 
1937 exports to the U. S. plus their 1940 exports to the 
U.S.) XK 0.4. 

In other words, to take a hypothetical case, suppose 
that a Swiss watch manufacturer exported 540,902 units 
to the United States in 1937 and 738,340 units in 1940, 
for a total of 1,279,242 units for the two years. The 
two-year figure multiplied by 0.4 produces a result of 
511,696, which would be the number of units this manu- 
facturer could send to the United States in 1942. 

It works out, in the case of several major importers, 
that their 1942 quotas will be almost equal to their im- 
ports in the year 1937, or only a trifle below. These 
watches will be ordinary movements, without “special- 
ties,” since Germany has prohibited Switzerland from 
exporting chronographs, timers and other complicated 
watches to non-Axis nations since last June. 

One or two thirteenth-hour shipments of watches from 
Switzerland are expected to reach New York during 
December by the usual American Export and Portuguese 
Line route from Lisbon. In addition, a Swiss-chartered 
ship, the St. Gotthard, was scheduled to leave Genoa, 


Nov. 28, in a race against time to reach New York for 
the Christmas trade. In general, importers’ stocks were 
low and popularly priced lines very nearly cleaned out. 

Germany last month apologized for the sinking of the 
Portuguese freighter Corte Real, en route to the United 
States with watches in her cargo, and presented Portugal 
with a ship of about equal tonnage. 


NOVEL LIGHTS, CREDIT CARDS UP WINDOW "PULL" 


A novel experiment in stepping up the pull of window 
trim was recorded in St. Louis last December, when H. 
T. Peters, display manager of the Hess-Culbertson 
Jewelry Co. of that city staged a clever “test period” on 
actual results on his trims. 

The backs of seven windows were trimmed with a 
plain expanse of green velvet, highlighted only by a 
small gold flower emblem in the lower corner. Shining 
up against this from below were rays from a three-foot 
section of fluorescent tubing, made deliberately dimmer 
by covering with green transparencies. Thus, where the 
public is gradually becoming accustomed to the blue 
brilliance of fluorescent lighting, the bright green pres- 
ent in the jewelry store windows exercised a quite dif- 
ferent appeal, and made the windows stand out sharply 
from any distance away. 

A small card, only six inches long and three high, was 
shown flat in the center of the jewelry display in each 
window, giving installment-payment figures and credit 
arrangements for all types of merchandise. 





FOR DECEMBER, 1941 





69 














® Louis Stern Co., Providence, 
is making initial shipments of 
“romagaqqttt <a the new Featherweight plastic 
Wrenenequcanereree watch band, made entirely of 

‘ : spun crystal with metal ends 
® Bulova's new 17-jewel “Her Excellency" in varity of widthe, leite- 


rier b tion-less, perspiration-proof 
has 14 K coral gold and iridium-platinum a : ; 
case, set with 102 round diamonds, 24 and also acid-resistant. $1.50. 


square diamonds and 60 rubies. Specially 
boxed for display and gift purposes. $2500. 


@ This attractive 


lected by the edi- 
tors of Vogue and 
shown in that maga- 
zine's Christmas is- 
sue. Priced at $6. 











jeweled pill box, ® The Veri-Thin Practitioner, with 15 jewels, pink gold- 
from Walter Lampl, filled case and Guildite back, is one of the most at- 
New York, was se- tractive of the new Gruen military watches. $37.50. 








USE THE BIG NEW 
1942 ALLEN CATALOGUE 


The Jewelers’ Guide to Better Business 


The latest merchandise for your every jewelry Store 
requirement is listed and illustrated in the Big New 1942 
Allen Catalogue. USE IT. 


For your convenience our store will be open evenings 
and all day on the 7th, 14th and 21st of December. 


Phone or wire your orders for prompt service. 


aS PII PIII RAEI a 


Orders filled within a few hours after receiving. 





Serving Jewelers Only for Nearly 80 Years 


BENJ. ALLEN & CO., INC. 


SILVERSMITHS BLDG. 
10 SO. WABASH AVE. CHICAGO, ILL. 
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IF WE HAD 
OUR WAY 








You indeed — if we had our way every order we 
received this year for Croton watches, and especially for Croton Aqua- 
matic — the watch that winds itself — would have been filled completely 
and promptly, and dispatched post haste. + However, the restrictions 
imposed by world events precluded any such good intentions, with the 
result we've done the very best we could under the circumstances. + 
You may not have gotten all the Croton watches you ordered, but you 
got just as many of them as it was possible for us to send you. + We 
aim to show you how much we deeply appreciate your business and 
confidence by continuing to do our very best to serve all your watch 
needs in 1942. + Our sincere good wishes for the holiday season 


and new year are yours. 


CROTON WATCH COMPANY e 48 WEST 48th ST. @e NEW YORK CITY 


; fs hy 
¢€ RO : oO he FOR ALL TIME op SINCE 1878 


The Most Universally Accepted Nationally Advertised Watch Line Retailing from $10.95 to $24.95 
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J.R. WOOD & SONS OPEN GEM LABORATORY 


One of the most complete gem laboratories in the 
United States was opened last month by J. R. Wood & 
Sons, of New York, under the direction of Arthur W. 
Muller, Certified Gemologist and graduate of the ad- 
vanced gem course of the A. G. S. at Los Angeles. 

Besides being fully equipped to identify any colored 
gemstone, the laboratory has everything that makes for 
ease in grading, including unobstructed north light, an 
illuminated binocular diamond microscope, and a diamo- 
lite, the newly perfected daylight color grader. 

A specially designed desk has various elevations to 
accommodate the different working heights of the micro- 
scopes. At the extreme end is a petrographic micro- 





Left—A corner of the 

_a admirably fitted gem- 

ological laboratory 

recently opened by J. 
R. Wood & Sons. 
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Right—Arthur W. Muller, y 
director of the laboratory. _ 
Advanced students of the — 
New York chapter, A. G. S., . 
are privileged to use these 
instruments when they meet 
in this laboratory once a 

month. la 


scope, below which are glassed slides containing tables 
of the properties of the various gems; underneath are 
drawers holding microscope objectives, oculars, im- 
mersion stage, quartz wedge and other microscopic ac- 
cessories and small instruments. 

Beside the other end of the desk, in a corner of the 
room, are several other drawers over which is a dia- 
mond balance. Above this is a glass-doored cabinet 
containing virtually every density and immersion liquid 
used in gem analysis, as well as most of the acids that 
can play a part in identification work. 

Naturally, the laboratory has considerable other 
equipment, including a Rainer refractometer, a specially 
developed binocular melee grader used for grading large 
quantities of ‘smalls,’ dichroscope, hardness plates, etc. 

On the wall are a world map with pins denoting 
diamond production, distribution and cutting centers, 
and photographs of diamond mining. Walls and ceiling 
are painted to reflect a maximum of neutral light. Wood- 
work is finished in white-filled oak. Advanced students 
of the New York and New Jersey chapters of the 
American Gem Society hold monthly gem-identification 
meetings at this laboratory. 
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FOR HONEST RETURNS 
SWEEPS 
FILINGS 

GOLD SCRAP PLATINUM 


JOSEPH B. COOPER & SON 


Refiners & Smelters PRECIOUS METALS 





FACTORY: Es OFFICE: 
BROOKLYN, N. Y. 26 JOHN STREET, NEW YORK CITY 

















No. 344W 
Size 7'%2"x5”. 
raised fmu- 


4” 
meral dial. Bass- 
wood case with 
walnut veneered 
front. Feet and 


bevelled edge 
in natural 
wood con- 
trasting with 


a 
the dark 
walnut of 
case. Self 
starting elec- 
tric time 
movement. 


As the building market No. 3948-1 

Size an 
booms —so does the de- Ne ““soaw: 
mand for clocks. New _ ine electric 


Sessions models are de- = iluarm. 


signed to complement every 
; ne Sew 
ize 
type of home decoration. raat 
° ° ” raise 
et .. nn Attractive electric models numeral dial. 
A fine modern clock made from . nut case 
a beautiful copy of an old- are shown in new catalog. with tulip 
fashioned Bull's - eye mirror. wood inlays. 
Self - starting electric time Self-starting 
movement. electric time 
movement. 








FOR DEPENDABLE TIME SERVICE FROM YOU 


SESSIONS CLOCKS - FORESTVILLE - CONN - 
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Serving the jewelry trade in 
| the buying and refining of 
precious metals is like 
handling cash. 


EVERY GRAIN MUST BE 
ACCOUNTED FOR—and 
this requires exacting pro- 
cedure and careful routine 
checking. 





THOUSANDS OF JEWEL- 
ERS, both manufacturers 
and retailers, continue to 
ship their old gold, silver, 
| platinum, etc., to Dee & Co. 
You will find us capable 
and ready to serve you. 


T H oO M A ; : 

DEE & CO. 
aR _ Meecious elfalsa | 

(AND, BLANT CHICAGO * at 


TOWN OL[ 
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MILENS PUTS JUICE IN SHAVER SALES 
(From page 43) 


individual attention for shavers as a result of their being 
grouped with so many other items is compensated for 
by the punch-packing copy written for it. For instance, 
in a full-page advertisement that ran during commence- 
ment season, under the general heading “Honor the 
graduate with a lifetime gift,’ shavers were given a 
generous share of the page with an individual headline 
reading “Save him a liftime of cut and scraped faces. 
This same technique 


’ 


The shaver that’s tops with men!’ 
has been applied during other seasons. In an ad that 
ran early in the summer featuring vacation merchandise, 
one section featured shavers under the heading: “For 
lazy vacation mornings! Needs no brush or lather and 
cannot eut the face”; and in a Christmas advertisement: 
“What a gift for a man! A lifetime of shaving joy.” 

In view of what the store first learned about the 
power of the shavers to attract new customers, larger 


advertisements featuring shavers alone have by no means 


been overlooked. One such advertisement displayed a 
musical staff with lyrics that read: ““Glides o’er the face 
with the greatest of ease,” and underneath, the message: 
“Men! Until you've tried the— dry shaver, you 
don’t know what shaving comfort is.” 

Another advertisement devoted an entire half page in 
color to playing up electric shavers as an ideal Christmas 
gift for men. Under the headline, “1,500,000 men now 
start the day with a shaver,’ was a drawing of 
Santa Claus, winking, fingering his beard, confiding: 
‘Maybe I'll have to come to it, too.” 

After about two years of “sailing with the electric 
current,” a new problem came up. Competition was be- 
coming thick with inferior types of razors, sold at cut- 
rate prices. One of the reasons for Milens’ success in 
electric shaver merchandising is the fact that they never 
risked their reputation by offering these ‘distress 
shavers,” most of which by now have failed in business 
or been forced out by litigation. 

At that time, though, to combat the competition of 
these new, unproved but low-priced shavers, Milens 
adopted the idea of offering the customers a free trial 
arrangement on a good standard brand, by which they 
could convince themselves. The campaign opened with 
two ads in the Oakland newspapers. The copy invited 
the prospect to enjoy: “Free ... 30 days of the smooth 
est shaving in your life with the new————~try shaver.” 
This was followed by a mailing of 50,000 broadsides 
telling the story of the superiority of the featured make 
at length and in detail that would have been impossible 
in a reasonable amount of newspaper space. This in 
turn was followed by two more newspaper advertise- 
ments at the end of the month, repeating the message: 
“You've seen it, wondered how it works, now try it for 
30 days—absolutely free.” 

During the “Confucius” craze, one of the leading 
makes was exploited with: ‘“Milens say, ‘He'll like it. . . 
or your money back’!” 

An essential element of Milens’ outstanding success is 
their alertness to every opportunity for boosting sales, 
and the thorough-going way in which they exploit such 
possibilities so as to get from them not merely some 
benefit, but the greatest possible one. 
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For example, last year, when one of the electric shaver 
manufacturers sponsored a trade-in offer, Milens ran a 
whole series of smashing big-space newspaper ads fea- 
turing the offer, and established themselves so firmly in 


the minds of the public as headquarters for the deal that | 


they got the lion’s share of these trades in their area. 

In all their shaver display advertising, Milens have 
always adhered to this important policy of never run- 
ning less than three advertisements (and usually four or 
more), on any campaign or promotion. 

Nor do they confine themselves to newspaper adver- 
Billboards, 


stuffers, attractive window and internal displays 


tising. colored mailing pieces, envelope 
all are 
generously used. 

On the air, Milens uses a 15-minute news broadcast, 
six nights a week at 11 o'clock over Station KROW, 
Oakland, as well as frequent time signals throughout 
the day on the station. Additional time signals are 
broadcast Station KSFO, The 


latter is on the Columbia network, and announcements 


over San Francisco. 


are timed so that they will precede or follow the most | 


popular network programs so as to reach the biggest 
possible audience. Shavers of course receive their due 
quota of these announcements. 


“However,” say partners Louis Milenbach and Ben 


‘ 


Shane, “while the advertising should be ‘consistent, in- 
sistent and persistent’ especially during the important 
gift seasons, advertising alone is not the whole story. 
The successful merchandising of shavers depends not 
only on aggressive advertising, but also on continual 
work within the store. Window and the internal dis 
plays must tie-in with the advertising; and most im- 
portant of all, salespeople must be continuously trained 
and coached in effective selling points and suggestions 
and reminded to use them. Good advertising brings 
people into the store as prospects—good personal sell- 


ing sends them out as satisfied purchasers.” 


EFFECTIVE HOLIDAY WINDOWS 


(From page 39) 


board for silverware display in the second sketch. If 
you wish, these figures may, of course, be made in three- 
dimensional form by stuffing balls of white flannel and 
indicating features in black ink. In this case, the little 
lady should have a real hat and bow under her chin 
The 


window copy appears on the cut-out ribbon scroll on 


and the little gentleman, hat, scarf and package. 


the background. A wide strip of white ribbon or a white 
velvet-covered pad is used on the floor to balance the 
white objects against the background. Gift packages 
are used as elevations for the silverware. 

For the third sketch, a jewelry display, a long strip 
of colored paper is spiralled from a big metallic star 
on the background to form an amusing Christmas tree. 
Christmas tree balls are hung on the background where 
the “tree” is tacked to it to hold it in place. Jewelry 
pieces such as clips and brooches might also be “hung” 


on the “tree.” The floor of the window is formed of 
alternating squares of cardboard covered in white and 
red velvet...a piece of jewelry displayed in each 
square. Strings of Christmas tree balls are festooned 
against the background. 
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In 
WIDE WEDDING RINGS 


_. . You can’t sell what 


you don’t have 


Why not have the best 


sellers? 


Cherman & Lo. 


Refiners—Metallurgists—Manu fact urers 


197 Canal Street New York 


LOVE RINGS 


7 an ee 4 
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ENGAGEMENT AND WEDDING 
RING CASES 





No. 6612 — Long half size case. Holds 16 pairs of 
rings. Covered black imitation leather. Lined with 
black velvet. 


No. 6616—Half size 
case. Holds 20 pairs of 
rings. Covered blue 
imitation leather. Lined 
blue crepe velvet. Cham- 
pagne bengaline trim. 





Write NOW for our new 
illustrated folder and 
price list of stock cases 
and trays. 








RUECKERT MFG. CO. 
69 SPRAGUE STREET, PROVIDENCE, RHODE 


ISLAND 
Manufacturers of sample cases, trays, pads and displays 
Established 1890 
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MARVIN WATCHES 


EST. 1850 
a 
91 YEARS OF 
WATCHMAKING 
* 


EXCLUSIVE 
IN 
STYLE 
QUALITY 
SERVICE 





US. 
TRANSPARENT FEATHERWEIGHT 


No. 296—Solid Gold Case, 17 Jewels ............ $104.00 
No. 249—Stainless Steel Case, 17 Jewels ............. 36.00 
No. 249—Stainless Steel Case, 17 Jewels Radium ....... 38.00 
No. 36—Chrome Case, |7 Jewels .............. 0.00.0 eee eee 34.00 
No. 322—Chrome Case, |5 Jewels, Radium and Sweep Sec- 

ond Se alarsicie 3 oe 36.00 








No. 169—CHEVALET 


Smartly styled all purpose 
watch, 15 Jewels, Chrome Case. 
Can be used as a Lapel, Purse 
or Desk Watch ........ $36.00 





U. 8S. Design Patent No. 126,380 


No. I1é—Our Newest—"'RUBBER TIRE WATCH", ae, 


15 Jewels 27.00 


PRICES QUOTED—KEYSTONE 


Complete line of Men's and Ladies’ Wrist Watches— 
Waterproofs and Chronographs 


MARVIN WATCH CO. 


E. DEVAY 
U. S. REPRESENTATIVE 
580 FIFTH AVENUE NEW YORK 


Pacific Coast Office: M. Schenkel, 1606 N. Fuller St., Los Angeles, Cal. 
Middle West: John J. LaFruit, Jr., 29 East Madison St., Chicago 
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APPLICATION OF STATE SALES TAXES VARIES 
(From page 60) 


where retail sales taxes or occupational taxes based on 
volume of business are in effect and presents herewith a 
tabulation of the information received up to the time of 
going to press. 

Two states, New Mexico and West Virginia, have 
not as yet given us their decisions. These are being 
followed up and their answers will be published as 
soon as possible. 

In the meanwhile, here are the rulings of the other 20, 
to which has been added New York City, where a city 
sales tax of one per cent is in effect. 

May Federal retail tax 


be deducted in comput- 


Kind and ing base on which state 








Name of State 


rate of tax 


tax is computed? 














Alabama 2% Sales Tax Yes, if shown as sepa- 
rate item; otherwise no. 

Arizona 2% Sales Tax Yes 

Arkansas 2% Gross Receipts 'Tax Yes, if shown as sepa- 
rate item; otherwise no. 

California 3% Sales Tax No 

Colorado 2% Sales Tax Yes 

Illinois Retailers Occupational Yes, if shown as sepa- 

Tax 2% of 98% of rate item. 
gross receipts 

Indiana 1% Gross Income Tax No 

Iowa 2% Sales Tax Yes 

Kansas 2% Sales Tax Yes, if shown as _ sepa- 
rate item; otherwise no. 

Michigan 3% Sales Tax Yes 

Mississippi 2% Sales Tax Yes 

Missouri 2% Sales Tax Yes, if shown as_ sepa- 
rate item. 

New Mexico ar ——sssstssé‘“«‘ eee cine wa ROS Ow 

North Carolina 3% Sales Tax Yes 

North Dakota 2% Sales Tax Yes. if shown as sepa- 
rate item; otherwise no. 

Ohio 3% Sales Tax Yes 

Oklahoma 2% Sales Tax Yes, if shown as _ sepa- 
rate item; otherwise no. 

South Dakota 2% Sales Tax Yes 

Utah 2% Sales Tax No 

Washington 2% Sales Tax Yes, if shown as _ sepa- 
rate item; otherwise no. 

West Virginia ere = =————— he Oe ta saa Relate ome eae 

Wyoming 2% Sales Tax Yes 

New York City 1% Sales Tax Yes 


It will be noted that there is no uniformity in policy. 
Three of the 20 states which have answered require that 
no matter how it is handled, the amount of the Federal 
tax must be included in the base on which the state tax 
is computed. Eight states and New York City permit it 
to be deducted no matter whether or not it is shown as 
a separate item, and the remaining eight allow its deduc- 
tion when billed separately, but not otherwise. 

A retailer in Colorado, for example, may sell a watch 
for $110, of which $10 is Federal tax, and pay the state 
sales tax on only the $100 regardless of the manner in 
which he bills his customer. If he is located in Illinois, 
he must show the Federal tax as a separate item, or pay 
on the entire $110. But if his store is in Indiana, he 
pays on the entire $110 anyway. 

Of course, in the actual working of the state taxes the 
amounts of these differences are far less than those which 
already existed between states with sales taxes and those 
In fact, in most instances they are micro- 
For example, with the watch taken as 


with none. 
seopically small. 
an illustration in the preceding paragraph, the difference 
between a two per cent sales tax on $100 and on $110 
is only twenty cents, and far more sales are for amounts 
below $100 than above that figure. 

It is unfortunate, however, that there should be even 
these minor variations in the net result of a nation-wide 
tax, but there is probably little hope of achieving com- 
plete uniformity between 48 sovereign states, each jealous 
of its own prerogatives. 
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ALTON 


Wleitlshe, of the Pig 


-t« y 
Vr Os Ei 


Ligne, Alton, 10K. yellow 
ase with stainless s 
figures. Ratchet silk 

es 7 Jewel 

.178-—17 Jewel 


Ligne, Alton, 10K. yellow 
ate cas2 with stainless ste 
$s fo) Ce Mb Ole At 0d SD : Co 4 (od 01-1 MM 0} do! 
«ah 79 7 Jewel.... ‘ 
.100-—-17 Jewel 


634 x 8 Ligne, Alton, 10K. yellow rolled 

gold plate case with stainless steel k 

Raised gold figures. Ratchet silk cord. 
poe 5:3) 7 Jewel $21.25 
A182—17 Jewel.... . Vy Mt.) 


8 Ligne, Alton, 10K. yellow 
plate case with stainless 
»d gold figures. Ratchet b 
183 7 Jewel 
£.184-—17 Jewel 


2 











Shown above are suggested retail prices. Your Keystone prices 
are A177, $16.50; A178, $21.10; A179, $17.20; A180, $21.80; 
‘A181, $16.50; A182, $21.10; A183, $17.20; A184, $21.80. 


SEND FOR THE 1942 W & G CATALOG 


A 52-page book in colors, illustrating complete line of men's 
and ladies’ Alton watches with full range of prices. Also 
illustrated are wonderful values in diamond rings, wedding 
rings and matched sets. 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star. Belove, and 


I.D. Watch Cases 


Chicago 
Illinois 


5 South 
Wabash Ave. 





















CHRISTMAS 
STOCK ITEMS of 


Unusual Value 






Automatic Starting 
ELECTRIC 
KITCHEN CLOCK 


If the current is’ interrupted, 
merely resetting the hands starts 
this clock. Has a low-consump- 
tion motor with a soft, friendly 
tick! Plastic case in choice of 
Ivory, Red, Green or White. 
White metal dial. Black hands 
and numerals. Red hour markers. 
Red sweep second hand 734” 
high. Retail price, $2.95; Key- 
stone list, $3.88. 





"VEGA" 





Automatic Starting 


ELECTRIC 
TIMEPIECE 


A marine design that is 
ideal for den, library or 
living room. Solid ma- 
hogany case, polished 
brass sash and_ spokes. 
Metal dial with etched, 
gold-color numerals out- 
lined in black. Black hour 
hands. Sweep second 
hand. Height, 7%”; width, 
7%”; depth, 3”. Has the 
same movement as 
‘“Vega,’’ described above 
Retail price, $10.50; Key- 
stone list, $12.88. 





ROMANY Chime 
Self-Starting Electric or 8-day Pendulum 


Mahogany plywood case with raised panels and decorative base. 


Silvered dial with raised numerals. Dark blue hands. Polished 
brass sash with convex crystal. Full Westminster self-adjusting 
quarter-hour chimes and hour strike. Height, 8%”; width, 21”. 
The electric design has the Whitehead slow-speed self-starting 
motor. Retail price, electric or spring, $30.50; Keystone list, $37.42. 


Your Jobber Can Supply You 
THE NEW HAVEN CLOCK COMPANY. New Haven. Conn. 











NEW HAVEN GCimepieces 


\ 
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“4 Thing of Reauty 
Is a Yoy Forever!” 


"The Strutting Peacock". Latest addition to our 
growing family of Proud Peacocks. An enameled, rhine- 
stone-paved pin for all occasions with a tailspread of 
large, finest quality imported navette-cut stones in all 
leading jewel colors. Illustrated actual size. To retail 


at $6.95. 


H. M. Schrager & Co., Inc. 


303 5th Ave., New York City — 36 S. State St., Chicago 
Samples furnished to responsible firms. Write New York Office 




















«OUTSTANDINGLY SUCCESSFUL 


. From New York to Seattle - 
rom:Dallas to St. Paul 


e i ts 








The Patriotic Pin 
with the PERSONAL touch! 
To retail at $1 


* 
Price $13.50 per dozen—Keystone 
* 


Immediate deliveries from 


| | VOXALL CORPORATION 


3.52. Madison Avenue 
New York, N. Y. 





| 


| jewelers. 





by J. RICHARD IANDER 


ANUARY and the New Year will signalize the open- 
ing of a new gift show season that, if all indications 

are read aright, will be one of highest opportunity for 
Previews of new lines of merchandise show 


| heavy stress laid on quality but no great increase in 





price, medium-priced items by far in the majority. A 
calendar of coming shows follows: New York Lamp 
Show, Jan. 19 to 23, Hotel New Yorker, New York; 
California Gift & Art Show, Jan. 25 to 29, Biltmore 
Hotel, Los Angeles; Chicago Gift Show, Feb. 2 to 13, 
Palmer House, Chicago; Merchandise Mart Gift Show, 
Feb. 2 to 14, Merchandise Mart, Chicago; San Francisco 
Gift Show, Feb. 8 to 11, Palace Hotel, San Francisco; 
Seattle Gift Show, Feb. 22 to 25, Olympic Hotel, Seattle ; 
Allied Gift Show, Feb. 22 to 27, Adolphus Hotel, Dal- 
las, Tex.; Dallas Gift Show, Feb. 22 to 27, Baker Hotel, 
Dallas; New York Gift Show, Feb. 23 to 27, Hotel 
Pennsylvania, New York; 225 Fifth Ave. Gift Show, 
eb. 23 to 27, 225 Fifth Ave., New York; Boston Gift 
Show, March 9 to 13, Hotel Statler, Boston; Philadel- 
phia Gift Show, March 23 to 27, Benjamin Franklin 
Hotel, Philadelphia. 
* * * 

Dates or THE California Gift Show in Los Angeles 
have been extended, Jan. 25 to 29, giving an additional 
Five full days are thus afforded buyers to 
view the enlarged show which covers three entire floors 
of the Hotel Biltmore. The exhibitors’ list totals 235, 
representing approximately 1250 manufacturers show- 
ing nearly 25,000 items. Special opportunities for East- 


show day. 


ern jewelers exist in the show, which will lay stress on 
a number of unique new lines of West Coast origin. 
Interested jewelers should write James F. Bone, show 
manager, care of Domestic Trade Department, Los An- 
geles Chamber of Commerce, for additional information. 


* * * 


Nor sERIOUSLY HAMPERED by defense priorities, china 
glass and pottery sales were 17.4 per cent ahead of 1940 
totals in a comparison for the month of September; also 
19.2 per cent over 1940 totals for August, according to 
Chicago’s Merchandise Mart Barometer of Wholesale 
Buying, monthly report prepared by the Mart News 
Bureau under J. S. Duncombe. Wholesalers of gift- 
wares, reporting shortage only in metal lines, recorded a 
sales increase of 21.7 per cent for September over cor- 
responding 1940 figures, and 24.1 per cent plus for 
August. 


ad 


* * * 


Goop JEWELER RESPONSE is reported for the genuine 
English bone china pins and pendants recently intro- 
duced by J. H. Venon, Inc., 212 Fifth Ave., New York. 
The pins and pendants which make a striking costume 
accessory for all occasions were illustrated in the last 
issue of this publication. Retail prices on the new line 
run $2 to $3. 
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Giftwares in °42— 


A Speculation? 


By J. RICHARD IANDER 


Magic in glass. Paperweight, $3, and ink 
bottle, $6, made with vari-colored designs 
in molten glass like rare antiques. Prices re- 
tail. From a wide selection at Robert 
Pierce, 1532 Merchandise Mart, Chicago, Ill. 








Everlast pewterware. Classical, simplified versions 
in pewter of fine old silver originals, unusually fine 
in color, finish and form. Tray, $7.50; sugar and 
creamer, $7.50; coffee pot, $10, prices retail. Ever- 
last Metal Products Corp., 225 Fifth Ave., N. Y. 


HE approach of any new year quite logically arouses 

wonderment as to the future, what the next twelve 
months hold in store. Some has already been voiced 
and a good deal more can be expected from jewelers 
where gift and artwares are concerned. 

One thing already is manifest: There will be more 
speculation this year than last on the subject of gift 
and artwares, and more jewelers joining in the specu 
; lating. That is healthy. That shows the advancement of 








a trend. 
It seems utterly needless to go over the old arguments 


as to why a jeweler should be operating a full-fledged 
Vernon souvenir scenes of various American 


ii : ; 
rift and : ‘partment, | » speculati is left: ba: 
g ind art depa tme nt, vat the speculation is lef si. Can nene th aieien Mee 
Suppose a jeweler is active in gift and artwares, or, picted—pottery artist does the rest. Collec- 


tion at present includes 60 different cities, 
anita tn Uieads iin J] Ree See gee Maine to California. Priced $1 retail. Made 
guarantee 1s 1ere lat such merchandise Wil ye aval by Vernon Kilns, Inc., Los Angeles, Cal. 


able as he wants it and how he wants it? How about 


during 1942, decides to get active in that field, what 


production? How about defense priorities? 
Well, how about them? Does anybody know? While 


fortune waits for the fellow who can clearly read the 


gull 


¢ 


CT La 








Bronze hands, executed by a well-known sil- 
versmith, contours finely rounded, burnished 
and polished. Heart and: hand design is a 
door-knocker, others paperweights. Each $7.50 
retail. Lenart Import Ltd., 550 Fifth Ave.,N.Y. 
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INDIVIDUALLY - 
Minimum 
choice 






RP. + 225 FIFTH AVE., NEW YORK °* roronro: 7 wectinaton STREET, W. 











GENUINE CORNELIAN 


sue. CAMEOS 


MADE IN THE U.S. A. 


PEEL, 


apr 
Dp pum 


ANY SIZE 
QUANTITY 
AND SHAPE 





Spode BLUE ERMINE ALSO BLUE & WHITE 


Shaw Sa” Spd ml ZIRCONS 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON,INC.,206Fitthive.nenvor fb | A. DIAGONALE & SONS 


116 NASSAU ST. NEW YORK CITY 
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Napoleon Ivy canape trays, 5" x 7", of food 
and fruit-proof processed metal, green de- 
sign over crackled white. Set of four, re- 


tail $3. Ann Slater, 15-104 Merchandise Mart. 


"Tropical Tease from the Southern Seas”. 
Figurine, 434" high, of plastic Stonite; skirt 
of jute in three colors, natural, red and 
chartreuse. Retail, $1. Made by Verdan- 
Lolayne, 606 N. San Vincente, Hollywood. 


future, a glance backward can be helpful, perhaps, in 
broadly surmising the turn of events to come. 

Jewelers who have been active in the gift field for 
a few years can remember just how much of such wares 
used to be imported, and with what suddenness the flow 
at source was shut off. Grimly we might have prophe 
sied the wrecking of many jewelers’ gift and art de 
partments, the failure of a few score of importing houses. 
What is history, however, is that this department knows 
of only one fair-sized importing house which closed its 


doors, knows of no instance of a wrecked gift and art 





department. What is history is that American designers 
went to work, the importers became manufacturers and 
the jeweler found himself with guaranteed available 

The Safe-T-Brac bracket to fit on the dash 
of your automobile, or your desk or table. 
can, fast-selling, quality gift lines. Retail, 50c. Shown with Majex automatic 
cigarette case. Cases priced $2.50 for 
: ; oe et chrome; $3.50 silverplate; $4.50, gold plate. 
middle of last year and added to priorities requisition Trijex Corp., 1709 W. 8th St., Los Angeles. 


ing of basic materials came also production bottlenecks. 


stocks, not reproductions but truly new, wholly-Ameri- 


The defense program and OPM cracked down in the 


Some industrial expansion still has to be completed be 
fore all bottlenecks are removed, but the trickle, where 
there was one, is becoming a steady flow again and any 
jeweler with a gift and art department can testify as to 
what replacements manufacturers have made for prod 
ucts taken by priorities. Again whole new quality wares 
have been created. 

One prediction for 1942 we can make and with a mini 
mum of speculation: Jewelers will be selling gift and 
artwares and they will be selling them to a brisk-buying 


and steadily rising, if discriminating, public. 


Bleached birch cigarette boxes decorated 
with carved violin, guitar or mandolin minia- 
tures. Retail, $3 each. From Norton-Bolen- 
der, Inc., Merchandise Mart, Chicago, Ill. 
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3 Wateh Firms Indieted 


For Restraint of Trade 


Many Distributors Also Named on Federal Charges 
Against Hamilton, Elgin and Waltham Companies ; 
Claimed Unfair to Catalog, Upstairs Houses 


Three 


companies 


watch 
Hamilton, Waltham and 


leading American 


Elgin—whose products are widely 


known and appreciated throughout 
the civilized world, were haled into 
court, last month, to answer Federal 
charges of “combining and conspir 
ing’ in restraint of trade. 

Named along with the watch com- 
panies on three identically-worded in- 
dictments, returned as true bills by a 
special Grand Jury sitting in the U. S. 
District Court, Sov’ hern District of New 
York, on Nov. 13, were the individual 
officers of the several manufacturers, to- 
gether with their principal distributors 
throughout the United States and the 
officers of the wholesaling firms. 

Seventy defendants were named on the 
Elgin indictment; 67 on the Hamilton 
complaint and 47 on the Waltham bill. 
Many of the distributors were named on 
two or three of the complaints. 

The indictments culminated an investi 
gation that had been under way for a 
year and a half, under the direction of 
Frederick J. Whelan, special assistant to 
the Attorney General, and Lawrence J. 
McManus, special attorney, Anti-Trust 
Division, Dept. of Justice, who presented 
the evidence to the Grand Jury under 
the general supervision of Samuel S. 
Isseks, special assistant to the Attorney 
General, in charge of the New York office 
of the Anti-Trust Division. 

The announcement of the criminal 
charges against these three firms, so 
highly regarded in the trade for their 
integrity and trade ethics, is certain to 
have far-reaching reverberations, as soon 
as jewelers become acquainted with the 
circumstances. 

That the announcement of the return 
of true bills against Hamilton, Elgin and 
Waltham was at once hailed with delight 
by the borderline “fringe” of the trade, 
of all shades and colors, will be appre 
ciated immediately by anyone familiar 
with jewelry retailing, upon a glance at 
the complaints. 
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“The acts performed by the defen- 
dants ... have had the effect ... of pre- 
venting numerous catalog houses, sub- 
jobbers, up-stairs houses, wholesalers and 
retailers from buying, selling, distribut- 
ing or dealing in (Hamilton, Elgin or 
Waltham) products, and of thereby re- 
strainine trade and commerce in said... 
products among the several States of the 
United States,” read the indictments, 
in explaining the effects of the alleged 
conspiracies. 

It will be for the Government to prove 
to the satisfaction of the Court that Sec- 
tion 1 of the Act of Congress of July 2, 
1890, entitled “An Act to protect trade 
and commerce against unlawful re- 
straints and monopolies,” more commonly 
known as the Sherman Act, has been 
violated as charged. However, regard- 
less of the legality, or illegality, of the 
alleged practices of the watch firms and 
their distributors, it goes almost without 
saying that the great body of legitimate 
retailers would go into court almost to a 
man to testify to the need for intra-trade 
regulation of retail watch outlets. Legit- 
imate dealers would readily affirm efforts 
made by these firms to maintain the 
prices and reputations of their watches. 





The Government prosecutors state that 
they have conclusive evidence that: 

(1) The defendants met and held con- 
ferences with one another and with other 
distributors, at which they agreed upon 
the elimination of certain retailers as 
outlets of their products ; 

(2) The defendants communicated with 
each other, and with other distributors 
by telephone and agreed upon the elim- 
ination of certain catalog houses, up- 
stairs houses, sub-jobbers and retailers 
as outlets for their products; 

(3) The defendants maintained black- 
lists and other memoranda containing 
the names of certain catalog houses, up- 
stairs houses, sub-jobbers and retailers, 
who were “not to be sold” their products ; 

(4) The defendants “traced” watch 
numbers, for the purpose of determining 
the last immediate source to the con- 
sumer; took disciplinary action against 
intermediaries, if such source was any 
firm on the aforementioned blacklist, and 
excluded and boycotted such intermedi- 
aries; 

(5) The defendants employed shop- 
pers for the purpose of discovering all 
sources handling their products, and for 

(Please turn to page 86) 


Manufacturers Refute Attorneys’ Claims 


Commenting on the indictments, the 
Government prosecutors Whelan and Mc- 
Manus, in press releases said, “The ar- 
bitrary policies adopted by the three 
manufacturers and their respective dis- 
tributors have not only curtailed the dis- 
tribution of American-made watches but 
have actually forced upon the American 
customer foreign importations, and this 
is unquestionably substantiated by the 
tremendous rise in Swiss imports into 
the United States during the past sev- 
eral years.” 

The statement, probably made in good 
faith but in evident ignorance of the fact 
that Swiss watch importers have for 
many months been building up_ in- 
ventories under the threat of complete 
cessation of the European source of sup- 





ply, has been answered by C. M. Kendig, 
president of the Hamilton Watch Co. 

“Tt is nonsense to suggest that our pol- 
icies have played into the hands of our 
strongest competitors,” says Mr. Kendig. 
“We believe that when the facts are 
aired, fully and impartially, it will be 
seen that the indictment results from 
complaints of a small group in the trade 
whose real interests have never been the 
ethical and constructive promotion of 
American watches. 

“Hamilton officials and its attorneys 
refuse to believe that there is any con- 
flict between square dealing, honest 
goods and fair prices, on the one hand, 
and the law, on the other. And in re- 
sisting this unjust attack on the anti- 

(Please turn to page 91) 
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Trade Awaits Modification of Jan. | Copper Ban 


“Working Minimum” Release Hopefully Awaited 
By Providence Manufacturers; 12144% of 1940 Supply 
Requested for Use in First Quarter of 1942 


As this issue of the Jewevers’ Circu 
Lar-Keystonr went to press the jewelry 
manufacturing industry continued to 
await Washington’s answer to its request 
for modification of the order which for- 
bids, effective the first of the year, the 
use of copper and copper alloy materi- 
als to certain industries, including the 
jewelry industry. 

The order, known as Conservation Or- 
der M-9-C also forbids the use, between 
Oct. 15 and Jan. 1, of more than 60 per 
cent of the amount of the metals used 
during the corresponding period in 1940. 

In Providence, key manufacturing cen- 
ter of the industry, well-informed indi- 
viduals in the field express cautious op- 
timism as to the outlook for the release 
of the sorely-needed metals. These per- 
sons are of the belief that Washington 
will release what is termed a “working 
minimum to avoid a wholesale curtail- 
ment of employment in the industry, 
which in the Providence-Attleboro area 
alone employs nearly 35,000 persons and 
which directly or indirectly provides jobs 
for about 350,000 in the country. 


Ask 12!% of the Copper Used in 1940 


It is not expected that the Office of 
Production Management’s Priorities Di- 
vision will release as much metal as the 
industry has requested but there exists a 
fair amount of confidence that very few 
manufacturers will be forced to close 
down in the near future. The New En- 
gland Manufacturing Jewelers and Sil 
versmiths Association which has continu- 
ously presented the manufacturers’ case 
in Washington has submitted to the 
OPM a proposal that sufficient metals be 
released to: 

1. Permit, during the rest of 1941, use 
of 50 per cent of the copper used during 
the last quarter of 1940. 

2. Permit, during the first quarter of 
1942 use of 12% per cent of the copper 
used during 1940. 

At the time of going to press there 
were reports from Washington that the 
manufacturers would be given permission 
to use copper or copper alloy materials 
affected by Order M-9-C. It is under 
stood that there is sharp differentials 
existing in the inventory situation but 
how this will be remedied no one will 
venture a guess. 

Reports were received in Providence 
that an OPM official in Washington had 





THEIR HEADS TOGETHER, probably discussing 
some phase of the copper situation, at the re- 
cent annual meeting of the New England 
Jewelers’ and Silversmiths’ Association, were 
George A. Ingleby, J. C. Bagnali and Frederick 
A. Ballou, Jr., president of the organization. 
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FOUR LEADING MANUFACTURERS in another 
huddle over the metal situation at the NEMJ & 
SA meeting were, from left to right, William G. 


Lind, Clarence J. Stone, Benjamin 
H. Dean Baker, Jr. 


Brier and 


hinted that his agency would not re- 
quire a manufacturer with large quanti- 
ties of fabricated metal to sacrifice his 
metal and who also expressed the belief 
that the release of small quantities of 
additional metal might be sanctioned for 
completion of partially fabricated metal 
but this was received with “a grain of 
salt,” although such action would not 
“surprise” some big manufacturers. All 
in all, manufacturers are highly confused 
but there is little doubt that most expect 
some measure of relief from the drastic 
provisions of M-9-C. 

Meanwhile the industry is allowing no 
grass to grow under its feet. While there 
is a predominance of pessimism as_ to 
ability to do defense work because “we 
just haven’t got the equipment,” Edward 
O. Otis, Jr., executive-secretary of the 
NEMJSA, has declared that he hold out 
the hope that government work still of 
fers a real field for the industry and 
points out that many of its products wers 
difficult to produce when they were first 
put on the market. 

The Jewevers’ Circutar-Keysrone was 
told that there was very little profit in 
the U. S. orders that are being filled by 
those jewelry manufacturers with the 
necessary equipment but the firms are 
more than willing to continue such work 


as an aid to the defense effort and to 
maintain employment. 
Can't Compete on Price Basis 

Many manufacturers’ were present 


when the “defense special” was in Provi 
dence to show and explain the govern- 
ment’s defense needs. There was general 
agreement among these manufacturers 
that there were many things among the 
exhibits that they could make such as 
stampings for gun parts, fuses, torpedos, 
etc., but they claimed that they just 
would not be able to make the articles on 
a competitive basis with the big brass 
manufacturers or government arsenals. 

A ring manufacturer was interested in 
military insignia but guessed that he 
couldn’t bid low enough to land a con 
tract. 

The search for suitable plastics goes 
forward at an increasingly fast pace and 
results thus far indicate that plastics 
and other substitutions may be of limited 
assistance in some cases but opinion 
holds that most firms, especially the 





smaller ones, will not find them the an- 
swer to their problems. 


Cincinnati Manufacturers Form Committee 


Apprehensive that the Government 
restriction on use of copper and copper 
alloys by the jewelry industry would 
seriously handicap their business, repre- 
sentatives of Cincinnati jewelry manu- 
facturers have launched a survey to 
determine what course to follow. 

An investigation committee of manu- 
facturing jewelers, including Richard 
Heileman, Albert Wallenstein and Arno 
E. Dorst was named by Herbert 
Schwab, president of the -Cincinnati 
Wholesale Jewelers and Manufacturers 
Association. 


National Council Prepares 
To Meet Attacks on Fair Trade 


Evidence that opponents of minimum 
resale prices on trade-marked merchan- 
dise are organizing a nation-wide attack 
upon the “Fair Trade” laws permitting 
this practice has caused the American 
Fair Trade Council to prepare for an 
active campaign of defense, according to 
Crichton Clarke, general counsel for that 
organization. 

“Powerful interests, said Mr. Clarke, 
“which had profited by ‘loss leader’ and 
‘bargain bait’ practices, utilizing na- 
tionally advertised trade-marked prod- 
ucts for the purpose, have never ceased 
their opposition to Fair Trade measures.” 


NWJA Market Week Called Off 

Mid-West Market Week, annual 
January merchandise show arranged by 
and for members of the National 
Wholesale Jewelers Association, has 
been canceled. 

The association’s announcement, cut- 
ting out the event, was made late last 
month and was due to uncertainties of 
supply, production and delivery. 

Market Week had been scheduled 
Jan. 2-6 at the Sherman Hotel, Chicago. 
More than 50 manufacturers had been 
expected to show samples of their 
spring lines. 





Dates for the 
Memo Pad... 


JANUARY 
10 Chicago Jewelers Associa- 
tion banquet, Hotel Stevens. 
17 24-Karat Club of New 
York banquet, Waldorf-Astoria. 


FEBRUARY 
1 55th Anniversary banquet 
of New York Jewelers Benevo- 
lent Association, Manhattan 


Center. 
7 Boston Jewelers Club ban- 


quet, Copley Plaza. 


MARCH 


Committee of 
Association of 
York banquet, 


1 Executive 
Retail Jewelers 
Greater New 
Hotel Astor. 

8-10 Gemological Institute of 
America conclave, Philadelphia. 

15-17 Gemological Institute 
of America Conclave, Chicago. 
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Associations and Exhibitors at Odds 
On Issue of Consolidated Show in 1942 


Exhibitors Continue to Seek Single Exhibition; Form 
Permanent Organization to Represent Interests; ANRJA 
Extends Space Sales Deadline but Won’t Confer 


The basis on which the jewelry show 
or shows will be held in 1942 is still un- 
certain. 

As reported in these columns, last 
month, both ANRJA and NACJ had an- 
nounced that they would abrogate the 
agreement, for a jointly sponsored show 
and simultaneous conventions, which has 
been in effect for the past two years, and 
revert to the former arrangement of sep- 
arate shows and conventions in different 
cities, but the protests of exhibitors were 
so immediate and emphatic that both as- 
sociations later agreed to give the matter 
further consideration before taking final 
and irrevocable action. 

A general meeting of exhibitors in New 
York on Oct. 30 showed an overwhelm- 
ing sentiment among them in favor of 
the one show idea, many of them declar- 
ing in no uncertain terms that unless a 
means were found by which they could 
do their exhibiting at one single, all-in- 
clusive show, they would exhibit at none. 
However, it was also stressed that manu- 
facturers and wholesalers were not seek- 
ing to interfere in matters that are solely 
the concern of the associations, such as 
the working out of convention arrange- 
ments that would enable each association 
to carry on its own sessions independent- 
lv of the other, nor the time or place of 
the conventions. Their insistence is solely 
upon the one basic point of a single show. 

It was voted to form a permanent or 
ganization to represent their interests, 
and particularly to try to work out some 
arrangement for a single annual jewelry 
exhibition. The organization is now in 
process of incorporation under the name 
of Jewelry and Allied Trades Associa 
tion, Ine. 


Space Reservations’ Deadline Extended 


In the meanwhile, in response to the 
request from the informal Exhibitors’ 
Committee which has been functioning 
for the past two years, ANRJA had” 
agreed to extend from Oct. 31 to Dee. 31, 
1941, the date until which show space 
would be reserved for old exhibitors, so 
as to allow time for further negotiation 
without penalty to those who have previ- 
ously displayed, and said that a special 
show committee would be appointed to 
deal with the exhibitors. 

However, on Nov. 21, President Henry 
W. von Unruh of ANRJA wrote a letter 
to the exhibitors, in which, after some 
further discussion of the closing chapters 
of the tax controversy between ANRJA 
and NACJ, he stated that it was the feel- 
ing of ANRJA’s executive committee 
that the situation is such as to render a 
continuance of the jointly sponsored 
show undesirable, and a plea that “the 
true interests of the jewelry industry can 
best be served by the return of our own 
convention and trade show.” 


ANRJA Declines Negotiations 


As a result of this sentiment, said Mr. 
von Unruh, the ANRJA feels that it was 
needless to appoint a committee to carry 
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on further negotiations and closed with 
a plea for support for an individual con- 
vention and show which ANRJA is plan- 
ning for the week of Aug. 24, 1942, in 
the Waldorf-Astoria, New York. 

A meeting of the exhibitors has been 
summoned to consider Mr. von Unruh’s 
letter and to decide what action will now 
be taken. 

In the meantime, while negotiations 
with ANRJA were going on, representa- 
tives of the exhibitors also held an in- 
formal conference with officials of NACJ 
in an effort to arrive at a plan that 
would be acceptable to all three parties 
involved. It is understood that various 
suggestions were discussed but that no 
definite agreement was reached. 


National Defense Committee 
Formed by Wholesalers; 
NWJA Seeks Members 


In order to meet a situation which is 
termed the most serious in the existence 
of the American jewelry industry, the 
National Wholesale Jewelers Association 
has embarked on a program to bring it 
up to full “wartime” strength by the en- 
rollment of all legitimate distributors of 
jewelry, watches, diamonds, silverware, 
clocks and materials. No retailing 
wholesalers are eligible. 

A National Defense Committee, headed 
up by Leon J. Engel, 5 Hopkins Place, 
Baltimore, the chairman of the N.W.J.A. 
Membership committee, has been named 
by President Arthur P. Care, of the 
EK. W. Reynolds Co., Los Angeles. 

This committee, working with the 
jewelry manufacturers, for one thing, 
will attempt to effect a modification of 
the priorities, especially on copper. 

The association offers to help move any 
heavy inventory that a member might 
have on hand. A collection service with- 
out cost, is afforded for the liquidation 
of delinquent accounts. Members are 
advised constantly of developments in 
Washington that have any bearing on 
the jewelry trade and members are asked 
for opinions on trade problems as they 
arise in an effort to effect a strong and 
unified wholesale branch of the trade. 

Non-members are urged to affiliate 
now by writing to Mr. Engle. 


Canadian Wartime Board 
Names Jewelry Administrator 


Appointment of Herman H. Levy of 
Hamilton, Ont., as jewelry administrator 
is announced by the Wartime Prices and 
Trade Board. Levy, president of Levy 
Bros., Co., Ltd., wholesale and manufac- 
turing jewelers, will, under the direction 
of the board, have supervision over the 
jewelry trade. 

With Miss Ruth Penington named as 
instructor, extension classes in metal 
crafts and Jewelry making, have been 
formed by the University of Washington. 
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Efforts of G. H. Niemeyer 
To Get Equitable Tax 
Lauded at Luncheon 


A spontaneous tribute in recognition 
of the magnificent service which he had 
rendered to the jewelry industry 
throughout the tax legislation struggle, 
was paid to G. H. Niemeyer, chairman 
of the Jewelry Industry Tax Com- 
mittee, at a luncheon tendered in Mr. 
Niemeyer’s honor at the Waldorf 
Astoria, New York, on Wednesday, 
Nov. 5. 

Originally planned as a small gather- 
ing of a few of Mr. Niemeyer’s inti- 
mates, the affair rapidly grew to major 
proportions as the news of the proposed 
testimonial spread, and jeweler after 
jeweler expressed his desire to be 
present and thus convey his personal 


G. H. Niemeyer, guest 

of honor at a trade- 

wide testimonial lunch- 
eon. 


appreciation of the time and labor 
which Mr. Niemeyer so generously gave 
in behalf of the industry. 

More than 125 guests assembled for 
the occasion. In the chair was Edward 
H. Krehbiel, general manager of Black, 
Starr & Gorham, flanked at the head 
table by James Dickey, of Tiffany & 
Co., chairman of ANRJA’s Executive 
Tax Committee; Wilson A. Streeter, 
president, Bailey, Banks & Biddle Co., 
Philadelphia, chairman of ANRJA’s 
General Tax Committee; Meyer D. 
Rothschild, who was a spearhead of the 
tax effort in former campaigns, and 
John Walker, legislative counsel of the 
ANRJA, in addition to the honor guest. 

Every branch of the jewelry industry 
turned out to do Mr. Niemeyer honor 
retailers of “Main Street” as well as 
Fifth Avenue, wholesalers, manufac- 
turers and service organizations were 
among those present. 

Mr. Krehbiel in behalf of the gather- 
ing, presented to Mr. Niemeyer a4 
leather bound engrossed testimonial, ex- 
pressing the appreciation of the indus- 
try for his services, and ANRJA mem- 
bers of the Tax Committee added their 
personal words of commendation for 
what Mr. Niemeyer had accomplished 
for the retail jeweler. 

The complete endorsement of the 
policies and activities of the Tax Com- 
mittee so freely and’ spontaneously ex- 
pressed by all branches of the trade 
again demonstrated the satisfaction of 
all but a few disgruntled individuals 
with the handling of the tax campaign 
by the industry’s committee (which has 
been improperly referred to recently 
in certain quarters as “the manu- 
facturers’ committee”) and again dem- 
onstrated the overwhelming preponder- 
ance of sentiment in favor of the 
principle of a retail tax. To Mr. Nie- 
meyer go the unreserved thanks and 
appreciation of the industry for a good 
job, well done, in the face of unfair 
and unjustified criticism from a small 
minority. 
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IN SPITE OF TAX, JEWELRY SALES STILL TOP ‘40 


# LESS THANO5% ' 
BB NON-REPORTING STATES ~ 


A INSUFFICIENT DATA 





Following the ‘“‘beat-the-tax” buying surge of September, when jewelry 


store sales were 87 per cent above September, 1940, jewelers’ October volume 


dropped to a small gain of only 9 per cent over the same month of last year. 
g 4 ] : 


At the end of the third quarter jewelers had achieved a record gain of 38 per 


cent over the first nine months of 1940; thus their October sales, 


coming 


directly after the imposition of the 10 per cent retail excise tax, fell far short 


of their previous records this year, and instead of the usual seasonal gain there 


was a drop of 38 per cent between September and October receipts. 


The accompanying map shows in per- 
centages how jewelry store sales during 
October, 1941, compared with business 
done in October, 1910, and is based upon 
reports from 830 independent jewelry 
stores to the Current Statistical Service 
of the Bureau of the Census. 

October was by no means without 
bright spots. Arkansas jewelers fared 


St. Louis and Los Angeles. 

September - to- October declines ap- 
peared in all states covered by the Cur- 
rent Statistical Service and ranged from 
a mere 5 per cent in Massachusetts to 48 
per cent in Wisconsin and 56 per cent in 
Michigan. The following table shows per 
cent changes, October, 1941, vs. Septem- 
ber, 1941: 













































































the best, in comparison with a year ago, Of y 
with an average gain of 45 per cent. Massachusetts 5 Qhio..... 36 
Alabama, Indiana, Kansas and Connec- Arkansas 13. New Mexico 26 
ticut jewelers registered average’ im- Connecticut 2) Illinois ... 39 
provements more than 25 per cent ahead Texas 2] Washington 10 
of October, 1940. In addition, jewelry Kansas 93 (Colorado . 11 
sales in Nebraska, Texas, Ohio, Oregon Indiana 24 Missouri . 11 
and Massachusetts ranged between 15 South Carolina--24 Oklahoma . 13 
and 25 per cent ahead. While an im- lowa ...—-29 California . 44 
provement of 15 per cent was noted in Alabama 30 Pennsylvania .—45 
Portland, Ore., there were declines of 7, Oregon . 3 Wisconsin . 18 
5 and 3 per cent, respectively, in Chicago, Nebraska 35 Michigan 56 
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Like Benvenuto Cellini, the goldsmith 
of the Renaissance who left his imprint 
on the civil life of his time, just so Tom 
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Jordan, jeweler at Oxford, N. C., is im- 
portant in his own modest little way, 
being the mayor of the city. 
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All Metal 
Standard 
Twelve inches 
tall 


Chromium 
Plated 


Tip-Proof Base 
Silk Flag 4°'x6" 


Gold Color 


Halyards and 
Tassels 

You can raise 
and lower the 
flag 

Gift Boxed — 


if ordered in 


dozen lots No. 976 
Display Card 
$9.00 doz. included 


immediate Delivery 


effective on the dinner 
table. Just right for the office or 
teacher's desk. Write for list of 
other styles and prices. 


Advertised in ‘‘House Beautiful’’ and 
Metropolitan Sunday Rotogravures. 


OHLSON METAL PRODUCTS CO. 


139 Main St., Cambridge, Mass. 


Timely, 
























In all Schumer-created special 
orders. Send us your specifica- 
tions. We'll submit a design— 


without obligation. 








The SCHUMER BROS. Co. 


5 E. 3rd St. (Walsh Building) 
CINCINNATI, OHIO 
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“KD CRYSTALS 





ARE MADE IN U-S-A. 





“TKNEW IT 
COULD BE DONE 
the AMERICAN WAY! 


KD Nu-Empire CRYSTALS are superior 
to the best imported brands, yet are 
priced no higher! 

Your customers will welcome an 
American made product in place 
of imported ones. 


* 


DISTRIBUTED THROUGH 
JOBBERS ONLY 


L. I. ©. CRYSTAL CORP. 


Wholesale Distributors 
116 NASSAU ST. 












NEW YORK, N.Y. 








Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER &CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 
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THREE WATCH FIRMS INDICTED 
(From page 82) 


the purpose of taking disciplinary action 
and blacklisting certain businesses; 

(6) The defendants instituted a policy 
of daily or weekly reports on all sales 
for the enforcement of rigid restrictions 
upon wholesalers and retailers; and 

(7) The defendants agreed to and did 
institute a policy of allocating terri- 
tories to certain accredited distributors, 
whereby such distributors would refrain 
from selling to customers located in the 
territories of other accredited distrib- 
utors. 

Attorneys Whelan and McManus say 
they have evidence of such alleged mis- 
practices on the part of Hamilton dating 
back to 1934; to 1936 on the part of 
Elgin and to 1939 in the case of 
Waltham. 

The Department of Justice revealed 
that the investigation was started after 
hundreds of complaints were received 
from dealers, mostly retail jewelers, who 
were unable to purchase Hamilton, Elgin 
or Waltham watches through the accred- 
ited wholesale distributors of the respec- 
tive manufacturers. The Department 
states that many such retailers either 
could not purchase these watches at all 
or were compelled to purchase them 
through indirect sources and pay a 
higher price than any other dealers who 
purchased direct from the accredited 
distributors. 


70 Defendants on Elgin Indictment 

On the same indictment with the Elgin 
Watch Co. are named its principal ofli- 
cers, its leading distributors and the 
officers of those tirms; making a total of 
70 defendants on the same indictment. 
They are: . 

Elgin National Watch Co., Elgin, Ill.; Aisen- 
stein & Gordon, Inc., Philadelphia; 1. Alberts’ 
Sons, Lnc., Boston; Bauman-Massa Jewelry Co., 
St. Louis; A. C. Becken Co., Chicago; James J. 
Burke Co., St. Louis; Buss-Linthicum-ihorson, 
rye a <9" Eisenstadt Manutacturing Co., St. 
Louis, The A. Ficken Co., Cleveland; Freu- 
denheim Bros., Inc., New York; A. Frisch & 
Co., Inc., Boston; A. Hirsch Co., Chicago; Louis 
Manheimer & Bros., Inc., New York; Man- 
heimer Watch Co., Chicago; M. A. Mead & 
Co., Chicago; LD. C. Percival & Co., Inc., Bos- 
ton; M. Sickles & Sons, Inc., Philadelphia; 
Stein & Ellbogen Co., Chicago; The Wallenstein- 
Mayer Co., Cincinnati; The Samuel Weinhaus 
Co., Pittsburgh, and N. H. White & Co., Inc., 
New York, all distributors. 

T. Albert Potter, president; Howard D. 
Schaeffer, vice-president; P. E. Stringer, vice- 
president; John M. Biggins, secretary and trea 
surer; LeRoy A. Mote, assistant secretary and 
treasurer; W. H. Fowlie, divisional sales man- 
ager; A. L. Rowe, divisional sales manager; M. 
Gardner Brown, divisional sales manager, all of 
the Elgin Watch Co.; and Morris Rivkin, for- 
mer Elgin factory representative. 

David Jacoby, president, and Harry Leibowitz, 
secretary-treasurer of Aisenstein & Gordon, Inc.; 
Nathan Alberts, president; Harold Alberts, vice 
president of I. Alberts’ Sons, Inc.; Leo S. Bau 
man, president and treasurer, and Rudolph Ik. 
Ilueszgen, vice-president of |Bauman-Massa 
Jewelry Co.; Austin N. Clark, president and 
treasurer of A. C. Becken Co.; Faul E. Pautler, 
president, and Robert A Evans, vice-president 
and secretary, James J. Burke Co. 

Louis G. Buss, president and treasurer, and 
Royal G. Linthicum, vice-president of LBuss- 
Linthicum-Thorson, Inc.; Albert Frech, presi 
dent, and Albert H. Hopmann, 3rd_svice-presi- 
dent of Eisenstadt Mfg. Co.; A. H. licken, 
president of A. H, Ficken Co.: Milton B. lreu 
denheim, president and treasurer, Freudenheim 
Bros., Inc.; Ralph Cohen, president of A. Frisch 
& Co.; John A. Gerwe, partner in Gerwe-l‘roh 
man Co.; Rutledge Simmons, partner in the firm 
of Henry Ginnel & Co.; Herman Hirsch, presi 


dent and treasurer; Herbert E. Ww interberg g, vice- 


president of A. Hirsch Co.; Merritt Tur 


burt, of H. O. Hurlburt & Sons, Philadelphia; 


Joseph C. Goodman, president and treasurer of 
Louis Manheimer & Bros., Inc. 

S. G. Cogan, president, and Ed. A. Man 
heimer, treasurer, Manheimer Watch Co.; J. ‘I’. 


Montgomery, president, and Mead Montgomery, 
treasurer, M. A. Mead & Co.; D. C. Percival, 


Sr., president, and L. F. Percival, Jr., assistant 
treasurer, M, A. Mead & Co.; Jacob J. Schmuk- 
ler and Bernard J. Schmukler, partners in J, 
Schmuckler & Sons, New York distributors; A. 
lLeon Sickles, president; M. Morton Sickles, 
vice- oe secretary-treasurer, M. Sickles & 
Sons; A. Elibogen, president, and J. S. Stein, 
ete ty Stein & Ellbogen Co.; Walter 
Mayer, president, and A. C. Wallenstein, secre- 
tary-treasurer, Wallenstein-Mayer Co.; Emil 
I'reyer, president and treasurer, and Harry II. 
Silverman, vice-president, Samuel Weinhaus Co. ; 
William C. Horowitz, ’ president, and Harold 
1. Horowitz, vice president and secretary, N. JI. 
White & Co., Inc. 


67 on Hamilton Indictment 

There are 67 defendants in all named 
along with the Hamilton Watch Co. They 
are: 

llamilton Watch Co.; I. Alberts’ Sons, Ine., 
Boston; The Ball Co., Chicago; Bauman-Massa 
Jewelry Co., St. Louis; A. C. Becken Co., Chi- 
cago; Byrne-VDuff Jewelry Co., Omaha, Nebr.; 
\Sdwards-Ludwig-Fuller Co., Kansas City, Mo.; 
kkisenstadt Manufacturing Co., St. Louis; The 
A. H. Ficken Co., Cleveland; Freudenheim 
Bros., Inc., New York; A. Hirsch Co., Chicago; 
Cs ae Kiger Co., Kansas City, Mo.; Louis Man- 
heimer & Bros., Inc., New York; Manheimer 
Watch Co., Chicago; M. A. Mead and Co., Chi- 
cago; Moore-DeGrazier Co., Dallas, Texas; D. 
C. Percival & Co., Inc., Boston; M. Sickles & 
Sons, Inc., Philadelphia; Stein & Ellbogen Co., 
Chicago; a, Ay allenstein-Mayer Co., Cincin- 
nati; and N. H. White & Co., Inc., New York, 
all A bh 

C. M. Kendig, president and_ treasurer; 
Charles C. Smith, lst vice-president and secre- 
tary; George F. Luckey, vice-president; W. 
Ross Atkinson, vice-president; R. M. Kant, sales 
manager; Lowell F. Halligan, director of sales 
research; John Hall and J. L. Keenan, district 
sales managers, all of The Hamilton Watch Co. 

Nathan Alberts, president and assistant trea- 
surer, and Harold Alberts, vice-president, I. 
Alberts’ Sons; Sidney Y. Ball, president, The 
Ball Co.; Leo S. Bauman, president and trea- 
surer, and Rudolph E. Huesgen, vice-president, 
Bauman-Massa Jewelry Co..; Austin N. Clark, 
president and treasurer, A. C. Becken Co.; 
Joseph P. Byrne, president, and John J. Byrne, 
vice-president, Byrne-Duff Jewelry Co.; George 
i!. Edwards, president, and Richard D. Edwards, 
vice-president, Edwards-Ludwig-Fuller Co. Al- 
bert Frech, president, and Albert H. Hop- 
mann, 3rd vice-president, Eisenstadt Mfg. Co.; 
A. H. Ficken, president, A. H. Ficken Co.; 
Milton B. Freudenkeim, president and treasurer, 
Freudenheim Bros., Inc.; John A. Gerwe, part- 
ner in Gerwe-Frohman Co.; Rutledge Sim- 
mons, partner in Henry Ginnel & Co.; Herman 
Hirsch, president and treasurer, and Herbert 
E. Winterberg, vice-president, A. Hirsch Co.; 
W. Merritt Hurlburt, of H. O. Hurlburt & 
Sons, Philadelphia; E. A. Kiger, president, and 
II. H. Kiger, secretary-treasurer, C. A. Kiger 
Co.: Joseph C. Goodman, president and trea 
surer, Louis Manheimer & Bros., Inc.; S. G 
Cogan, president, and Ed. A. Manheimer, trea- 
surer, Manheimer Watch Co.; J. T. Montgom- 
ery, treasurer, M. A. Mead & Co.; Charles A. 
Moore, president and tre asurer, Moore- 
DeGrazier Co.; D. C. Percival, Sr., president; 
. F. Percival, Jr., assistant treasurer, and N. 
Il. Hayes, manager, D. C. Fercival & Co.; A. 
leon Sickles, president, and M. Morton Sickles, 
vice-president, secretary-treasurer, M. Sickles & 
Sons, Inc.; A. L. Ellbogen, president, and J. S 
Stein, vice-president, Stein & Ellbogen Co.; 
Walter Mayer, president, and A. C. Wallen 
stein, secretary-treasurer, Wallenstein-Mayer 
Co.; William C. Horowitz, president, and Tat 
old TI. Horowitz, vice-president and secretary, 
M. Tl. White & Co 


Waltham, 47 Others on Third True Bill 

Defendants named along with the 
Walthan Watch Co. were: 

Waltham Watch Co.; I, Alberts’ Sons, Inc., 
Boston; Buss-Linthicum-Thorson, Inc., New 
York; A. Cohen & Sons Corp., New York; 
Kisenstadt Manufacturing Co., St. Louis; The 
A. H. Ficken Co., Chicago; A. Frisch & Co., 
Inc., Boston; A. Hirsch Co., Chicago; Louis 
Manheimer & Bros., Inc., New York; Man- 
heimer Watch Co., Chicago; M. A. Mead and 
Co., Chicago; M. Sickles & Sons, Inc., Phila- 
delphia; Stein & Elibogen Co., Chicago; The 
Wallenstein-Mayer Co., Cincinnati, and The 
Samuel Weinhaus Co., Pittsburgh, all distribu- 
tors. 

I’, C. Dumaine, Jr., assistant treasurer; I. E. 
Voucher, manager; E, Bagge, L. N. Olsson and 
Il. R. Williams, branch managers, all of The 
Waltham Watch Co.; Nathan Alberts, president 
and assistant treasurer, and Harold Alberts, 
vice-president, I. Alberts’ Sons; Louis G. Buss, 
president and treasurer, and Royal G. Linthi- 
cum, vice-president, Buss-Linthicum-Thorson, 
Inc.; Harry Cohen, president, A. Cohen & Sons, 

Please turn to page 91) 
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Boys on the Road 








They’re in the Army 











q Thomas J. Walsh, formerly of R. Wal- 
lace & Sons, in New York City, is now 
selling in the Eastern states for Currier 
& Roby. 


Green With Envy Column 


q Thomas Reed Botts, of the Schumer 
Bros Co., Cincinnati manufacturers, has 
decided to take the rest of the year off 
for a fishing trip in Florida. He will 
return to Cincinnati for Christmas. 


q Dick Showerman, representative for B. 
A. Ballou & Co., and his wife went to 
Iron River, Mich., upper peninsula last 
month, to spend Thanksgiving with Mr. 
and Mrs. Allen Pinero of Chicago, at 
their lodge, Bon Air, on Indian Lake. 
He reports the hunting fine and _ the 
weather cold. 


No, it's neither a 
flounder or fluke; it's 
a big-mouth, wooden- 
head which the em- 
ployes of Byard F. 
Brogan, Philadelphia 
manufacturer, fished up 
somewhere to tie to 
the deep-sea tackle, 
which they presented 
to L. L. Dudevoir. The 
employes gave the 
split bamboo rod and 
Mr. Brogan (standing 
behind the fish) gave 
the reel, in recogni- 
tion of Dedevoir's 20 
years with the firm. 


q Sidney Spandorfer who sells watch 
makers’ and jewelers’ supplies for Span- 
dorfer & Co., New York, was given a 
good send-off by his firm just before he 
left on a business trip, through the entire 
South, which wili keep him on the road 
until Christmas. The party was held on 
his birthday, Nov. 5. 


q Ernest C. Tracey, one of the best 
known members of the sales staff of J. 
Engel & Co., Inc., has recovered from an 
attack of illness of several months’ dura 
tion, and is once more out on his terri 
tory, calling on customers and display 
ing his usual urbanity. Leon Engel, of 
the same company, is active once more 
following a spell of sciatica. 





"A'Hunting they will go’ and a'hunting they did 
go—these three executives from the Helm & Hahn 
Co., Pittsburgh, ring manufacturers. And as 
proof of the pudding (or should we say hasen- 
pfeffer), they are exhibiting game bagged when 
the day was only half over. The hunting trip 
took place in the Northern part of Pennsylvania. 
Those in the photograph, reading left to right, 
are Fritz Hahn, A. H. Helm and Paul Helm 
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q Fred Weisberg, formerly of the House 
of Milner, Philadelphia wholesalers, has 
been made crew chief on a plane repair 
squad with the 61st school squadron, 
Kelly Field, Tex. 

q Martin L. Rabinowitz, son of J. M. 
Rabinowitz, Philadelphia wholesaler, has 


MARTIN L 
RABINOWITZ 





enlisted in the U. S. Army Medical 
Corps, for three years, and has been sta- 
tioned in Philadelphia. 


q Earl Korff, son of Samuel Korff and 
formerly associated with his father in 
the manufacturing jewelry business in 
Philadelphia, has been at Mitchell Feld, 
N. Y., with the Air Corps for several 
months. 


q Furloughs were spent in Cincinnati, 
last month, by Jack Hughes, employee of 
the Frank Herschede Co., Cincinnati 
jewelry store, and Robert Reardon, 
son of Herschede’s bookkeeper, John 
Reardon. Friends, the young men met for 
the first time since their induction into 
the Army. 

q Ralph L. Boyce, former manager of 
the watch repair department of Denholm 
& McKav’s, Worcester, Mass., depart- 
ment store, has enlisted in the U. S. 
Army Air Corps as an administrative 
clerk and has been assigned to the 358th 
School Squadron, Jefferson Barracks, St. 


I.ouis. 


Sgt. Henshel Goes to Officers School 


q Sgt. Harry Bulova Henshel, of the 22d 
Field Artillery Battalion, a-unit of the 
4th Armored Division, has gone to Officer 
Training School at Fort Sill, Okla., leav- 
ing behind him at Pine Camp, N. Y., a 
battalion song and a splendid achieve- 
ment record. Henschel, who until his in- 
duction was in the sales division of the 
Bulova Watch Co., recently wrote a 
battalion song, “The Double Deuce,” to 
the tune of a Brown University song. It 
was introduced in a radio show broadcast 
by battalion talent over a Watertown, 
N. Y.. station. Henshel was inducted into 
the army on May 13 and only two months 
later was appointed a corporal. After 
another month he received sergeant’s 
stripes and was assigned to instrument 
work, an important phase of artillery. 
Set. Henshel, who is only 22, is a grand- 
son of Joseph Bulova, founder of the 
watch firm and of Harry D. Henshel, 
secretary of the company. He is a gradu- 
ate of Staunton Military Academy and 
Brown University. After studying about 
three months in the officer school, he 
hopes to receive a commission as second 


lieutenant. 











MASTER HANDS... 


in our lapidary department have 
earned and held an enviable 
reputation for the cutting, en- 
graving and encrusting of pre- 
cious stones. To assure the finest 
type of craftsmanship, only arti- 
sans who are recognized experts 
are engaged in this time-honored 
art . . . This is but one of 
the many phases of the service 
S. Nathan & Co. extends as 
“Stone Headquarters” for the 
trade. This service, from 3 con- 
venient offices, includes meet- 
ing the need for anything in 
stones—from Amethyst to Zir- 
con. Our staff, experience (since 
1901) and concentrated knowl- 
edge assure speed and _intelli- 
gence in answering your stone 
requirements. 


6 THAN & C0. 


INCORPORATED 


IMPORTERS and CUTTERS of 
PRECIOUS STONES and PEARLS 


610 FIFTH AVENUE 
NEW YORK 


JN 
Yo AK aN 
QW? 


STONE HEADQUARTERS SINCE 190! 
Jobbing and Lapidary Depts.: 
71 Nassau St., N. Y. 


Providence Branch: 40 Fountain St. 
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Flying Tackle Stops Thief 
With $16,000 in Jewelry Loot 


A truck driver’s flying tackle frus- 
trated one of Cincinnati’s largest jewel- 
ry hold-ups in several years, on Ar- 
mistice Day. Almost $16,000 in diamond 
rings, property of the George H. New- 
stedt Co., 100 W. 4th St., were recovered 
a square away where _ pedestrians 
captured him. 

Identifying himself as George Fiedler, 
42, convicted Louisville jewel thief, he 
said he attempted the hold-up afte” 
failing to muster enough courage to 
end his life, pointing out that this was 
his fourth unsuccessful robbery attempt. 

During the height of the Armistice 
Day observance he asked the jewelry 





Basson, to show him 
“the most expensive rings you have.” 
Distracting the clerk’s attention he 
scooped up the contents of the tray and 
fled, hotly pursued by Basson and about 
25 pedestrians. One ring, valued at 
$2,000, which the thief dropped during 
the chase, was found and returned by 
P. Goldenstein, of New York. 

Fiedler’s record disclosed he had 
been sent to the Illinois Sate Penitentiary 
at Joliet for a similar theft in Chicago 
and again to the Federal Penitentiary 
at Atlanta for theft from an inter-state 
shipment. 

His robbery plot included a_ planned 
getaway by plane with passage booked 
in advance on an American Airline 
plane going to Indianapolis. 


store clerk, F. A. 








29 EAST MADISON STREET 
CHICAGO, ILLINOIS 


CHICAGO'S 
JEWELRY 


Desirable Space Available for Offices, Shops and 
Display Rooms 


Inquiries Solicited 


HEYWORTH BUILDING 


H. J. ROGERS, Manager 


CENTER 


An abundance of north light. 


New high speed push button 
control elevators with fully en- 


closed cabs. 
Alternating current. 


One half block from the new 
state street subway now under 


construction. 


Excellent facilities to all modes 


of transportation. 


In the heart of the shopping 
district. 


PHONE: CEN¢tral 3150 
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Tax Questions Attract 300 
To Connecticut R.J.A. Meeting; 
Trade Diversion Bill Sought 


An interest in matters pertaining to 
the new jewelry tax brought approxi- 
mately 300 jewelers to the annual mect- 
ing of the Connecticut R.J.A., on Sun- 
day, Oct. 26, at the Hotel Bond, Hart- 
ford. Many of those attending the con- 
vention which was the largest gathering 
in the history of the organization, were 
not even members, attending to get full 
particulars on the tax. 

Most important action of the conven- 
tion was a decision to try to obtain 
enactment of a_ piece of legislation 


Sturman F. Dyson, 
new president of the 
Connecticut R.J.A. 





which 
would prevent manufacturing concerns, 


modeled on a Wisconsin law, 
insurance companies and other large 
concerns from supplying their employes 
with merchandise not of their own 
manufacture. 

It was also decided that local asso 
ciations should be organized in different 
parts of the state. 

The meeting, which was arranged bh 
Charles J. Michaels, of Michaels’, Hart- 
ford jewelers, who is a member of tly 
executive committee of the American 
National Retail Jewelers Association’s 
general tax committee, was devoted in 
large measure to discussion of the tax. 
It was decided that the jewelers would 
price their goods to include the tax 
rather than to show the tax as a sepa- 
rate item on each sale. 

Sturman F. Dyson, of Porter & Dyson, 
New Britain jewelers, was elected presi- 
dent, succeeding F. L. Wilson, of Dan- 
bury. Others named were: Emil Weber, 
Meriden, vice-president; and Edmund 
Talbot, New Haven,  secretary-treas- 
urer. 


Home-work Certificates 


Directors and acting directors of the 
regional offices of the Wage & Hour 
Division have been authorized by Gen- 
eral Philip B. Fleming, Administrator 
of the Wage & Hour Division, to grant 
or deny applications for special home- 
work certificates in the jewelry manu- 
facturing industry. 

The new 40-cents-an-hour minimum 
wage order for the jewelry manufactur- 
ing industry, effective on Nov. 3, states 
that a home worker may not be em- 
ployed by more than one employer in 
the jewelry trade. 


Lloyd E. Roulet, manufacturing jew- 
eler of Toledo, O., is seeking reelection 
for his second term in that city’s council. 
He is a member of all Masonic bodies, 
the High Twelve Club, Toledo Chamber 
of Commerce, West Toledo Commerce 
Club and the Collingwood Methodist 
Church. 
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4. N. Weintraub, diamond importer, on 


Dec. 1 moves to new quarters at 48 W. 
sth St. 
q Sereno P. Davis, of Jacobson Bros., 


diamond firm at 551 Fifth Ave., was 
elected a member of the 24-Karat Club, 
at a meeting on Nov. 3. 

q Isidore Friedman, president, Friedman 
Gem Co., Inc., is making one of his 
periodical trips through the trade and 
is visiting, this month, leading jewelry 
centers of the eastern seaboard. 

q Joseph E. Judels, formerly of 20 Rue 
de la Paix, Paris, recently took up resi 
dence in New York City, with his wife 
and son, who are American citizens. They 
are living at the Dryden Hotel, 150 EF. 
39th St. 

q Kastenhuber & Lebrfeld, refiners and 
smelters, whose establishment at 24 John 
St. has been a fixture in the old jewelry 
center, will transfer to its most modern 
new quarters on the ground floor at 21 
W. 46th St.. New York, about Dec. 15. 
The spacious new location, which will be 
nearly two and a half times as large as 
the former place of 
Huorescent lighted’ throughout. The of 
fices will be newly-equipped. 
q An extensive pre-holiday 
advertising campaign broke early last 
month for Udall & Ballou, large Fifth 
Ave. retail establishment. It was an 
nounced that large insertions would ap- 
pear in six metropolitan dailies right up 
to Christmas. The copy features great 
price reductions, in what is said to be 
the first sale in the 53-year history of 
the store. The recently 
acquired by its present owners. 


business, will be 


new spaper 


business was 


q The general prosperity of the trade 
in the year just ending seems to point 
toward a banner affair of the Jewelers 
24-Karat Club of New York, which will 
have its annual banquet, the outstanding 
event of the trade’s social season, on Sat- 
urday evening, Jan. 17, at the Waldorft- 
Astoria. Following the custom of receni 
vears the diners will be blessed by the 
absence of all after-dinner speakers. G. 
Hl. Niemeyer, perennial major dome of 
the event, will be assisted by DeWitt P. 
Brokaw, Frank S. Demarest, William 'T. 
Gordon, Walter N. Kahn, Raymond 
Mehrlust, Norman M. Morris, Reginald 
Reichman and Thomas J. ‘Tierney. 
Quality Markings Discussed 

q Among matters discussed at a special 
meeting of the Jewelers Vigilance Com- 
mittee, held Oct. 28, at the 24-Karat 
Club, 608 Fifth Ave., was the quality 
stamping of articles made of a combin- 
ation of sterling silver and karat gold. 
The method of construction and the 
quality marks applied to certain types 
of lockets were discussed at length. 
Certain advertisements offering uncut 
stones as gem diamonds were also con- 
sidered. G. H. Niemever, chairman, re 
ported that detailed histories of 77 cases 
of alleged illegal or unfair trade prac 
tices, reviewed by the committee since 
the last report, would soon be distrib 
uted to the directors. 

4 Some 30 members of New York City 
Chapter, A.G.S.. attended the monthly 
dinner meeting. Nov. 13, at the Winthrop 
Hotel, under the new presidency of Or- 
lando Paddock, one of whose principal 
aims is to start meetings on time. In 
the words of Secretary Arthur W. Mul 
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ler, of J. R. Wood & Sons, members were 
herded upstairs at 6:30 p. m., though 
some were still intent on specimens of 
“ryeanite” and “scotchtase” on the first 
One feature of the program was 
the giving of a gem quiz, by Dr. Fred- 
erick H. Pough, of the American Mu- 
seum of Natural History, identical with 
the quiz given at the November meeting 
of the Boston Chapter. Purpose of the 
twin quiz was to select New York and 
Boston teams for a contest at the forth- 
coming A.G.S. conclave in Philadelphia. 
q New York newspapers carried lengthy 


floor. 


notices on the arrival here of Leonard 
Rosenthal, once termed the “pearl king,” 
whose Paris office was reported to have 
handled 85 per cent of all pearls pro- 
duced for 40 years. ‘The Herald-Tribune 
said, “The man who pearls, 
rubies and other precious stones to grand 


once sold 


dukes, princes and emperors, his sales 
in four decades aggregating 12,000,000- 


000 to 14,000,000,000  franes, escaped 
from France in June, 1940, ‘just three 
minutes ahead of the Germans.” M. 
Rosenthal told that he and his” wife 


escaped from France with only a few of 
his wife's jewels. His brother, Adolphe 
Rosenthal, prominent Paris stockbroker, 
was killed two months ago in Paris in 
what was suspected of being an outbreak 
of anti-Jewish terrorism. M. Rosenthal 
said he believes that New York should 
be able to continue as the jewelry center 
of the world even after the war. 

Metropolitan R.J.A. Reelects Astor 

q The present officers of the Metropol 
itan Retail Association have 
been retained in office for another year, 
with the exception of Richard Meiser, 
faithful secretary, who resigned the post, 
to make way for a man who will devote 
considerable time to promoting the inter- 
ests of the Horowitz 
will fill the newly created office of gen- 
eral secretary, which combines the work 


Jewelers 


organization. 8. 


of a couple of offices. Henry Astor, 
president; Morris Wexler, vice-presi- 
dent; Abraham Wolf, treasurer, and Nat 


Blaustone, sergeant-at-arms, were re 
elected at the annual meeting, held Nov. 
6, at the Hotel Commodore. ‘The trustees 


are Harry Goodman, Max Aszkenas and 


Israel Pearl. Dr. Hyman Goldschmidt 
is chairman of the directors. Ross <A. 
Baer continues as legal counselor. ‘The 


meeting was devoted almost entirely to 
discussion of the jewelry tax and means 
of recording and reporting same. 

q A campaign in the jewelry and_ the 
allied trades in New York on behalf of 
the American OR'T Federation has been 
started by a composed of 
Jacob H. Bros. & 
Co.; Alexander’ H. Arnstein 


committee 


Schaeffer, of Shiman 
Arnstein, 


Jacob H. Schaeffer, 
ORT Treasurer for 
New York trade 





Must Cordial 
Greetings © 


TO OUR FRIENDS 


and customers who have assisted us in 
making this a most successful year. 


Merry Christmas and 
Happy New Vear 
FRIEDMAN GEM CO., INC. 


71-73 NASSAU ST. 
NEW YORK, N. Y. 














FRIEDMAN GEM CO., INC. 
ROYAL MARCASSITES 


CULTURED PEARL NECKLACES 


Sizes 1 to 12 


ZIRCONS White ant Bloc, Panes 
CHINESE JADE 
71 Nassau St. 


New York 





OMEGA 


The watch of u orld precision record 
NORMAN M. MORRIS 
WATCH CORP. 


608 Fifth Ave... . New York 











| 
ENCRUSTERS | 
STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@ COATS-OF-ARMS @GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS | 

Estimates furnished without obligation | 


BRAUNFELD & MEHLMAN 


108 Fulton St. New York, N. Y. 














BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 


Earrings Pendants Bead Bracelets 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restruag 


DOUBRAVA CO. 


12 John St., New York City 








Grarr, WasHsourne & Dunn 
FINE SILVERSMITHS 


SPECIAL ORDERS 
SOLICITED 


142 WEST 14th STREET 
NEW YORK 











SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 








269 So. 9th ST. 











“ORIENTA” 
CULTURED PEARLS 
of QUALITY 
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“JADE” 
“The Gem Of Ages’’ 


We carry a complete line of Jade in 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write us as we can 
fill your every requirement. 


Cninese Gems Ca 


20 West 47th St. New York 











SPECIAL ORDER WORK 


Original Hand-crafted Designs 
IN STERLING SILVER 


Address all Inquiries to: 


PEER SMED, Silversmith 


30 Irving Place New York City 








LADIES’ ZIRCON RINGS LADIES’ PLATINUM 
BIRTHSTONE RINGS & GOLD MOUNTINGS 


@OLD CROSSES Solitaire- Wedding-Fancy 
aneue & Ge GENTS' RINGS 


1/20—12 Kt. @. F Plat. & Gold 


JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 








62 W. 47th St. New York, N. Y. 


















#} PATENT Your IDEAS 
send a Sketch or Model p 
of your invention for ‘ 












- S. Pat. Off. records searched 
for ANY Invention or Trade Mark 











J. A. SAMUEL & CO. 


PLATINUM 


220 BROADWAY 





NEW YORK 








A LINE FOR JEWELERS 


500 pieces of handmade sterling silver. A - 
larly good item for this season of the Rk ae 
animal name pins for children. Twelve different 
animals with a child’s name pierced out of each. 
$9.00 per dozen. Send for a selection. Catalogue on 


request. 
LEONORE DOSKOW 
SILVERSMITH 49 West 27th St., N. Y. C. 








Specializing In 
Ladies’ and Gents’ 


STAR SAPPHIRE 
PLATINUM RINGS 
K. ABRAHAM 


47th St. Diamond Center 
54 W. 47th St., NEW YORK 











RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send fer Catalog Illustrating 
Our New Improved Line 
18 Ovawford St. Newark, N. J. 
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Bros. & Co.; Harry D. Henshel, Bulova 
Watch Co.; Benjamin Lazrus, Benrus 
Watch Co.; William B. Ogush, Katz & 
Ogush; Aaron Sverdlik, Robinson & 
Sverdlik, and Milton Weill, Arrow Man- 
ufacturing Co. Announcing the drive, 
Mr. Schaeffer said, “ORT—which means 
Organization for Rehabilitation through 
Training — conducts technical schools, 
workshops and farming projects in 
Europe, South America and Asia for 
refugees and other war victims. This 
training enables them to obtain work as 
well as to manufacture for their own 
use such articles as clothes and _ shoes. 
Training courses are also given in ghetto 
districts and refugee camps.” 





Travelers’ Committee Confers With 
Jewelers' Security Alliance Group 
For Better Hold-up Protection 


In accordance with a motion adopted 
at a previous meeting by 60 manufac- 
turers and importers who travel or em- 
ploy travelers with large values, ways 
and means for increased cooperation 
with the Jewelers’ Security Alliance are 
being discussed to improve the protec- 
tion of travelers against holdup. 

The latest of these discussions took 
place over luncheon at the Maison de 
Winter, in New York, on Nov. 13. While 
all of those present were members of the 
Jewelers’ Security Alliance, the latter, 
as an organization, was represented by 
a sub-committee consisting of its presi- 
dent, Walter Eitelbach, of Walter Eitel- 
bach & Co.; Victor Lambert, of Lambert 
Bros.; William Ogush, of Katz & Ogush, 
Inc., and J. Waters Schwab, of J. R. 
Wood & Sons. The travelers were espe- 
cially represented by Sereno Davis, of 
Jacobson Bros.; Edward Gross, of Benj. 
& Edward J. Gross Co., Inc.; Louis Hey- 
man, of Oscar Heyman & Bros., Inc.; 
Walter Kahn, of L. & M. Kahn & Co.; 
Athos D. Leveridge, of A. D. Leveridge; 
Henry Miller, and Reginald Reichman, 
of Reichman Bros., Inc. 

The Alliance sub-committee discussed 
several important steps now being taken 
and gave assurance to the _ travelers’ 
representatives that their problems were 
a part of those of the Alliance, and 
would be followed up diligently. 

This conference was an outgrowth of 
a meeting held at the New York 24 
Karat Club on Oct. 24, at the call of 
Athos D. Leveridge, diamond merchant, 
whose letter proposing better safeguards 
was published in JC-K in October. 

Richard C. Murphy, Alliance counsel, 
said at the meeting of the 24th that 
jewelry worth $1,200,000 has been stolen 
so far this year, including merchandise 
worth $530,000 seized from 13 traveling 
jewelers. Mr. Murphy declared later 
that five members of a gang which had 
victimized traveling jewelers in Chicago, 
Cincinnati, Minneapolis, Detroit, Colum- 
bus, Akron, Cleveland and Grinnel, f[a., 
have been apprehended, convicted and 
sentenced to long terms. 


Federation Drive Tops Last Year's 


More than 300 of the leading figures 
in the metropolitan jewelry trade par- 
ticipated in one of the most successful of 
the annual dinners of the Jewelry and 
Allied Trades Division of the New York 
and Brooklyn Federations of Jewish 


Charities, held Nov. 12, at the Essex 
House. Pledges taken in the course of 


the evening were substantially higher 
than those of a year ago. 











Former U. S. Attorney George Z. 
Medalie, president of New York Federa- 
tion, concluded the principal address by 
praising the Jewelry division as one of 
the “most responsive and best organized 
of the more than 140 trade and profes- 
sional groups which support the 116 
Federal institutions.” 

Aaron Sverdlik, of Robinson & Sverd- 
lik, who again served as division chair- 
man, said in his address “When we give 
of ourselves to Federation, we are doing 
more than helping the needy and protect- 
ing our home community. We are help- 
ing to preserve some of the finest quali- 
ties of the American way of life.” The 
program was opened by Benjamin Laz- 
rus, of the Benrus Watch Co., who 
headed the arrangements committee. He 
stated that the annual dinner has become 
one of the great traditions in the local 
trade. 


Jessop Addresses Arizona R.J.A.; 
Samuel H. Straus Named President 


Armand Jessop, president of J. Jessop 
& Sons, San Diego jewelers, and 
ANRJA vice-president for the western 
region, delivered the principal address 
on the subject, “What to Do to Make 
Our Retail Business a Better Business,” 
at the annual convention of the Arizona 
R.J.A.. on Oct. 26, at Tucson, Ariz. 

Seventy-five retail jewelers and their 
wives were present at the first session 
at 10:30 a.m., called to order by Elmer 
Present, Tucson, the president. Reports 
were given by board members on the re- 
cently enacted used watch law and the 
watch lien law. Army post exchanges 
and commissaries were discussed. 

Officers were elected as follows: Sam- 
uel H. Straus, general manager of 
Daniels Jewelry Co. of Tucson and Phoe- 
nix, president; Frank M. Upp, Tucson, 
vice-president; Gerald J. Wesley, Phoe- 
nix, secretary-treasurer ; and directors, 
Thomas Chauncey, Phoenix, central dis- 
trict; Frank Pitt, Tucson, southern dis- 
trict; Adolph Cubitto, Globe, eastern 
district; Charles Robb, Prescott, north- 
ern district, and William Baird, Yuma, 
western district. 





Store Cited in Charity Drive 


Climbing over the top with its “all-out” 
defense aid, employees of Weisfield & 
Goldberg, Seattle jewelry store, gave so 
extensively for the Greater Defense 
Chest, a host of charities, social service 
and men’s recreation centers for the 
boys with the colors, that it won the 
coveted blue ribbon award for its whole- 
hearted support to the drive last month. 








LARGE SELECTION OF 
NECKLACES, BRACELETS, PINS, BOWKNOTS, 
COAT SPRAYS 
Set in Finest Cut IMPORTED STONES 
To Retail From $2 to $20 
Sample Selection Sent on Request 


DAVID GRAD COMPAN 


New York Chicago 
303 Fifth Ave. 920 Merchandise Mart 











WATCH MATERIAL 


Parts for all makes of 
Swiss & American watches. 


Prompt mail service 
Write for Catalog C 


DEAN COMPANY 

















116 Nassau St. New York 





THE JEWELERS’ CIRCULAR-KEYSTONE 


sa ene inESOE NIN as Sen 











Motorized Kitchens Given by American Trade Arrive in England 





The mobile canteen presented by Handy & Harman, New York refiners of precious metals, to the 
Salvation Army in London for welfare work among the men of the forces and civilian relief work, is 
shown at presentation ceremonies, held in the midst of air raid damage, on Sept. 17, outside what 
remains of the Salvation Army Headquarters in Queen Victoria St. 


At the same time that George Matthey, director of Johnson-Matthey, refiners of London 


(shown 


shaking hands with Commissioner Booth Davey), made the gift, an identical canteen, provided by the 


24-Karat Club of New York, was presented by J. 
Goldsmiths. 


M. Ogden, president of the National Association of 
The gift of the 24-Karat Club was announced at its annual banquet, last January. 


A. Selwyn, Honorary Secretary of the National War Effort Fund, a joint effort of numerous English 
trade association, and editor of the Watchmaker, Jeweller & Silversmith, writes that the fund has now 


been closed at a total of 8,500 pounds. 
for two mobile X-ray units and maintenance. 


MANUFACTURERS REFUTE 


ATTORNEYS’ CLAIMS 
(From page 82) 


trust division of the Department of 
Justice, Hamilton will not neglect the 


heavy responsibilities of the vital defense 
work entrusted to it, which other depart- 
ments of the U. S. Government are 
counting on it to do.” 

T. Albert Potter, president of the El 
gin National Watch Co., commenting on 
the charges, said, “We have been work 
ing at capacity for the last few years. 
It has simply been impossible for us to 
fill all our orders because of the heavy 
demands of the Army, Navy and Air 
Corps for our watches and certain other 
specialized devices. 


“We simply cannot make any more 
watches because we have reached the 
production capacity of our mechanical 


facilities. Consequently, we cannot sup- 
ply all dealers and others who may wish 
to buy Elgin watches. We have been 
oversold for over a year and due to the 
defense program, as_ previously an- 
nounced, our commercial production is 
to be further reduced 25 per cent. 

“The statement issued by the Govern 
ment attorneys that the distribution poli 
cies of the American manufacturers had 
forced retailers to stock and consumers 
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3,500 pounds 


to buy Swiss watches as evidenced by th 
increase in recent years of importations 
from Switzerland, was most. unfair. 
Swiss watch importations began increas- 
ing when the watch tariffs were lowered 
by the reciprocal trade agreement with 
Switzerland in 1936, and have mounted 
steadily ever since.” 


3 WATCH FIRMS INDICTED 
(From page 86) 


Corp.; Albert Frech, president, and Albert II 
liopmann, 3rd _ vice-president, Eisenstadt Mfs 
Co.; A. H. Ficken, president, A. H. Fickes 


Gerwe, partner in Gerwe-Frohmar 


Co.; John A 


Co.; Rutledge Simmons, partner, Henry Ginnel 
& Co.; Herman Hirsch, president and treasure 

and Herbert E, Winterberg, vice-president, A 
Hirsch Ce loseph C. Goodman, president and 


treasurer, and Samuel Berneri, assistant secre 
tary, Louis Manheimer & Bros.; S. G. Cogai 
president; Ed. A. Manheimer, tre Mar 
heimer Watch Co.; J. T. Montgomery, president 
and Mead Montgomery, treasurer, M. A. Me: 


surer, 






& Co.: Jacob J. Schmukler and Bernard J] 
Schmukler, partners, J. J. Schmukler & Sons 
A. Leon Sickles, president, and M Mortor 
Sickles, ice-president, secretary-treasurer, M 
Sickles & Sons; A. L. Ellbogen, president, ar 
T. S. Stein, vice-president, Stein & Ellboger 
Co.; Walter Mayer, president, and A. C. Wallet 
stein, secretary-treasurer, Wallenstein-Mav« 





president, and Harry H. S 


Co.; Emil Freyer, 
1, vi , Samuel Weinhaus C 


cavnias e-presid 


lent 


Dibbern to Represent NACJ 
In Western Territory 


Arthur H. Dibbern 
managing director of the California Re 
tail Jewelers’ Association and 
appointed traveling representative of the 
National Association of Credit Jewelers 
in the Western Division, west of the 
Mississippi River. Action to fill the place 
left by his resignation has been deferred 
until after the first of the year by the 
directors of the California 


has resigned as 


has been 


association. 


Clarence L. Runyon, of Huntington 
Park, Cal., is retiring from the retail 
jewelry and is conducting a 
going-out-of-business sale. A loss of lease 
and a desire to travel is the reason given 
for the move. 


business 
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q David Babins, of Beifeld’s, 135 S. 8th 
St., was convalescing last month, after 
an operation in October. 

q Herbert G. Cozen, House of Milner, 
last month announced his engagement 
to Miss Tillie Shapiro, of Philadelphia. 
q Oscar Kind, Jr., vice-president of 5S. 
Kind & Sons, qualified last month as a 
certified gemologist after passing the ex- 
amination of the American Gem Society. 
q Mrs. George H. Earle, 3rd, wife of 
the U. S. Minister to Bulgaria and 
former governor of Pennsylvania, has 
been engaged by Astra Jewels, 1137 
Chestnut St., for a series of weekly 
radio broadcasts over radio — station 
WCAU each Wednesday night. The 
Astra store was opened Sept. 3. 

q The business of Fred J. Cooper, 
jeweler at 109 S. 13th St., who died in 
October, is being continued by Mrs. 
Cooper, assisted by Charles J. Marshall, 
who has been named manager of the 
store. Members of the family asso 
ciated in active operation of the store 
are the Misses Elain, Pearl and Phillis 
Cooper and Theodore Cooper. 

q Merritt Hurlburt and George Hurl 
burt, of H. O. Hurlburt & Sons, whole- 
salers, visited jewelry manufacturers 
in the Providence area, Nov. 5 to 7. 
Jack Ladley, of the same firm. was 
married, Nov. 2. to Miss Mildred 
Aitchison, of Chester, Pa. Hugh John- 
son, in charge of the Pittsburgh office, 
visited Philadelphia early in) Novem- 
ber. 

q Eighty members of the staff of S. 
Kind & Sons, Chestnut St. at Broad, 
attended the annual store-emvloyee din- 
ner at Kugler’s Chestnut St. Restaurant, 
Oct. 27. Guests of honor included Her 
bert C. Wendler, Max Kantor, Frank D. 
Huder, Jr. and Ernest Cramer, repre 
senting employee members of the Em 
ployee-Employer Council, and Miss Flor- 
ence Hebden, who has served the store 
40 vears. Miss Hebden received a gift 
from the firm, presented by Oscar Kind, 
Sr., president, and a gift from her fel- 
low workers which was presented by Mr. 
Wendler. Harry Moss, of the diamond 
department, ably filled the role of toast- 
master. 

q Officers of the Sansom Street Business 
Men’s Association are attempting to get 
a traffic light at the entrance to the 
“street” at 8th and Sansom, to replace 
traffic handling by patrolmen. At a direc- 
tors’ meeting in the State House Restau- 
rant, Nov. 13, plans were made to 
expedite a request for the light. It was 
hoped that the light would be installed 
by the time the Christmas rush began 
to provide for better handling of traffic. 
The directors also discussed the advisa- 
bility of holding the annual association 
banquet earlier this vear than in past 
years so as not to bring this event too 
close to the annual summer outing and 
picnic. The first general membership 
meeting of the association since last 
spring will he held on or about Jan. 15, 
William Pickens, president, announced 


Diamond Setters Organized 


q Steps looking toward the obtaining 
of an A.F.L.. charter were taken last 
month by the recently-formed Diamond 
Setters Association of Philadelphia. 


At a meeting Nov. 12, officers and a 
committee headed by William Busch con 
ferred with representatives of the 
International Jewelry Workers’ Union 
on the subject and on a working agree 
ment covering inside as well as outside 
setters. The association set $2. as 
monthly dues. 


Jersey Horos to Seek Licensing 
At Next Legislative Session 


Plans for the introduction of watch- 
maker licensing legislation at the next 
session of the legislature were furthered 
at the first Fall meeting of the Watch 
makers’ Association of New Jersey, held 
Oct. 30, at the Irvington Elks Club. 
Consolidation of local guilds into a cen- 
tralized State association, with lower 
dues, was voted. 

Officers, who were reelected, are: Harry 
Van Laar, Busch & Sons, Newark, presi 
dent; Walter KRentner, Croasdale & 
Englehardt, ‘Trenton, — vice-president; 
William C. Smith, Busch & Sons, secre- 
tary-treasurer: James Hoffmeier, Plain- 
field, trustee; Peter Bea, Andrew Stroeh- 
lein and Robert C. Davies, directors, and 
Klizabeth Beckwith, secretary of com- 
munications. 


Hamilton Wins Trade Mark Suit 


A decree giving the Hamilton Watch 
Co. the right to register its application 
for the exclusive use of the model name 
“Mainliner,’ was recently handed down 
in Washington by Examiner of ‘Trade 
Mark Interferences Carnes. 

The Examiner said in part: “It seems 
to be conceded ... that the junior party 
(Hamilton) has used the notation ‘Main- 
liner’ in trade prior to any date claimed 
by the senior party (Longines ).” 


Industrial diamonds are among a num 
ber of products that cannot be exported 
until an affidavit is filed with the Kco- 
nomic Defense Board showing the specific 
use for which they are intended. 
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PROVIDENCE 


q Bernard Boas, president of J. A. 
Foster Co., Providence jewelry store, has 
heen certified as a registered jeweler, 
4 .G.S. 

q William G. Wemmell after 40 years of 
service has resigned from the Webster 
Co., North Attleboro silver firm. He 
had served in the capacity as merchan- 
dise controller, promoter and buyer. 

q October payrolls in the Rhode Island 
jewelry and silverware industry were 
5.9 per cent above September and 22.5 
per cent higher than October of last 
year, according to figures released by 
the Federal Reserve Bank of Boston. 

q The permanent receiver of the Vogue 
Manufacturing Co., jewelry makers of 
this city, has advertised for bids. Prop- 
erty offered for sale comprises all tangi- 
ble assets and good will of the firm, as a 
going business. The plant is equipped 
for the manufacture of expansion brace- 
lets and other rolled gold plate jewelry, 
also costume jewelry. 

q Providence stores face the big Christ 
mas season with record stocks of jewelry, 
a survey indicates. Manufacturers say 
that jobbers and retailers, in anticipation 
of shortages, bought heavily in July and 
August. However, articles with rhine- 
stones will be scarce as the industry has 
been cut off from its chief source of 
supply, Czechoslovakia. 

q Decided interest was shown here when 
rumors were heard that the Bridgeport 
Brass Co. was making and distributing 
for souvenirs 6,000 shell cases. In view 
of the serious situation faced by jewelry 
makers here because of the shortages of 
copper and brass, Rep. Forand asked for 
a SPAB investigation of the matter to 
determine just how much copper and 
brass was used in the making of the sou- 
venirs. The probe showed, however, that 
the company used rejects and the metal 
in them was not subject to priorities 
control. The company stated later that 
the exact copper content used in the 
souvenirs given 150 of the guests at the 
dinner celebrating the manufacture of 
its 25,000,000th shell was exactly 288" 
pounds. 


Army Badges Being Made 

q Fair-sized contracts for silver) and 
other badges recently have been awarded 
by the Army to jewelry manufacturers 
in this area. Uneas Mfg. Co. received 
orders for 28,000 silver expert rifleman 
badges, 30,000 sharpshooter badges and 
10.000 parachutist qualifications badges. 
The contracts totaled $12,456. The Rob- 
bins Co. was given contracts for 7,500 
silver badges and 105,000 of another type, 
total amount involved” being 419,800. 
Cohn & Rosenberger received an order 
for 295,500 general qualifications badges, 
the contract amounting to $13,563.45. 
This firm, probably the largest recipient 
of defense work among the jewelry firms 
here, also has been given a contract of 
$7,797 for booster cups. 


Little Rhody Horos Want Licensing 

q At its January meeting the Rhode 
Island Watechmakers” Association — will 
shape plans to ask the legislature to pass 
legislation requiring licenses for new 
watchmakers. The association claims the 
action is induced by “poor work” being 
done in some Cases here. 


FOR DECEMBER, 1941 


Makepeace Co. Bought 
By Baker & Co. 


The D. E. Makepeace Co. of Attleboro, 
which recently announced plans to liqui- 
date, has been purchased by the Baker 
& Co., Inc.. of Newark, N. J., and will 
continue to operate under its present 
name. The country’s largest manufac- 
turer of rolled gold plate for the jewelry 
trade, the Attleboro firm will be operated 
as an affiliate of the Baker concern, gold 
and platinum refiners and makers of 
settings. The new set-up was effective 


on Nov. l. 


Central Jersey Jewelers Meet 
To Hear Tax Explained 
By Editor, Secretary, Lawyer 


More than 50 jewelers of New Bruns 
wick and the surrounding area of Cen 
tral New Jersey gathered for a dinner 
meeting at the Roger Smith Hotel, New 
Brunswick, Nov. 6, for the purpose of 
learning about the jewelry tax. The gath 
‘ring was sponsored by the New 
Brunswick Chamber of Commerce. 

Jerry Samuels, head of Carter's, Inc., 
acted as chairman, and introduced as 
first speaker, Fred V. Cole, editor of 
JEWELERS CIRCULAR-KEYSTONE, Who ex- 
plained the provisions of the new tax 
and answered questions from the floor as 
to the details of the levy. 

He was followed by William Wagner. 
executive secretary of the Associated 
Credit Jewelers of New York and New 
Jersey, who further discussed the broad 
aspects of the question and the policy 
and attitude to be taken by jewelers 
regarding it. The final speaker was Ross 
Baer, counsel for the Associated Credit 
Jewelers, who took up the various tegal 
phases of the tax. 

Further questions were then answered 
by the three speakers jointly, acting as 
an “Information Please” board of ex 
perts. 

Attending retailers expressed them 
selves as being delighted with the wealth 
of valuable information which they hac 
secured and the clarification of many 
problems that had = previeusly puzzied 
them. 


Licensing to be the Goal 
Of Minnesota Horologists 


The Minnesota Master Watchmakers 
Association, at its meeting, Nov. 9, at the 
Minneapolis Y.M.C.A., decided to speed 
efforts to get watchmaker _ licensing 
enacted at the coming session of the legis 
lature. It was also decided to incorpo- 
rate. It was decided to hold the annual 
meeting hereafter on the Sunday pre- 
ceding the annual meeting of the Minne- 
sota R.A. 

Officers were elected as follows: W. C. 
Westphasl, of J. B. Hudson Co., Minne- 
apolis, president; H. W. Schmidt, Duluth, 
vice-president; C. W. Gaskell, St. Paul, 
secretary; Carl F. Berger, Tracy, trea- 
surer: R. C. Schenk, St. Paul, national 
trustee: and Herb Witt, St. Paul; Fred 
Ohlsen, Marshall; J. N. Jackson, Sauk 
Center, and L. EK. Dewey, Minneapolis, 
directors. W. W. Luce, Duluth, is the 
retiring president. 
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BALTIMORE. 


q David Miller, president of Miller Bros., 
New Orleans jewelers, has been a 
patient in Mercy Hospital, that city, 
suffering from arthritis. 

q Sam L. Orr, Sr., Macon jeweler, and 
a past president of the Georgia R.J.A., 
was recently elected president of the 
Macon Kiwanis Club for the coming 
vear. 

q George RK. Newton, proprietor of the 
Jewelers Supply Co., spoke at a recent 
meeting of the Atlanta Watchmakers’ 


Guild, on the subject of “The Main- 
spring.” 
q.J. W. Hoffman has joined the A. G. 


Summer Jewelry Co., Atlanta, as watch- 
maker. He is a graduate of the Bradley 
Horological Institute and, prior to com- 
ing to Atlanta, was connected with Bost- 
wick’s, in Cambridge. O. 
q General “Stonewall” Jackson’s watch, 
which he is said to have carried when he 
ordered the famous charge at Chancel- 
lorsville, has been presented to the Con- 
federate Memorial Institute at Rich- 
mond, Va., by his grandson, Brigadier 
General Thomas J. J. Christian, U.S.A., 
retired. 
q P. O. Hoffer, Fayetteville, N. C.; 
Milton Green, of the Jewel Box at Galax, 
Va., and Mr. Fields, of the Jewel Box, 
Greensboro, N. S., were among the re 
tailers who visited the Baltimore whole- 
sale trade last month. Alvin J. Baum, 
Richmond, Va., spent Thanksgiving 
visiting the wholesale trade in Baltimore 
with Mrs. Baum. 
q Mrs. Margaret Sies, proprietor of the 
Sies Jewelry Co., at Rossville, Ga., has 
sold her business and plans to retire 
from the jewelry field following an oper- 
ation at Chattanooga. Mrs. Sies has the 
distinction of being the only woman to 
serve as president of the Georgia R.J.A., 
and was one of North Georgia’s most 
successful retail jewelers. 
q Three young men on Oct. 24, filched 
a tray of diamond rings worth $2,000 
from Reyner’s Jewelry Store, in Colum- 
bia, S. C. While one of the young men 
engaged the attention of a salesman by 
purchasing a fountain pen, the other two, 
in some way, managed to get the tray of 
rings out of the showcase and _ store. 
Reyner’s has offered a reward of $250 
for recovery of the rings. 
q Phil Katz, of S. & N. Katz, prominent 
Baltimore installment dealers, with 
several branches in that city, has under- 
gone an operation, but is reported to 
be recovering, with every chance for a 
complete restoration to health and 
strength. Another Baltimore jeweler, 
who is now in a hospital, having under- 
gone an operation, is Gerard Halle, of 
Castelberg’s. Reports from his bedside 
are very encouraging. 
q A jewelry salesman, recently arrested 
in Charleston, S. C., on charges of doing 
business without a license, had the dis- 
tinction of being one of the richest men 
. at least in the shape of collateral .. . 
ever to be booked in that city’s station 
house. As bond, the salesman produced 
a $750 watch, a $700 diamond ring, an 
other $325 diamond ring, and other 
jewelry conservatively estimated to be 
worth at least $4,500. The tax which he 
would have had to pay amounted to $10. 
q Capt. Lester S. Smyth, one of two 
sons of Albert S. Smyth, head of the 
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Albert S. Smyth Co., wholesale jewelers 
of Baltimore, serving in the Army, was 
married on Sept. 3 at Alexandria, Va., 
to Miss Frances Elizabeth Johnson, 
daughter of Mr. and Mrs. Fred Emer- 
son Johnson, of that town. The bride- 
groom is now stationed at Fort Sill, in 
Oklahoma. Capt. Smyth, before becom- 
ing a military man, was associated with 
his father in business, and won his spurs 
as the traveling salesman. 

q In connection with the opening of his 
branch store at 2110 E. Monument St., 
Baltimore, Jack P. Roberts, who also 
conducts a store at 402 N. Howard St., 
resorted to some highly effective methods 
of advertising, which, he states, have won 
him national notice from publicity agen- 
cies. One of these methods was to employ 
an aerial photographer to take pictures 
of the section in which the new establish- 
ment is located and had the photo repro- 
duced in a_ full-page newspaper ad, 
which invited the public to visit the store 
and receive souvenirs of the occasion. 
According to the record as many as 5148 
persons acted on the invitation, the place 
being thronged all day long and into the 
night. Shortly the reafter a jingle contest 
was arranged for the two stores. 


An Officer Needs a Watch 


q Lt. E. O. Marshall, with the 227th Sig. 
Opn. Co. (SEP.) Monroe, N. C., on the 
advice of a Monroe jeweler, has written 
to the J.C.-K. to ask its assistance in 
finding his 17-jewel, vellow gold Hamil- 
ton wrist watch, with gold attachment, 
which was stolen from his foot locker at 
Monroe or at Camp Polk, La. The move- 
ment number is 017357 and the case 
number 1082474. 


P. G. Keebey, president of Keebey’s, 
Inc., jewelers, has been elected president 
of the Capitol Ave. Merchants Associa- 
tion, in Little Rock, Ark. 
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The many jewelers all over America 
who take advantage of the quality 
merchandise and service that the 
U.S. Jewelry Co. has to offer them 
do a big business every month of 
the year ...anda bigger-than-ever 
Christmas business. They can look 
back at steady, profitable turn- 
over month after month! And when 
the Holiday rush is over, it all adds 
up to a very merry Christmas... 
the U.S. Way. 
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Baltimore & Liberty Sts., Baltimore, Md. 
Importers of Easton Watches 
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“SUPER-SERVICE” 
ROLLING MILLS 


Texas Jewelers to Meet in March; Tax Studied by West Virginia R.J.A. 
. Membership Up 40 Per Cent 150 Attend Meeting 
The 36th convention of the Texas | The West Virginia Retail Jewelers’ 
R.J.A. will be held at Hotel Beaumont, Association discussed the jewelry tax, at 
Beaumont, Texas, March 22 to 24, 1942. a meeting at Parkersburg, on Sunday, | 
A Texas-Louisiana Jewelry Trade Show Nov. 16. Carl D. Jackson, of the office | 
will be held at the same time in the hotel. of the collector of internal revenue, 
During the present year the association spoke. President Lloyd Frazee, of Park- 
has shown a membership gain of more ersburg, estimated the attendance at 150 


than 40 per cent. persons, | 
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Made in many types and sizes, 
for hand, belt or electric motor 
drive, each with a distinct objec- 
tive. Having selected one to 
NEW RETAIL ENTERPRISES | meet your requirements, you will 
| find that it gives entire satisfac- 
tion. 
Atlas & Post, Oxford, Pa. New unit. FOLDERS ON REQUEST 
Berns, Inc., 30 Dexter Ave., Montgomery, Ala. H m 
Best Jewelers, 103 S. Court St., Florence, Ala. New unit. Melvin L. Kornman, mgr. } B ff | M hi 
Block’s of Burlington, 207 Jefferson St., Burlington, Ia. Walter M. & Alfred Block, mers. u a 0 ac ne 
Butler’s, 291 River St., Troy, N. Y. New jewelry department. e 
The Button Jewelers, Ellensburg, Wash. C. F. Button, prop. M f t C 
Castle Jewelry Store, 139 E. Federal St., Youngstown, O. | anu ac uring 0. 
Leslie R. Davis, Valdosta, Ga. 1354 West Avenue 
Getz Jewelry Co., Kemper Lane & McMillan St., Cincinnati, O. Third unit. Max Franklin, mgr. Buffal Siw Yash 
Harold R. Greenwald, Norwood, O. New unit. ss 
Hayes Jewelers, Walterboro, S. C.. A. M. Harris, mer. _ - “ 
Roger Holmes, Jeweler (Sallan Bros., props.), 6552 Hollywood Blvd., Hollywood, Cal 
W. C. Huston Jewelry Shop, 217 N. Independence, Enid, Okla. 
Hyman’s Jewelry Co., 1417 Main St., Columbia, S. C. Abraham Hyman, prop 
Keystone Jewelry Co., Verona, Pa. W C S$ A 
King Jewelers, 431 E. St., San Bernardino, Cal. AT HMAKER E RN 
Kirk, Main & Mill Sts., Lexington, Ky. Joseph Laimson, mer GOOD MO / 
Lawson’s Jewelers, 108 W. Washington Ave., South Bend, Ind. Hal C. Myers, mgr. NEY! 
TRAINED MEN IN BIG DEMAND 


Learn at Famous Elgin Watchmakers College 



































RECENT REMODELINGS AND REMOVALS 















Athens Jewelry Co., Athens Theatre Bldg., Athens, Tenn. Sam E. Johnson, mgr. 

Beatty Jewelry Store, 220 N. State St., Litchfield, Ill. Modernized. Paul Armstrong, mgr 
David Bass, 120 E. Flagler St., Miami, Fla. Modernized. 

Beck Jewelry & Optical Co., 43 N. Vermilion St., Danville, Ill. New location. 
Blackmond’s Jewelry & Optical Store, 3rd & Main Sts., Niles, Mich. New location. 

H. W. Bookout, 10 Peachtree St., N.E., Atlanta, Ga. Modernized 


aa iN 


i 


. 
S ponsoreD by the Elgin National Watch 
Company, and accredited by U.H.A.A., this na- 


Daniel’s Jewelry, 522 Walnut St., Des Moines, Ia. New location tionally known institution offers you the chance 
P. G. Diener, 25 N. 4th St., Harrisburg, Pa. New front. to become a skilled watchmaker. Training in- 
Fox’s, 111 Huron Ave., Port Huron, Mich. Redecorated. Stewart K. Crawford, mer. cludes regular shop work and instruction by 
E. Frank Jewelry, Inc., 2343 Broadway, New York City. New location Elgin master craftsmen. A limited number of 


openings are available for young, ambitious men 
over 17. Modest tuition. Hundreds of success- 
ful Elgin graduates own their own businesses, 
or command excellent salaries working for lead- 


Iva’s Jewelry, Big Spring, Texas. Big modern new store. 
Jenkins Jewelry, 1206 Broadway, Lubbock, Texas. New location. 
Julian’s Jewelry Store, Main St., Linesville, Pa. New location 


Kassel Jeweler, 623 Broadway, Cape Girardeau, Mo. New location. E. W. Kassel ing jewelers. Write today for full details 
Jack Labes, 13 W. Pine St., Lodi, Cal. Remodeled. Dept. G-11. 
Lee Jewelry Coe.. $ Arcade, Nashville , Tenn. New location. John Gwinner, mgr ELGIN WATCHMAKERS COLLEGE a Elgin Illinois 


Lee’s Jewelers, 31 Haywood St., Asheville, N. C. Modernized, enlarged. 

Lippman’s, 311 Market St., Harrisburg, Pa. Renovated. Leonard Miller, mgr. 

Littmann’s Jewelers, 345 George St., New Brunswick, N. J. Modernized. Hyman Littmann, prop. 
Isidore Marcus, 1331 1st Ave., ‘Altoona, Pa. Modernized. 


Metzger’s Credit Jewelers, 452 Market St., Sunbury, Pa. New location. W. K. Metzger \esumnien/// 
Morris Jewelry, Lakeview, Ore. Enlarged, remodeled. 
J. M. Paul Jewelers, 47 3rd St., Troy, N. Y. 
Raskin’s Credit Jewelers, 1 N. Robinson, Oklahoma City, Okla. Remodeled, enlarged. ee ceEay Test 
George E. Reisinger, 346 W. Market St., York, Pa. Remodeled : 
I. Reyman, 11 N. Main St., Port Chester, N. Y. Modernized. fs tb 
Rogers Jewelers, 336 Central Ave., Jersey City, N. J. Modernized. Mort Levitt, mgr i IKANTOR’S\ 
Royal Diamond & Watch Co., Inc., 340 George St., New Brunswick, N. J. Modernized. Aaron 

Masters, mgr. * 
Royal Jewelers, 43 N. Market St., Frederick, Md. Modernized. Robert Sorrentino, mgr. f? Sunshine = 


Roy’s, 182 W. Main St., Gastonia, N. C. New location. Ben Epstein, mer. 
W. M. Sandefur, Durant, Okla. Department expanded. i oe 








ITS Superior! 


C. A. Schnack Jewelry Co., 316 Murray St., Alexandria, La. New gift shop. 
Shuttles, Southland Life Bldg., Dallas, Texas. Remodeled, enlarged. R. S. Shuttles, mgr 





A Jeweler's formula, approved and used by jewelers 
and Silverware Manufacturers. Drsplayed for resale 








Staiger & May, Inc., British Empire Bldg., Rockefeller Center, N. Y. C. im Jeweiry stores everywhere. Wore efficent — easier 
Gustav V. Szabo, 1013 Park St., Peekskill, N. Y. New location ED ee eS and cleat 
Morris Tipp, 1408 2nd Ave., Seattle, Wash. Doubled store space. ; pre beauty. Plated silverware lasts longer when 
Van’s Jewelry Co., 39 W. Main St., Alhambra, Cal. New location. Marion Van Steenwyk : | | Kantor’s ts used 

r . ‘ , ei . ‘, ev . . Pies 3 sizes—4 oz., 8 o2., 16 oz.—Retail for 30c, 
Henry M. Van Sleen, 143 W. Main St., Gastonia, N. C. New front. Soc, 85c. FREE Counter dioplay. Each 
Vautrot & Myers Co., 148 N. Park Ave., Warren, O. Remodeled. j bottle attractively boxed 
James H. Vincent, Pocomoke City, Md. Renovated. 
William L. Weigel, Beatrice, Neb. New location. acenuitingl : 
Whalen Jewelry Co., 385 Main St., Worcester, Mass. New location. A. A. Aaron, mgr. Order From Your Wholesaler or Write 
° . yi » i 8s, Michi n Sts. Jearbo Mich. > »led. 
I. H. Winston Credit Jewelers, Michigan & Calhoun Sts., Dearborn, Mich. Remodeled 48s. | & SON - Montgomery, Alabama 


Wood’s Credit Jewelers, 284 Fulton St.. Hempstead, N. Y. Remodeled. 
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Phone 2445-J 


29 E. Medison St. 
8th Floor 
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SWARTZ & CO. 
10 S. Wabash Ave. Chicago, Ill. 
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JEWELERS’ FINDINGS 
(N) JEWELRY BOXES (N) 
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TROPHIES — MEDALS 
CUPS — SPORT BALLS 


COMPLETE LINES FOR THE 
JEWELRY TRADE 


CATALOGS SENT ON REQUEST 
F. H. NOBLE & COMPANY 











535-559 W. 59th St#., Chicago 














Your JOBBER Has 


NEWALL 
“Quality Findings’ 





The Newall Mfg. Co. - Chicago 





CENTRAL WATCH CO. 
WATCH REPAIRING 


for the Trade 
Best Workmanship at Lowest Prices 


Prompt Service 


5 South Wabash Ave. Chicago. II. 


Och ise Moning 








OUR WORK COSTS NO MORE THAN 
ORDINARY WORK 
BECKER-HECKMAN CO, 
29 E Madison St 





CHICAGO, ILL. 





SILVERLING ét55 


Est. 1909—A liquid with pleasant odor that is harmless 
to Silver, Hands, or Health. Not abrasive or explosive. 
No washing. Slight effort. 8-oz. bottle $3.00 Doz. 
delivered, your imprint on free samples. Price on label, 
50 ets. Your name on Postal for more information to 


SILVERLING, 1215 E. Republic St., Peoria, tI. 
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q Clarence M. Hale, Fargo, N. D., spent 
several days in Chieago recently buying 
for the holiday business. 

q Paul Bonebrake, jewelry buyer for 
Montgomery Ward & Co., has returned 
from a belated vacation which he spent 
in Florida. 

q Joseph A. Reichman, jeweler, 29 E. 
Madison St., has more than doubled his 
display space by the addition of another 
room in the building 

q William Little, manager of the Geo. 
H. Fuller & Son Co., New York office, 
visited the Chicago office and his many 
friends here, for several days last month. 
q E. I. Imhoff, vice-president and sales 
manager of Ripley & Gowen Co., re 
turned to the Chicago office, last month, 
after spending six weeks at the factory 
in Attleboro, Mass. 

q A. E. Brown, of J. Vie Brown & Sons, 
Anchorage, Alaska, visited the Chicago 
market. last month, and spent some time 
while here with his friend, B. Weiss, 
jeweler of 172 W. Randolph St. 

q.B. C. Allen, Benj. Allen & Co., and 
Mrs. Allen left early last month for 
Ottowa, Canada, to visit their daughter, 
wife of Acting Group Captain Hugh M. 
Groves, R.A.F., who is now stationed in 
Canada. 

q Extensive alterations to the main 
floor, basement and part of the second 
floor of the North American Bldg., Mon- 
roe & State Sts., are being made, pre 
paratory to the opening of another store 
of Marks Bros. Jewelers. The opening is 
expected to take place next March. 

q Charles B. Burley, manager of the dia- 
mond department, and Albert Hornburg, 
auditor, Benj. Allen & Co., were honored 
with the 32nd degree of Masonry by the 
Oriental Consistory of Chicago, on Nov. 
14. Mr. Hornburg was elected president 
of the class, which is known as the class 
of “The Spirit of 76.” 


Loses $40,000 in Diamonds to Thugs 

q Abe Pevsner, with headquarters at 5 S. 
Wabash Ave., suffered a loss of about 
$40,000 in loose and set diamonds when 
he went to his home, 5441 N. Kenmore 
Ave., late Monday afternoon, Nov. 10. 
Two men with guns met him when he 
entered the lobby of the building, re 
lieved him of the jewelry and escaped 
in a waiting car. Mr. Pevsner says he 
carried no insurance. 


Credit Jewelers Get Tax Info 

E. J. Sauber, of the Chicago office of 
the Collector of Internal Revenue, was 
the principal speaker at the dinner meet 
ing of the Chicago Credit Jewelers Asso 
ciation, held at the Covenant Club, on 
Nov. 3. He was introduced by President 
Al Newmark and explained the new 
excise tax on jewelry, with interpreta 
tions applying to sales involving trade 
ins and exchanges. 


Safe-crackers Get $21,500 

q Early on the morning of Nov. 12, 
burglars broke into the Rifas Credit 
Jewelry store at 1638 Chicago Ave., and 
stole an estimated $20,000 worth of jew- 
elry, $700 in cash and $800 worth of 
federal bonds. The loot includes 600 rings 
and 300 watches. Entrance was gained 
by smashing a panel of the front door 
in such a manner as not to release the 
automatic burglar alarm. The burglars 





—_— 


then pried open the safe from which they 
took the jewelry and cash. 


Chicago Gemologists Rename Juergens 

q Members of the Metropolitan Chicago 
Chapter, A.G.S., elected H. Paul Juer 
gens, Juergens & Anderson Co. as 
president, at the meeting in the Pittsfield 
Bldg., Nov. 17. Charles D. Peacock, 3d, 
C. D. Peacock, Ine., was elected vice- 
president; Jack Lund, Fred M. Lund 
Co., treasurer and Hans J. Bagge, J. 
Milhening, Ine., secretary. Dr. Robert 
Garrels of Northwestern University, who 
explained at the October meeting how 
crystalography is used in the identifica 
tion of gems, spoke again at this meeting 
on “Asterism” and also on the formation 
of gems. Following questions and discus- 
sions, Dr. Garrels stated that he would 
prepare a series of lectures on various 
gems to be given at future meetings of 
the organizations. 


Rowdy Rooster Racket 

q The beautiful 885 Club at 885 N. Rush 
St., on the near North side of Chicago, 
was the scene of the annual Fall stag 
party of the Golden Roosters of Chicago 
on the evening of Nov. 27. Since the 
roster of 150 members is filled it was 
necessary to forego the usual initiation 
given on these occasions, but the regular 
885 floor show, headed by the comedy 





WATCH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING CO. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 
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For 83 Years known as the 
— BEST QUALITY — 


ORDER FROM YOUR JOBBER 











fcme WATCH CO. 


S S.WABASH AVE. CHICAGO ILL. 
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USED MOVEMENTS 
Gord Condition 
Good Dials 
0-Size Elgin, Waltham 
73, $2.25 — 153, $3.25 

12 or 16 Size Hunting 

73, $2.00 — 1545, $2.75 THE PRICE OF 
12 Size Open Face 

7), $2.50 — 153, $3.50 | NEW MATERIALS 
16 Size ~~ an 

73, $2.50 — 15J, s a 

18 Size Htg.Elg., Wal. | “Wheels, pinions, 
75, $1.00 — 153, $1.50 | pallet forks, etc., 
18 Size O.F. Elg., Wal. for all watches. 
73, $1.50 — 153, $2.00 Send sample of 
6 Size Elg., Wal., Hto. | what you want! All 
73, $1.00 — 153, $1.50 Guaranteed! Remit 
6% Rect. or 62 Oval Ps sf + 

6), $2.00 — 153, $2.50 only if satisfactory. 
10'% L645. $1.00 153.$1.50 
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team of Carol and Gorman, together 
with three special acts provided by 
Chanticleer William H. MeGreevy, and 
his wrecking crew, provided ample enter 
tainment and thrills. The entire facilities 
of the club were reserved exclusively 
for members of the Golden Roosters for 
this evening and after the individual 
pound and quarter sirloin steaks with 
all the trimmings had been disposed of 
and the show was over, many of the 
guests lingered until a late hour around 
the bridge, cribbage and other card 
game tables. 


Bowlers Win Their Turkey Dinners 

q The Chicago Jewelers Bowling League 
reached the one-third point in its sched 
ule on Nov. 14, with following team 
standing and games won and lost: Benj. 
Allen & Co. (17-10), A. C. Becken Co. 
(16-11), Olsen & Ebann (15-12), The 
Ball Co, (14-13), American Optical Co., 
Numont (13-14), American Optical Co., 
Tillger (12-15), Stein & Ellbogen Co. 
(11-16), Fort Dearborn Mercantile Co. 
(10-16). Walter Ferrette, Benj. Allen & 
Co., leads the individuals with a high of 
216 and average of 180. A special event 
was” introduced on the l4th, the turkey 
shoot. A’ turkey was offered for each 
alley and were won by Henry Vidt, Benj. 
Allen & Co.; C. Garland, American Opti 
cal Co., Numont; Moe Morwitz, Stein & 
Ellbogen Co.: and Gus Reinert, The Ball 
Co. 


Thos. J. Dee Feted on 80th Birthday; 
Finds Men More Sentimental 
About Jewelry Than Women 


q Old friends and younger ones honored 
Thos. J. Dee at a luncheon in the Mar 
shall Field & Co., Men's Grill on Friday, 
Nov. 14, commemerating his 80th birth 
day, Nov. 15th. Harry Binney, secretary 
of the American Dental Association, a 
friend of many years, presided. In 1890 
Mr. Dee gave up his job as salesman for 
a dye company and founded the Thos. 


Thomas J. Dee, feted 
by host of friends on 
his 80th birthday. 





J. Dee Co., smelting and refining business 
and developed it into one of the largest 
institutions of the kind in the country. 
Mr. Dee, who is quite a young man of 
80, recalled many interesting — stories 
about the business which came to his 
attention during the past 51 years. He 
stated that a good portion of their busi- 
ness came as a result of people not being 
as sentimental as they should be. Many 
watches and rings with inscriptions of 
love and human achievement have gone 
into his melting pots. 

Mr. Dee declared that it is his con- 
sidered opinion that men are more senti- 
mental than women, a man seldom com- 
ing in to sell the family jewelry; women 
always handling that transaction. 
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West Side R.J.A. to Extend Efforts 

q Officers elected by the West Side 
R.J.A. at its annual meeting in October 
were duly installed upon the occasion of 
the dinner-dance, held at the Midwest 
A.C., on Nov. 10. The new officers are: 
President, F. W. Doudera, Forest Park, 
Ill.; vice-president, James Hadraba, 3751 
W. 26th St., Chicago; treasurer, James 
Kuba, 4052 W. 26th St., Chicago, and 
secretary, B. Weiss, 172 W. Randolph 
St., Chicago. Members of the Board: Roy 
\. Drexler, 304 S. Cicero Ave., Chicago, 
chairman; E. I. Beller, 100 W. Burling 
ton, LaGrange, Ill.; C. Hess, 2220 W. 
Madison St., Chicago; E. R. Miller, 6235 
W. Cermak Rd., Berwyn, Ill.; J. J. Breu 


nig, 110 N. Oak Park Ave., Oak Park, 


Ill. Plans were discussed for enlarging 


the activities of this vigorous organiza 
tion and to change the name to Greater 
Chicago R.J.A. It is believed that in this 
manner the association can better pro 
mote its campaign against the sale of 
watch straps by drug stores and novelty 
stores which do not maintain service de 
partments for the fitting and adjusting 
of them. This campaign was inaugurated 
last Spring by B. Weiss, who now heads 
the committee in charge of the campaign. 
Their efforts have been endorsed by the 
American Horological Association, the 
Chicago Watchmakers Guild and many 
other organizations, as well as by manu 
facturers and wholesalers. Following 
their next meeting on Jan. 12, Mr. Weiss 
says their efforts will be increased and 
the campaign pushed to a successful 
ending. 
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INQUIRIES INVITED 
WRITE! WIRE! PHONE! 


FOR REFERENCES CON- 
SULT THE JEWELERS 
BOARD OF TRADE OR 
YOUR LOCAL BANK. 








29 E Madison St 





WANTED? 


DIAMONDS 
AND 
DIAMOND 


HIGHEST CASH PRICES PAID 


“Pp 


M. Y. FINKELMAN CO. 
cee Appraisals ee 


Diamonds and Fine Jewelry 


CHICAGO 


EST. 1923 


SHIPMENTS WILL BE MADE ON A MEMORANDUM BASIS TO RESPONSIBLE JEWELERS 


JEWELRY 





SURPLUS STOCKS, 
TRADE-INS and ES- 
TATES can be con- 
verted into imme- 
diate cash. Send to 
us for prompt offer. 


Check mailed within 
24 hours subject to 
acceptance or mer- 
chandise returned 
at once. 








Ph. Dearborn 3407 

















GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 











Jewelry Repairing 
| DIAMOND SETTING . ENGRAVING 
Strictly Trade Shop 


a o MUCK 


1 Life Bldg., Pit irgh, Pa 
AT.7848 - AT.4959. 








LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 


403 Clark Bldg., Pittsburgh, Pa. 











HERBERT HAASE 
Wholesale 
DIAMONDS -MOUNTINGS-WEDDING RINGS 
LADIES & GENTS STONE RINGS 


404 Clark Building Pittsburgh, Pa. 
Phone ATiantie 2455 











HELM & HAHN CO. 
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MANUFACTURERS BLDG. 
PITTSBURGH, PA. 
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q Friends of William J. Sample, vice- 
president of the Grogan Co., Inc., will 
be glad to know that he has fully recov- 
ered from a recent operation. 

q Herbert L. Gardner, advertising man- 
ager for L. & M. Kahn, New York dia- 
mond house, called upon the trade here 
recently. 

q The jewelry store of Carl S. Cuda, 430 
Market St., was damaged to the extent 
of several thousand dollars early in No- 
vember when fire, originating in an ad- 
joining building, spread to his place of 
business. 

q The annual holiday party for execu- 


| tives and personnel of Joseph DeRoy & 


Sons, Smithfield St., was held Tuesday 
evening, Nov. 11, at the Concordia Club 
in this city. Following a delightful din- 
ner, there was a floor show and dance. 

q Ralph Roessler, president of the Na- 
tional Association of Credit Jewelers, 
visited the Pittsburgh trade recently, and 
was a guest at the banquet of the Retail 
Jewelers Association of Western Penn- 
sylvania, Nov. 4, in the Hotel William 
Penn. 

q The 50th anniversary of the McKees- 
port, Pa., retail jewelry business started 
by the late David M. Klein, occurred last 
month. The present owner, Harvey D. 
Klein, gave up the practice of law in 
Washington, five years ago in order to 
operate the store when his father became 
seriously ill. 

q A large number of out-of-town retail 
jewelers called upon the wholesale trade 
of this city just prior to the holidays. 
Among them were Clark Marshall, Lee- 
tonia, O.; Joseph J. O’Gusky, Flint, 
Mich.; Max Zeidman, Wheeling, W. Va.; 
R. H. Stringer, Girard, O.; Irvin Mor- 
ton, Morton Jewelry Co., Cumberland, 
Md.; Miss Isabelle T. Brunner, Ridge- 
way, Pa.; E. D. Jordan, Franklin, Pa.; 
Aaron Blankfeld, DuBois, Pa.; Russell 
B. Roe, Grove City, Pa.; Jacob Klivans, 
Youngstown, O.; Brice W. Kennedy, 


| Waynesburg, Pa.; Paul Mascher, East 


Palestine, O.; Lon O’Donnell, Kittanning, 
Pa.; and J. J. Sobieski, Central City, Pa. 


Nearly One Thousand Attend 
Western Pennsylvania R.J.A. Dinner; 
Helfer, Hollander Honored 


Jewelers, their wives, sweethearts and 
store personnel, to the number of 967, 
attended the third annual dinner-dance 
of the Retail Jewelers’ Association of 
Western Pennsylvania, in the ballroom 
of the Hotel William Penn, Nov. 4. Paul 
S. Hardy, president of the Hardy & 
Hayes Co., was chairman of the commit- 
tee on arrangements, with Harry M. 
Lasday serving as associate chairman. 
Other committee members included Wil- 
liam J. Kappel, Sr., John C. Grau, Carl 
Cuda, L. A. Silverman, John Keating, 
Herbert Terheyden, D. S. Mallinger, M. 
M. Kramer, all of Pittsburgh; R. O. 
Crawford, Butler; Jack Gerson, New 
Castle; B. Kirschbaum, Duquesne, and 


| M. S. Morrow, McKeesport. 


Unlike most banquets, there was very 
little speaking—just a few brief remarks 
from Mr. Hardy and an address of wel- 


| come by President Leonard D. Helfer. 


Said Mr. Helfer: “This is a celebration 








THERE'S MAGIC 
IN THESE NAMES 


ELGIN 
WALTHAM 
SETH THOMAS 
WESTCLOX 
GENERAL (GE) ELECTRIC 
TOASTMASTER 
MIXMASTER 
IRONMASTER 
SHAVEMASTER 
SCHICK 
COMMUNITY PLATE 
TUDOR PLATE 
1847 ROGER BROS. 
WM. ROGERS 
AGFA ANSCO CAMERAS 
UNIVEX CINEMASTER 
RONSON 
SWANK 
AND MANY OTHERS 





THE PUBLIC DEMANDS THEM 
WE DISTRIBUTE THEM 


THE SAMUEL 


WEINHAUS 


COMPANY 
800-808 LIBERTY AVE. 


PITTSBURGH - - - - PA. 




















MANUFACTURING JEWELERS 
and 


DIAMOND SETTERS 
BAUER & MUTSCHLER 


412 Clark Building Pittsburgh, Pa. 
Phone ATlantic 2336-7 
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i GOLD bo SINLVIEIR 


Scrap and Wastes 


PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 


GOLD, SILVER, PLATINUM, alleys 
and KARAT GOLDS. etc., furnished 











933 Ridge Ave. Pittsburgh, Pa. 
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VERNON-BENSHOFF CO. 








PITTSBURGH 








HALL BROS. & CO. 


Clark Bldg. Pittsburgh, Pa. 
Diamond Importers 
and Distributors for 
Granat Mfg. Co. 
Stylists in 
Engagement and Wedding Rings 











Established 1907 


MARTIN GLUCK & SON 


(FRED GLUCK) 
Genuine factory watch materials 
“Supply Specialists” 
313-314 Clark Bldg., Pittsburgh, Pa. 











Established 1895 
THE W. J. JOHNSTON 
COMPANY 


WHOLESALE JEWELERS 
702 CLARK BUILDING 
PITTSBURGH, PA. 


SELLING AGENTS FOR 
ELGIN WATCHES 


Wm. E. Jones Jake Hershey 
Wm. A. Jones 








Pittsburgh 
Wholesalers and 
Manufacturers 
Wish You All a 
Merry Christmas 
and 


Prosperous New Year 
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FOR SERVICES RENDERED 





Mr. and Mrs. Leonard D. Helfer are obviously 
“tickled pink'' with the new 125-piece sterling 
flatware set which graced their Thanksgiving 
table last month. Harry Lasday, looking over 
Mrs. Helfer's shoulder, as associate banquet 
chairman, made the presentation to Mr. Helfer 
in recognition of the valuable services rendered 
by him in the past three years as president of 
the Retail Jewelers Association of Western Penn- 
sylvania 


in honor of our accomplishments. I need 
not go into a discussion of those accom- 
plishments. They are a matter of record. 
We have received national recognition 
for the work we have done. At this time, 
I want to share honors with all of the 
officers, members of the board of diree 
tors and legislative committee, and each 
and every member of our association, 
because of the way you accepted the work 
of the association, and the spirit which 
prevailed among you. We have subordi- 
nated self-interest to a common end and 
our record of achievements stands as a 
foundation upon which we will build. 
Today, more than ever, we need organ- 
ization in our industry and unity in all 
National affairs.” 

During the course of the evening, 
President and Mrs. Helfer were pre- 
sented with a beautiful chest of sterling 
and Herman M. Hollander, legal 
adviser of the Was given a 
check for $500 in extra appreciation of 
his services. 

The evening's entertainment concluded 
with an excellent floor show and dancing. 


association, 


Colorado Watchmakers 
Elect A. J. Bradley 


Representatives from three states at- 
tended the ninth annual convention of 
the Master Watchmakers Association of 
Colorado, held at the Olin Hotel, Den- 
ver, Nov. 9. 

Officers named for the year were: \. J. 
Bradley, La Junta, president; Orville R. 
Hagans, Denver, secretary-treasurer; A. 
FE. Beebe, Denver, comptroller general; 


D. E. Heigert, Denver, national state 
trustee; and regional vice-presidents, 
Jeff Faulkner, Brighton; Glen Ellison, 


Denver; Cecil Howell, Colorado Springs; 
Chet Watson, Pueblo; Charles Garret- 
son; Greeley; James I. Starts, Sterling; 
Orin Milburn, Burlington; Jack Leh- 
man, Ft. Morgan; F. D. Pierce, Boulder; 
Walter Bloxham, Longmont, and Henri 


| Grusin, Littleton. 


Money owed to doctors and hospitals 
at the end of 1940 was $600 million. . . 
money due jewelry stores on installment 
sales was $76 million. 





DAVID WEIS « CO. 
DIAMONDS 


DISTRIBUTORS OF 


SWANK JEWELRY 


FOR MEN 
AND 


RONSON PRODUCTS 


1101 CLARK BUILDING PITTSBURGH 








DIAMOND SETTING 


JEWELRY REPAIRING 
SPECIAL ORDER WORK 
Prompt service and careful attention given to 
all orders. 


TRIANGLE 
JEWELRY MFG. CO. 


216 Clark Bidg., Pittsburgh, Pa. At. 7723 








J. B. BERNSTEIN CO. 


Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 








ROYAL’S PINS ANDJCLIPS 
All Made With Imported Stones 


Are Still Available for Your 
Requirements. 


Retailing from $Z To $15 
Write for Samples 


¥ NOVELTY COMPANY 


909 PENN AVE.. PITTSBURGH. PA. 


Xmas 
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WATCH REPAIRING 


For the Trade Only 


Quality Workmanship Guaranteed 
4 to 5 day service 


SEND FOR OUR PRICE LIST 


ALBERT BINDER 
802 Sansom St. Philadelphia, Pa. 








C. PROESSLER & SON 


JEWELERS 


STORE FIXTURES 
1221 PENNSYLVANIA AVE. 
PITTSBURGH, PA. 











KEYSTONE JEWELRY MANUFACTURING CO. 
WHOLESALE 
WATCHES 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. PITTSBURGH, PA. 


DIAMONDS JEWELRY 
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FOR PROMPT— 
DEPENDABLE SERVICE 
Send Us Your Orders for 
ELGIN—*HAMILTON 


WZONES 7-8-13-17 
WALTHAM PREMIER WATCHES 
DIAMONDS - JEWELRY 
CLOCKS - SILVERWARE 
“IF IT'S NEW WE HAVE IT" 


GERWE-FROHMAN CO. 
CINCINNATI NEW ORLEANS 








THE HOUSE OF 
SPECIAL ORDERS 


td elatalttesmeteremece)ce 
Prompt Service 
Designs on Request 


LITWIN and SONS 


114 W. Sixth St., Cincinnati, Ohio 
Phones Cherry 5770 & Ch. 5771 











KLEIN BROS. CO. 


617 Vine St. Cincinnati, O. 


Our salesmen are out with NEW FALL 
lines. Beautiful! Be sure and see. 


JEWELRY—Large Assortments 
Latest Styles 


DIAMOND RINGS—Popular Prices 
Newest Mountings 


KENWOOD WATCHES—Dependable 
Popular Prices 








Greenwold Grift Co. 


The House of Quality and Service 
18 WEST 7th STREET. CINCINNATI, OHIO 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


ELGINS e HAMILTONS (Zones 7, 8) 
Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 

to your customers with confidence 





MISS VANITY 
STREAMLINED DIAMOND RINGS 
For the Fall Bride. Most attractive. Mod- 

erately priced. 
Write for a Selection 
THE D. JACOBS SONS CO. 


811 Race St. Cincinnati, Ohio 
Serving the Retail Jeweler for over 60 Years. 








WESTERN TRAY & CASE CO. 


MANUFACTURERS OF QUALITY 
JEWELERS’ TRAYS AND CASES 


Write for Designs and Prices 


427 PLUM ST. CINCINNATI, O. 
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q Harold Armacost, formerly with the 
Homan Silverware Mfg. Co., now is 
an employee of the Gerwe-Frohman Co. 
q Flanagan-Kovac employees last month 
welcomed back Chris Flanagan who now 
is talking about his operation. 

q Miss Martha Dannenhauer — enter 
tained other Gerwe-Frohman Co. office 
employees at an Armistice Day party. 
q In improved health, Joseph Dilger 
returned to his duties, last month, at 
the Motch Co., Covington, Ky., after a 
stay at Dillsboro. 

q Members of the Cincinnati Wholesale 
Jewelers & Manufacturers Association, 
at the fall meeting last month, ap- 
pointed a committee headed by Clarence 
Loeb, of Litwin & Sons, to nominate 
candidates for the annual election 
scheduled for later in the year. 

q Enforcement beginning last month of 
a minimum wage rate of 40 cents per 
hour in the jewelry maufacturing indus- 
try, by the Wage and Hour Division, had 
little or no effect in Cincinnati, repre 
sentatives of the 15 manufacturing con- 
cerns here said. ‘They agreed that the 
local wage scale was considerably higher. 
q Unfamiliar faces were seen at a 
record-breaking meeting of the ‘Town 
Criers last month. They were those o1 
Herbert Schwab, Maurice Solomon, 





Robert Stocker, Harry W. Schwettman, 
Charles K. Dispeker and Ralph E. 
Goebel, all of whom had been absent for 
a long time. Norbert Mehan, president, 
was host. 

q Despite the present world conditions 
two jewelers observed Armistice Day in 
Cincinnati in the old-fashioned manner. 
Louis Hummel, Jr., 4th St. retailer, an% 
P. J. Armeny of Baker & Co., Newark, 
N. J., who served together overseas dur 
ing the first World War, held a reunion 
and celebration at a local American 
Legion post. They spent the day _ re- 
miniscing about their experiences in 
France. 

q Cincinnati retail jewelers last month 
joined in the city’s “Shop Early and 
Help the National Defense Program,” 
inaugurated by city officials, consumer 
groups and the merchant associations. 
As early as Nov. 10, when the advanced 
shopping period opened, many jewelry 
store windows featured Christmas deco- 
rations and gift suggestions. Their 
holiday advertisements also were promi- 
nent in various local publications. The 
longer shopping period was designed to 
avoid congestion in stores which are 
short-handed because of the defense ef 
fort. 


L. & C. Mayers Agrees Not to Show, Sell Certain Goods 
At Less Than Established Prices in Pennsylvania 


The suit of the Philadelphia Retail 
Jewelers Association, now known as the 
Retail Jewelers Association of Philadel- 
phia and Eastern Pennsylvania, against 
the L. & C. Mayers Co., Ine., and a 
counter suit instituted by the Mayers 
firm, was ended by an agreement signed 
by attorneys for both sides and by 
Federal Judge William H. Kirkpatrick 
in U. S. District Court in Philadelphia, 
Nov. 3. 

The association filed the suit more than 
a year ago, seeking to restrain the L. & 
C. Mayers Co. from selling Bulova and 
Hamilton watches, International silver 
and Univex and Keystone cameras below 
minimum retail prices. The association 
charged violation of the Pennsylvania 
Fair Trades Act and the suit, although 


| originally brought in state court, was 


transferred later to the U. S. District 
Court. 

The defendants subsequently _ filed 
counter charges against the association, 
and asked the court to restrain the 


jewelers organization from bringing pres- 


sure on the manufacturers of certain 
jewelry store merchandise to make them 
maintain minimum prices. The Mayers 
firm asserted that the retailers’ organi- 
zation was trying to fix trade prices 
horizontally, in violation of the Sherman 
Anti-trust Act. 

The stipulation signed by the parties 
declared: 

“Defendant agrees that from and after 
date hereof it will not sell, or advertise, 
display or offer for sale at retail, any- 
where in Pennsylvania, any of the prod- 
ucts of the Universal Camera Corp., Key- 
stone Manufacturing Co., Bulova Watch 
Co., Hamilton Watch Co. and_ Inter- 
national Silver Co. at less than the mini- 
mum resale prices from time to time 
fixed by said companies . . .” 


The stipulation added, however, that 
the L. & C. Mayers Co. may continue to 
circulate its catalogue or other advertis 
ing material in Pennsylvania and may 
accept and fill at its New York office any 
orders received by mail from purchasers. 

But the catalogues at Mayers show- 
rooms in Pennsylvania must have illus- 
trations and listings of Bulova’ and 
Hamilton watches, ete. “covered or de- 
leted in such manner that said customers 
shall not be able to see said illustrations 
and listings,” if the products mentioned 
in the suit are “for sale at net prices 
which are less than the retail prices fixed 
in accordance with such resale price 
maintenance contracts.” 

Another part of the stipulation pro- 
vided that all L. & C. Mayers catalogues 
circulated in’ Pennsylvania shall have 
under the illustration or listing of the 
articles involved in the suit the follow- 
ing notice: 

“This article is not sold or offered for 
sale at retail in Pennsylvania otherwise 
than by mail order directed to our New 
York office.” 

The clause does not apply to any cata- 
logues printed prior to the date of the 
stipulation. 

The defendant agreed not to solicit or 
accept in its Pennsylvania showrooms 


any orders for any of the products named 


for filling in New York at less than 
minimum retail prices. 

For its part, the association agreed to 
refrain from “concerted activities to 
compel manufacturers to enter into, or 
to enforce, resale price maintenance con- 
tracts, or to coerce retail jewelers to 
observe fixed price schedules or otherwise 
in any manner to conspire to fix and 
maintain retail prices... in violation of 
state or federal anti-trust laws.” 
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BOSTON. 


q Boston wholesalers —who have closed 
at 1 p.m. on Saturdays since Sept. 6 
will remain open during December until 
5.30 p.m. 

q Elmer Anderson, sales director of 
Harris & Lawton, Inc., covered four New 
England states in mid-November and 
found the jewelers in all sections report- 
ing increasing sales. 

q J. G. Swartchild of the home office of 
Swartchild & Co., Chicago, spent several 
days in the East early in November, 
visiting the trade and renewing acquaint 
ances. He made his headquarters at the 
firm’s Boston office. 

q George Fletcher, president of the 
Boston Jewelers League, returned to his 
job behind the show case at E. B. Horn 
Co. after four months behind the plow 
at his farm in Fitzwilliam, N. H., and 
just in time for the annual turkey roll-off 
of the league, held on Nov. 13, which, as 
always, was an exciting event in this ten- 
team match. Messrs. Clarke, Bolduc, 
Robinson, Kunz, O'Neil and Ward, won 
the birds. The low score prize of two 
pounds of liver was omitted this vear, 
due to the consistent winning of it by 
one bowler, but this year he was hot and 
lost a turkey by a neck or vice versa. 


Bigelow-Kennard in New Home 


q Bigelow-Kennard Co. opened its new 
uptown store at 384 Boylston st., on 
Nov. 17. The new building is air-con- 
ditioned and the lighting is a combination 
of the latest methods of store illumina- 
tion. There are three floors. On the street 
floor are located the jewelry, silver, 
watch, clock, leather, and service depart- 
ments. China, glass, and antique fur- 
niture is on the second floor in the gift 
shop. The studio featuring lighting 
fixtures has a special room in the base- 
ment. This firm has served New England 
for over 111 years without interruption 
and is managed by inen long associated 
with the firm. Included in the personnel 
are the following with service records 
from 25 to 50 vears: C. W. Currier, 
KF. W. Fallver, Frank E. Folsom; J. H. 
Frates, Leo C. Graham, Edward L.. 
Hume, Adrain H. Lesperance, Charles 
D. Nystedt, George Rappell, J. J. Ste 
verman, D. ‘Tucker, and F. E. Zeigler. 


Streeter Addresses Tax Meeting 


q The Massachusetts & Rhode Island 
R.J.A.. with President Frederick Wid- 
mer, presiding, held an open meeting, 
Nov. 5, at the Parker House, for general 
discussion of tax problems with Wilson 
A. Streetor of Philadelphia, chairman of 
the general tax committee of ANRJA, 
as featured speaker. The attendance of 
about 130 jewelers from all sections ex 
ceeded expectations. The meeting lasted 
until a late hour. Secretary John Peter 
son, Needham, is planning a report of 
the meeting which will be available soon 
to all Massachusetts & Rhode Island 
jewelers unable to attend. 

Christmas Savings Greatest on Record 

q Massachusetts jewelers anticipate ac 
tive sales stimulation early in December, 
when the banks will pay out more than 
$18,485,463, the largest Christmas Club 
savings on record, The 1941 payments 
show an increase of $2,338,544, and the 
number of savers has also grown from 
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391,495 to 417,324 over last vear. It is 
evident that Yankee thrift is still prac- 
ticed in the Bay State. Metropolitan 
Boston leads with $10,562,990 to 233,816 
club members; Worcester second with 
1,129,095 to 28,054 members; Lawrence. 
$738,000 to 20,470; Springfield, $730,000 
to 13,149; Lynn, $587,000 to 12,600; Berk 
shire County, $549,500 to 11,799; Lowell, 
$495,000 to 13,767; New Bedford, $450, 
000 to 9,600 and in Fall River, $253,629 
to 6,276. Most savings banks will pay 
out their Christmas Club savings the 
first week in December. 


Kerr Resigns Post Held 33 Years 


q Boston Jewelers Club held its annual 
meeting and election of officers at the 
Parker House, Nov. 14. The club fune 
tions in 1941 broke all previous records 
for attendance. Albert Kerr, one of the 
best known personalities in Boston's 
jewelry trade, resigned as secretary 
treasurer after 33 vears’ service. Mr. 
Kerr, now in his Slst year, has seen the 


ALBERT KERR 





attendance at the annual dinners grow 
from about 60 to 75 to last year’s record 
of over 700 and his genuine interest in 
the comfort of the members and their 
guests won him a host of friends. He is 
an honorary member of the club. His 
knowledge of the do's and don’ts will be 
available to his successor. Arthur M. 
Horne, of Shreve, Crump & Low Co., 
was reelected president; L. Blaine L.ib- 
bey, of Milford, Mass., relected vice- 
president; and John S. Kennard, of 
Hodgson Kennard & Co., was named 
secretary-treasurer. The directors elected 
are: William LL. Stone, Gorham Manu- 
facturing Co. Providence; J. Gould 
Cook. A. Stowell Co., Boston; Carl F. 
I awton, EK. H. Saxton Co., Boston; Allen 
Davidson, Thomas Long Co., Boston; 
Sturgis Rice, Whiting & Davis Co., Plain- 
ville, Mass.;: and A. Sweetland, C. W. 
Sweetland & Son, Boston. Plans for the 
annual dinner are in the making. It will 
be held on Feb. 7, at the Copley Plaza. 


New Britain Group Elects 


Representatives of every jewelry store 
in New Britain, Conn., attended a meet 
ing ot the jewelers association of that 
citv, Nov. 4. Standards of business con 
duct and the new Federal jewelry tax 
were principal matters under considera 
tion. Officers elected for the coming year 
are: Sidney LeWitt, president; Ray 
I.asher, vice-president; Meyer Kraft, 
treasurer, and Albert E. Sheary, secre 


tary. 





A.C. yrrcitual & Ca. Inc. 


“PpoeTees € OLALERS IN 


WATCHES -/ (+ 4%“) \- DIAMONDS 
CLOCKS - JEWELRY - SILVERWARE 


* 4 ai 
. ~ BOSTON 
WASHINGTON ST. ¢ ——, MASS. 


4 The House of Peruice™ 
|- ALBERTS 


SONS, INC. 








Serving Jewelers in New En- 
gland and New York State with 
complete wholesale stocks. 


AMERICAN 
WATCHES 


Exclusively 
iD! AMON D S| 


|. ALBERTS SONS, Inc. 
4 asia aintasiennnainicten ani iain y 


ARISTOCRATIC 
STERLING 


. o7 
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Summeta lic 


(Karat Gold on Sterling) 
and STERLING SILVER 
REAL STONE JEWELRY 

Sold direct to retailers 


W. E. RICHARDS CO. 


ATTLEBORO, MASS 





MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 
Administrative Office 


1112 BOYLSTON STREET 


Boston. Massachusetts 


onene MAIO 
‘ % 
| DIMES 
STERLING 
72K STREET - BOSTON. MASS 





NICKEL SILVER 
PHOSPHOR BRONZE 


THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 
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Where to Buy 
IMPORTED 
China and Glass 








W. E. LINDEMANN 


GLASS 


CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 


MINTON 


English Bone China 
ADAMS CALYX WARE 
RIDGWAYS DINNERWARE 
T. WEBB & CORBETT ENGLISH CRYSTAL 
Meakin & Ridgway, Inc. 

129 Fifth Avenue, New York, N. Y. 

















China FINLAND 
gia CERAMICS 
ANp GLASS 
nom CORPORATION 


Crystal 











225 FIFTH AVE. NEW YORK CITY 








ROYAL DOULTON 


Bnglish Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 
IRISH BELLEEK 
The original production 


WM. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y. 





JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
ROYAL ALBERT CROWN CHINA, England 








PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 




















EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 








GIBSON & SONS TEAPOTS 











PERSONNEL ... 


q J. H. Galinn, formerly of Utica, N. Y., 
is now managing Edwards’ Jewelers & 
Opticians, Oneonta, N. Y. 

q Aaron L. Freedman, formerly in the 
jewelry trade of High Point, N. C., is 
now assistant manager of the Ray Jew- 
elry Co., Orlando, Fla. 

q Benjamin S. Rauch is the new man- 
ager of the Barnum Jewelry Co., Ashta- 
bula, O. He once operated a Minneapolis 
jewelry store and more recently was the 
operator of a store at Erie, Pa. 

q Frederic R. Bull, for 32 years associ- 
ated with Sim & Co., Troy, N. Y., jew- 
elers, has been elected president to suc- 
ceed Mrs. Isabel Sim, who died recently. 
q Mary Ward Dyer, who has been dia- 
mond buyer for Rich’s jewelry depart- 
ment, Atlanta, Ga., has resigned to be- 
come diamond buyer and member of the 
sales force of Nickerson’s, well-known 
retail jewelry establishment of Pensa- 
cola, Fla. 

4S. Martin Fryer has been named man- 
ager of the Jacksonville, Fla., retail store 
of the Ferrell Jewelry Co. A native of 
Jacksonville, Mr. Fryer has been con- 
nected with the Ferrell Jewelry Co. for 
a number of years. 

q Faber A. Bollinger, former executive 
secretary of the Atlanta Convention and 
Visitors’ Bureau, has resigned to accept 
the position of vice-president of Claude 
S. Bennett, Inc., where he will have 


FABER A. 
BOLLINGER 





charge of the firm’s advertising, public 
relations and sales promotion. A native 
of McSherrytown, Pa., Mr. Bollinger has 
been engaged in business in Florida and 
Georgia since 1924, and secretary of the 
convention and visitors’ bureau for the 
past four years. 

q.J. Borok is now buyer and manager 
for the jewelry and radio departments 
at the K-B Co., credit clothiers and 
jewelers of Cleveland, Ohio, having for- 
merly served in the same capacity with 
Stern & Co., Philadelphia. 

q F. H. Holland, formerly of West Palm 
Beach, Fla., has been named manager 
of the Duval Jewelry Co. store in Ocala, 
Fla., succeeding M. A. Jones, who re- 
signed to take a position in Utica, N. Y. 
q William Capito, for 17 years associat- 
ed with the jewelry business in Denver, 
Colo., has joined the staff of the Zale 
Jewelry Co., that city, in an executive 
capacity. 

q Melvin L. Kornman, formerly Nash- 
ville jeweler, is manager of Best Jewel- 
ers, which opened Nov. 5, at 103 S. Court 
St., Florence, Ala. Mr. Kornman for- 
merly managed a jewelry store in Clarks- 
ville, Tenn. 

q Dayle May, for the past 15 years asso- 
ciated with Chattanooga, Tenn., jewelers, 
is now operating the store of the former 
Seis Jewelry Co., Rossville, Ga., which 
he purchased at the end of October. 
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q Robert M. Butterworth has been en- 
gaged as general manager by Charles B. 
Dyer, Indianapolis jeweler. He was for- 
merly associated with the L. G. Balfour 
Co., fraternity jewelers, in the home 
office in Attleboro, Mass. 


Gruen Poster Wins Special Award 





Benjamin S. Katz, Gruen Watch Co. presi- 
dent, inspects a reproduction of the com- 
pany’'s prize-winning poster. 


A Christmas poster which the Gruen 
Watch Co. is offering its jewelers for 
their use this season won an award at 
the Twelfth Annual Outdoor Poster 
Showing held in Chicago and was the 
only award winner from the _ jewelry 
field. Entitled “Recipe for a Christmas 
Kiss—Give a Gruen Watch,” the Gruen 
poster was selected by a jury of 16 na- 
tionally known advertising executives, 
and was picked from among hundreds of 
posters submitted by advertisers and 
advertising agencies as their best work 
of the year. 

According to B. S. Katz, president of 
the Gruen Watch Co., the Gruen poster 
and car card service for their jewelers 
has been most successful, with more and 
more jewelers using them every year. 

The Gruen poster was designed by 
the company’s agency, MeCann-Erickson. 


CJA Sees Film of Big Ten Game 


The Chicago Jewelers Association was 
entertained at its luncheon on Nov. 18, 
held in the Wedgwood Room of Marshall 
Field & Co., by a movie reproduction of 
the much discussed Northwestern-Min- 
nesota football game with detailed ex- 
planation of controversial plays by a 
representative of Northwestern Athletic 
Department. The business session was 
called to order by President George 
Englehard, who called on Treasurer T. 
G. MeMahon for his report. The $5,138.29 
balance was loudly cheered as was the 
report of the chairman of the Member- 
ship Committee, Steve Heller, that the 
membership is now 107, the largest at 
any time in the 74 year history of the 
organization. Chairman T. G. McMahon, 
of the banquet committee announced that 
all was in readiness for the banquet at 
the Stevens Hotel on Jan. 10. Major J. 
T. Montgomery, of the Good and Wel- 
fare Committee, reported on the crime 
situation and stated it is possible that 
diamond salesmen visiting Chicago may 
find it necessary to use the convoy pro- 
vided by the Chicago Police Department 
in order to protect their insurance. New 
members elected at the meeting were: 
Axel Bros., Inc., Bruner-Ritter, Inc., Ja- 
coby-Bender, Inc., Benrus Watch Co., 
Eversharp, Inc., L. Heller & Son, Inc., 
Longines-Wittnauer Watch Co., Inc., Lol 
Watch Crystals, I. Levinson & Sons, 
Proesel Brothers, Inc. and Watson Co. 
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OBITUARIES 


Howarp Younc Coxer, 60, who with 
the late Sam Parker, operated a jewelry 
firm at Dyersburg, Tenn., for many 
years, died at his home on Oct. 28. After 
the death of Parker, Mr. Coker operated 
the firm for several years, retiring 
recently. 

Epwarp N. Cook, 84, president of the 
Edward N. Cook Plate Co., Providence, 
died after a short illness on Oct. 27. In 
1886 he founded the firm bearing his 
name. ‘Two sons, E. Clinton Cook and 
George Cook, were associated with him 
in the business. 

Josepu Der Nioris, 51, a jeweler and 
real estate dealer of Bridgeport, Conn., 
died on Oct. 18. 

Leo Etwyn, an outstanding 
on antique silver, died on Oct. 
a heart condition with which he 
troubled for a number of years. 
after ten years in the antique business, 
he, together with B. J. Brotman and 
C. S. Albert, founded the New York 
silver firm of Leo Elwyn & Co. He was 
active in the business until Oct., 1938, 
when he severed connections. 

Wituiam Enctanp, 85, retired Worces- 
ter, Mass., jeweler and optician, was 
found dead of a heart attack, on Oct. 25. 
He was born in Trowbridge. Eng., and 
came to this country when a child. 

Cravpe Fautkner, a watchmaker 
widely known in New England, died Nov. 
10, in Los Angeles, where he has been in 
the jewelry business for 15 years. 

Jacos FisHsone, treasurer of the Jay 
Jewelry Co., of Schenectady, N. Y., died 
in October. He had served with the 
A.E.F. in France. 

Louis Focet, 73, retired Seattle, Wash., 
jeweler, died late in October after a long 
illness. A native of Russia, he emigrated 
to America when 12 years old. 

Ase Gorpon, 53, jeweler in Oklahoma 
City, Okla., since 1909, died Nov. 13, 
after a heart attack. He was a native 
of Lithuania, having come here in 1909. 

Grorce F. Hees, 65, for 30 years an 
employee of the Gerwe-Frohman Co., 
Cincinnati wholesalers, suffered a cere- 
bral hemorrhage while at work, Nov. 4, 
and died five minutes after being ad- 
mitted to the hospital. In charge of 
the silver department, he was well-known 
in the trade. 

Ronert S. Hickman, 78, retired 
jeweler of Kansas City, Mo., died Oct. 
29. 

Grorce W. Keenan, 81, retired jeweler 
of Springdale, Ark., died of accident in- 
juries, on Nov. 2, shortly after his car 
was struck by a train near here. Rela- 
tives said that he was partially deaf and 
probably did not hear the train ap- 
proaching as he started to cross the 
tracks at a crossing in his car. 

James B. Kimpart, 82, retired jeweler 
of Waukesha, Wisc., died Nov. 3, after 
a week’s illness. 

Aaron Krncspactier, 88, associated 
with the Kingsbacher Jewelry Co., Pitts- 
burgh, wholesalers, for 68 years, died 
Nov. 5, at his home. His survivors are 
his widow, and two sons, Carl L. and 
Arthur L. Kingsbacher. 

Davin Epwarp Lumspen, 84, for many 
years the head of the widely-known 
Richmond, Va., retail jewelry firm of C. 
Lumsden & Son, founded by his father, 
Charles Lumsden, died Nov. 19, after a 
brief illness. He had retired about ten 
years ago. 

SarvatoreE Marrnart, 57, who operated 
a jewelry store in Trenton, N. J., for 15 
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years, died Nov. 4. He was knighted by 
King Victor Emanuel of Italy in 1931. 
He had been active in Italian charity 
and social affairs. 

Raymonp B. McCutioven, watchmaker 
and jeweler located at 3037 N. W. 7th 
Ave., Miami, Fla., was found dead on 
the floor of his shop on Oct. 21. He had 
been in poor health for some months. 

Atrrep J. Moss, 58, one of the most 
successful and best known jewelry manu- 
facturer’s representatives in the West 
and South, died on Nov. 20, at St. Luke’s 
Hospital, Chicago, after two weeks ill- 
due to a heart attack. Mr. Moss 
born in Cleveland, Ohio, and _ re- 
moved at an early age to Providence 
with his parents. He was married to 
Harriet Jacoby, daughter of Max I.. 
Jacoby, at the time president of the 
Sterling Silver Mfg. Co., of that city. He 
began his business career as an accoun- 
tant for Wm. Perry Co. and his first 
representations were for Ostby & Barton 
Co. and Lyon Mfg. Co. In 1914 he be- 
came associated with J. J. White Mfg. 
Co. with headquarters in Chicago. For 
the past ten years he has represented the 
Sansam Co. and the Ross Jewelry Co., 
both of Providence. Mr. Moss was an 
amiable gentleman in both his business 
and social relation, active in organiza- 
tions of the trade and highly regarded 
throughout the industry. 

Witi1am O’ Donne tt, for 28 years asso- 
ciated with the jewelry department of 
Jordan Marsh Co. of Boston, died sud- 
denly on Oct. 21. 

Gorvon Overstreet, F. O. Overstreet 
& Son, Dixon, IIl., lost his life in an auto- 
mobile accident on the night of Nov. 12 
when his car crashed into the rear end 
of a truck and trailer as he returned to 
Dixon from a farm he had recently pur- 
chased. From testimony presented at the 
inquest, it is thought the lights from an- 
other truck may have impaired his vision 
of the one in front until too late. The 
wheels of his car made skid tracks for 
over 75 ft. before the impact. Deceased 
has been associated with his father in 
business for several years. 

Tueropore G. Pontius, 47, vice-presi- 
dent and secretary of the Chicago Lapi- 
dary Co., 29 E. Madison St., Chicago, was 


ness 
was 


stricken while attending the monthly 
meeting of the Metropolitan Chicago 


chapter, A.G.S., at its headquarters in 
the Pittsfield Bldg., on the night of Nov. 
17 and died of a heart attack while be- 
ing taken to his home, 6435 Newgard 
Ave., Chicago. Mr. Pontius, a veteran 
of the world war, was highly regarded in 
the trade and was frequently called upon 
to lecture on technical questions before 
various organizations in the industry. 

Pasco J. SCAPERLANDA, 48, president of 
the Bell Jewelry Co., of San Antonio, 
Texas, died Nov. 11, after a two-week’s 
illness. He was with his firm for more 
than 20 years. He was a past national 
director of Circus Fans of America. 

Dr. Max Scumivr, former retail 
jeweler of Duquesne, Pa., and later a 
practicing optometrist, died in that city, 
recently. Harry Sutton, Carnegie, Pa., 
retail jeweler, is a brother-in-law of the 
deceased. 

Harotp R. Seesser, 48, who had been 
connected with Julius Goodman and Son, 
Memphis, jewelers, since his return from 
the World War, heading the mail order 
department, diced Nov. 14 In earlier 
years he operated a drug store and was 
a graduate in pharmacy from University 
of Tennessee. 





Justin E. Stires, 85, retired jeweler 
of Wells, Minn., and president of the 
Minnesota R.J.A. from 1926 to 1932, 
died Nov. 9, in a Minneapolis hospital. 
He retired in 1928, leaving the manage- 
ment of his store to his only son, Gerald 
Stiles. He served as postmaster at Wells 
for 27 years. He was a past grand 
master of the Minnesota Odd Fellows. 

Howarp M. Tourner, 74, owner of 
a Bloomington, Ind., jewelry store, who 
had been in business there since 1908, 
died recently of heart disease. A former 
musician, Mr. Tourner was a member of 
the Indianapolis Symphony Orchestra be- 
fore coming to Bloomington. 
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ASTLETON CHINA 

INCORPORATED L. £. HELLMANN, Presideat 

DE LUXE TABLEWARE 
for the 

FINE CHINA TRADE 

MADE INAMERICA * MADEOF AMERICA 

149 Fifth Ave., New York, N. Y. 








“The House of Satisfied Customers” 


Decorators of Fine Dinnerware. 
Service Plates. Satin, Gold ana 
Enerusted Speciaities. 


ATLAS CHINA CO., INC. 
27 W. 20th Street, New York 
CHelsea 2-1522 











“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


o 
Send for Illustrated Catalog 
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ENRIGHT - LE CARBOULEC, INC. 


160 Fifth Ave. New York City 
CHelsea 2-5558 
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HAWKES CRYSTAL pms 
GLASSWARE ¥ 


for discriminating 
people—WRITE 


T. G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 5th Ave. 
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LENOX 
LENOX, INC. 
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LENOX CHINA 
SERVICE PLATES 
DINNERWARE 


NOVELTIES 
Made in America 


Trenton, N. J. 








THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd BT. =: 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 
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notices on the eve of removal. 


24 JOHN STREET 





TYRES 
J! West 46th Street 


te eK Caer 


Will be OUR New Address on or about December first. 
Modern and larger quarters will provide greater facilities 


to render more efficient service. 


The actual day of removal is dependent upon conditions beyond control. 


and customers will be advised of the new telephone number by mailed 


HAS TENHUBER s LEHAFELD 


NEW YORK, N. Y. 








A 1942 
Greeting 


In the Nation’s largest cities and 
smallest hamlets folks pause at this 
season, exchange congratulations, 
extend good wishes—and usually 
| take a personal inventory for meeting 
f the new year. To our users we express 

; : F confidence that the WatchMaster 
: will light the way to even greater 
profits, and to all jewelers and 

watchmakers, we wish health 


and happiness. 


American Time Products, Ine. 
280 Fifth Avenue, New York 


Distributor of Western Electric Watch-rate Recorders 





* ~s 
She 


* BELLEVUE, 


“One of the Few 


Famous Hotels in 


. AMERICA, 


=> 





wd bancunces . + FOR THE WINTER SEASON 
* . .. hundreds of rooms and baths modernized 
* ...abeautiful, new, completely air-conditioned 

Coffee Shop—seating 400, open from early 
* breakfast to late supper, featuring finest food, 

modern service at really popular prices. Other 
* air-conditioned restaurants. Unsurpassed facil- 


ities for comfort and the enjoyment of true 
* Philadelphia hospitality. Reasonable rates. 


BELLEVUE-STRATFORD 


IN PHILADELPHIA 


CLAUDE H. BENNETT, General Manager 























104 





THE JEWELERS’ CIRCULAR-KEYSTONE 




















“9% Ruth. Plat. 


ruthenium. now used instead of iridium as a hardening agent. is 


the hardest and rarest of the six metals in the --platinum group 


by C. M. HOKE 


consulting chemist of the 


Jewelers Technical Advice Co. 


ECAUSE of the need for iridium-platinum alloys 

for certain vital airplane parts, the OPM has re 
quested refiners to conserve their iridium supplies, and 
has asked jewelers to use the ruthenium-platinum alloy 
in their work. 

This replacement is one that will cause no hardship. 
In the words of the OPM, “Extensive laboratory and 
service tests have demonstrated that 5 per cent ruthenium 
platinum alloy will be suitable for all jewelry applica 
tions.” However, it is natural for the jeweler to want 
to know all he can about ruthenium and its alloys, for 
his own satisfaction and for the enlightenment of such 
customers as may observe the unfamiliar stamp. Already 
questions have come in; jewelers ask about its working 
qualities; its future price prospects; they ask why, if 
it is so good, it hasn’t been used before; they want to 
know the exact difference between it and the familiar 
iridium alloys; and they wonder what changes, if any, 
will be needed when they melt and refine their scrap. 

This article hopes to answer as many of these ques 


tions as possible. 


WHAT IS RUTHENIUM? 


Ruthenium is one of the six “‘sister’’ metals of the 
platinum group, all of which are characterized by rarity, 
white color, resistance to corrosion, high melting points, 
and many chemical peculiarities; but like human sisters, 
each has an individuality of its own. Ruthenium is per 
haps the most modest of the group; it was the last to be 
discovered and the one about which the textbooks tell you 
least. The name comes from ‘“‘Ruthenia,” an old name 
for Russia. where it was first found. It is probably the 
hardest of the group, and the most efficient as a harden 
ing agent. Thus the 5 per cent ruthenium-platinum 
alloy, called “Special Hard” in the trade, is as hard as 
the 10 per cent iridium-platinum alloy. Ruthenium 
will also harden and stiffen palladium; the alloy 95 per 
cent palladium, 2 to + per cent ruthenium, and the rest 
rhodium, has long been recognized as suitable for 
jewelry. 


IS THIS ALLOY NEW? 

Ruthenium-platinum is not new. A patent (No. 1, 
545,234) was granted to Sigmund Cohn on July 7, 1925, 
covering its manufacture for the jewelry industry. In 
cidentally, Mr. Cohn has relinquished his rights under 
this patent, in the ‘interests of national defense. 

As far back as 1927, when New York State’s platinum 
stamping law was being formulated, the possibility of 
ruthenium’s use was seen, and the abbreviation Ruth. was 
suggested. The fact that it has not been more commonly 
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used is related partly to the fact that iridium is syn 
onymous with preciousness to the buying public; partly 
to the fact that ruthenium is much less plentiful. Prob- 
ably Ruth.-Plat. will be so well liked, now that we are 
getting acquainted with it, that it will maintain its popu 
larity after the emergency ends—assumming that the 


price relationship will not be reversed. 


RELATIVE RARITY OF THE PLATINUM METALS 
Yes, ruthenium is less plentiful in nature than iridium. 
Of the six sister metals, platinum is the most plentiful: 


palladium is about half as common as platinum, but 


TABLE |* 


New Platinum Metals Recovered by Refiners in the United States, 
1936-1940, in Troy Ounces 


Year Platinum | Palladium) Iridium Osmiridiun Others Tota 

1936 39.728 4,682 1.678 541 317 46.946 

1937 36.174 5,945 1.998 649 501 $5,258 

1938 30.444 3,653 1,247 384 $85 | 36.213 

1939 36.033 3,491 1.051 727 139 $1.44! 

1940 38.951 4.564 1.517 644 1.663 $7 339 
TABLE II 


Secondary Platinum Metals Recovered in the United States, 
1936-1940, in Trov Ounces 


Year Platinum Palladium Iridium Others Tota 

1936 55.959 6.786 1.922 1.499 66.166 

1937 55.926 12,680 2.076 1.524 72,206 

1938 $4,654 13.489 1.253 4.895 4.291 

1939 $5,432 13,039 2,767 2,205 63.443 

1940 47.657 14,773 1.365 2.635 66.430 
TABLE Iil 


Stocks of Platinum Metals Held by Refiners in the United States, 
December 31, 1936-1940, in Troy Ounces 


Osmium, Rhodiun 


Year Platinum Palladium | Lridium and Ruthenium Tota 

1936 56, 886 29 853 8.198 § aR) 103.917 
1937 60,236 21.942 § 846 8.475 99.499 
1938 71,058 30,071 7.151 9.631 117.911 
1939 71,393 29 273 7.000 9 884 117.550 
1940 144,302 93.244 32.368 269 914 


3eginning with 1940, figures include stocks held in the United 
States by importers of platinum-group metals from the United King- 
dom. 


because of lighter demands it costs less than platinum. 
Iridium comes third; and osmium, rhodium, and ru 
thenium trail far in the rear, probably in that order. 
The six occur together in nature. That is, crude 
platinum will contain more or less palladium, iridium, 


*All tables from United States Bureau of Mines MINERAL YEAR- 
BOOK, REVIEW OF 1940, pp. 734, 737. 
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IN SPITE OF 
THE WAR... 


[ « A can still quote best prices 
. s 


for sweeps. 
Shipments are still getting safely to 
England. 


In the event of loss you receive im- 
mediate compensation on your own 


valuation in dollars... 


Lees A 
Sanders 


: LTD. 
BIRMINGHAM: 18 - ENG. 





















* 
NYE’S Four Great 


AMERICAN OILS 


There's a stability to Nye Oil quality that 
is more than the result of laboratory safe- 
guards It comes from the ‘‘human equa 
tion’’, for only our most skilled employees 
are entrusted with its processing. Two have 
been with Nye for 60 years, others rang 
ing from 25 years up. They take great 
pride in the product; have seen it become 
the preferred oil for all watches, clocks and 
delicate precision instruments. If you are 
not a Nye user, next time ask your ma- 

terials supplier for Nye 
EST. 1844 Oil—and you'll see a dif 


ference. 
WM. F. INC. 
NEW BEDFORD MASS. 





106 


| 
| 
| 








THE PRICE-LABEL IS GONE! 


THE PRICE-LABEL WON'T COME OFF! 


° 
| PRICE-LABEL LEFT A STAIN! 


3 ways... 


TO ANNOY CUSTOMERS 


e YOU CAN end all of the annoyances caused by 
old-fashioned ‘‘glue-backed”’ price labels with 
modern economical KUM-KLEEN labels. Used by 
leading retailers all over the U. S. for price mark- 
ing on cellophane, metal, porcelain, bakelite, wood, 
leather, etc. 

Address M. J. Lampert & Son, 37 Maiden Lane, 
New York City, Wholesale Distributors to Jewelry 
Trade for Avery Adhesives, manufacturers of 
KUM-KLEEN labels. 

Stocked by all leading material wholesalers. 


Order today. 


Need no moistening...Stick 
until peeled off... Leave no 
mark...Try them and you'll 
never go back to old-fashion- 
ed “glue-backed” labels. 


SELF-ADHESIVE 


PRICE-LABELS 











“THE PATHWAY TO SUCCESS” 
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WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 
SCHOOL OF HOROLOGY 


Dept. C Peoria, Ill. 











Third Edition 


WITH THE WATCHMAKER 
AT THE BENCH 


by 
Donald de Carle 


Here is a concisely written book packed with useful and 
important information on watch repairing. It is especially 
recommended for the younger watchmakers, students and 
apprentices but is equally useful to the advanced 


workman. 
Price $3.00 Postpaid 
Send Remittance With Order 


THE JEWELERS’ CIRCULAR-KEYSTONE 


100 E. 42nd St. 56th and Chestnut Sts. 
New York, N. Y. Philadelphia, Pa. 
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and the other members of the group, as well as gold and 


base metals. Moreover, these metals are present in 
much of our crude copper, nickel, silver and gold, and 
are recovered as by-products in the electrolytic refining 
of these latter metals. They are recovered, be it noted, 
even when there is no active market for them. Thus a 
supply of these rarer metals has accumulated in the 
dealers’ inventories during the many years of small de- 
mand. 

In general, the price of a metal is related to its rarity; 
thus platinum should be the cheapest; palladium should 
cost a little more, iridium a little more than that, while 
the three rare sisters should be much more expensive. 
Only the fact of this accumulation during the years of 
small demand has brought ruthenium’s price down to 
the present low level, just at a time when war demands 
have thrown iridium out of line in the other direction. 


FUTURE PRICE PROSPECTS 

When these factors of supply and demand are studied, 
it will be seen why we suggested above that the price 
relationship between Ruth.-Plat. and Irid.-Plat. may 
some day be reversed, and a Ruth.-Plat. ring may be 


TABLE IV 
Prices of Platinum Metals in 1940, per Troy Ounce 





Open High Low Close 
} | 
Platinum $40 | $40 $36 Sept. 5 $36 
Palladium + a $ 24 —_—_—_—-}> 
Rhodium < —-—-——- $125 —-- > 
Ruthenium <« - $35 to $40 ——— > 
[ridium $125 $275 Dee. 11 $125 $275 


U 





*Some dealers are reported to have asked as much as $300. On 
February 6, 1941, the quoted price was lowered to $175. 


more valuable than an equivalent Jrid.-Plat. article. 
The fact that ruthenium is even rarer than the fashion 
able iridium (and fully as noble), is a point that the 
jeweler should by all means bring into his sales talk. 


IRIDIUM AND RUTHENIUM COMPARED 


Chemically, ruthenium and iridium are much alike; 
both metals, in common with rhodium, are (in the pure 
massive form) insoluble in aqua regia, and very difficult 
to dissolve by any method whatsoever. Both have melt- 
ing points considerably higher than platinum, nearly 
as high as osmium. Both are effective hardening agents. 
To the diamond-setter or the jeweler at the bench, the 
5 per cent Ruth.-Plat. and the 10 per cent Jrid.-Plat. 
are practically indistinguishable. Their response to the 
file, the hammer, and the heat of the soldering torch is 
the same. As one dealer phrased it, the only noticeable 
difference between uth.-Plat. and Trid.-Plat. is that 
the former costs less (at present). 

Ruthenium is the lightest of the group, and iridium 
is almost twice as heavy. This difference accounts for 
the fact that an ounce of 5 per cent Ruth.-Plat. is 
slightly larger than an ounce of 10 per cent Jrid.-Plat., 
by some 2 to 4 per cent, therefore goes farther. This 
difference, incidentally, is about the only thing by which 
a jeweler could distinguish the two alloys; that is, if he 
were skilled with the balance he could determine their 
specific gravities. But the test is not conclusive, for if 
the iridium-platinum article contains a few blow-holes 
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the test will be misleading. Moreover, some other 
platinum alloys have almost exactly the same specific 
gravity as Ruth.-Plat. 

Of course a properly trained chemist can identify the 
Ruth.-Plat., not by the easy touchstone or spot tests 
that will identify palladium-platinum, for example, but 


by acid methods not available to the layman. 


WHY DOES UNCLE SAM WANT IRIDIUM? 

The question then arises: If these alloys are so much 
alike, why does the Government take away our iridium? 
Why not use Ruth.-Plat. for contact points? A reason- 
able question, and one that can be answered by a con- 
sideration of the punishment that contact points have to 
take. It is not enough for them to have high melting 
points and resist ordinary corrosion. The problem is one 
upon which much research has been done, and much 
more remains to be done, but it is known that the million- 
times repeated make-and-break, make-and-break, of the 
electric current has a variety of effects upon the sur- 
faces of the electrodes, sometimes building up mounds 
or peaks, sometimes detaching the surface molecules 
bodily, to leave pits or craters, thus damaging the con- 
tact. 

Under this punishment 25 per cent iridium-platinum 
stands up well, the ruthenium alloys not so well. The 
underlying reason for this is not clear, but it may re- 
late to the fact that ruthenium is more volatile at high 
temperatures than is iridium, and forms a volatile oxide. 
(All metals will volatilize in time, under sufficient heat— 
even iridium—the difference is in degree.) But when 
ruthenium is alloyed in the proportion of 95 per cent 
platinum to 5 per cent ruthenium, this volatility is 
greatly reduced, and is not noticeable under the treat- 
ments to which a jewelry metal is subjected, either in 


the shop or in normal use. 


SHOULD THE JEWELER CHANGE HIS TECHNIQUE? 

It has already been emphasized that Ruth.-Plat. re 
sponds to the jeweler’s tools just the same as does 
Irid.-Plat. It acts the same under the oxy-gas soldering 
flame, and takes the same high-melting solders. Scrap 
should be melted by the same technique, using the same 
torch: Ruthenium alloys should not be exposed for an 
undue length of time to the oxy-gas or oxy-hydrogen 
flame, but this is true of all the platinum-group alloys. 
It is not until the filings come to be refined that any 
differences in procedure might be suggested, and these 
are small. For example, Ruth.-Plat. dissolves in aqua 
regia slightly more rapidly than does /rid.-Plat. But 
its ultimate recovery should not be more difficult, nor 
less certain, than that of other alloys of the platinum 


group. 


SUGGESTED READING 


Platinum and Allied Metals. Chapter from Minerals Yearbook, 
published annually by the U. S. Bureau of Mines. 

The Platinum Metals and Their Alloys. Frederick E. Carter, 
Mining & Metallurgy, February, 1928. 

Use of the Noble Metals for Electrical Contacts. E. F. Kings- 
bury, Mining & Metallurgy, March, 1928. 

Refining Precious Metal Wastes. C. M. Hoke. Metallurgical Pub- 
lishing Co., New York, N. Y. 

The Platinum Metals. E. A. Smith. Isaac Pitman and Sons, 
London. 

Platinum and Allied Metals. With bibliography. Imperial In- 
stitute, Mineral Resources Department. South Kensington, London. 
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ISSOLVING SOLDER—-Is there any chemical 

method or recipe for dissolving soft solder from 
botched-up gold jewelry, to prepare it for proper repair 
ing? (Question No. 5368.) F. T. 

Answer— Boil together in a cast-iron pan with 5 oz. 
water, 1 oz. saltpeter and 2 oz. proto-sulphate of iron, 
previously pulverized. After boiling for a while, allow 
to cool, when there will be formed small crystals in the 
liquid. Pour off remaining water; dissolve one ounce of 
the crystals in eight oz. of muriatic acid. This solution 
is to be kept for use, mixing it when needed with four 
parts of boiling water, kept hot, and the work immersed 
in this should have all the solder removed clean, without 


affecting other metal in the piece. 


| INNING HAIRSPRING 


ner end of a hairspring to pin it into the collet, 


In shaping up the in 


must it be given some special form, that would have an 
effect on timekeeping, such as the result of shaping the 
outer end? (Question No. 5369.) Q.. Inc. 


Answer——On nearly all hairsprings, the few excep 
tions being those with “inner terminal curves,” all that 
is needed is to avoid a sharp-angled bend where the 
spring changes from the coil-curve to the straight part 
that enters the collet pin hole. The bend should be a 
curve with a very short radius. 

> EPEATER GONGS—Please advise me on this 

fault in a minute repeater: in the striking of the 
quarter-hours, the high-and-low-toned gongs sound so 
closely together that they make almost a single sound. 
I am afraid to experiment with remedies, so would like 
to have instruction on what to do in this case. (Question 


No. 5370.) R. A. B. 


Answer—You will no doubt find that the tooth on 
the quarter rack that raises the hammer for the final 
stroke of the pair, is a little too short, due to wear, or 
possibly to some alteration made in previous repair 
work. What can be done to correct this is to slightly 
stretch the tooth, to lengthen it. Lay the rack, face down, 
on a polished flat steel stump on your staking tool, or on 
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a bench stake; with a round-faced punch, strike blows 
rather lightly at first, and if this discloses the steel of 
the rack to be too hard to be dented by the punch, draw 
the rack to a deep blue temper and repeat the punching. 
Work carefully so as not to overdo the stretching; try 
the rack frequently, to know when to stop stretching it. 
It is understood that before any stretching is done, the 
pivots and holes should be checked for wear, and any 
excess side-shakes corrected. If stretching requires de 
tempering the rack, the white color should be restored 


with blue-remover. 


AP-JEWEL SETTINGS 


polished tops on stripped cap-jewel settings of brass 


For making perfectly 


or gold, is it necessary to use a diamond-charged jasper 
lap, or can anything else be used? How about using 
glass plate with diamantine, as for polishing flat steel 
work? Wish to avoid the high cost of the charged jasper 


lap. (Question No. 53871.) O. A. L. 


Answer— Actually as fine work can be done with a 
steel burnishing file as with a charged jasper or other 
diamond lap. The file had better be not too small—-G-in., 
at least not smaller than 5-in. It should have been used 
first for the usual pin-filing or other work on brass, to 
temper the sharpness of a new burnishing file. Wash it 
scrupulously clean with alcohol or benzine; rub it with 
clean linen rag. Use a watch-paper finger-cap on the 
finger used for rubbing the jewel setting on the file. 
After any re-dressing of the file, with emery paper, rub 
over it with a block of brass, then wash the file. Clean 
liness in everything involved in this operation is essen 
tial to success. The lap with diamantine that you sug 
gest, would make a good polish, but would make unnec- 


essary work, cleaning off the polishing material. 


ACK-LEVER ESCAPEMENT—What was the 
advantage in the rack-lever escapement when it 

was introduced? (Question No. 5372.) C. T. 
Answer—The rack-lever escapement was in vogue 
during the transition period, between popularity of the 
verge and cylinder escapements and the detached lever 


escapement. During that time, watch designers were 
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experimenting with various devices for transmitting 
power from escapement to balance, the rack lever being 
one of these experiments. At first, fork-and-roller ac- 
tions were very faulty, not much if any better than the 
rack lever device. As fork-and-roller designing im 
proved, it of course gave better timekeeping results than 
the non-detached rack lever transmission, and the latter 
gradually passed out of use. As knowledge of the ‘de 
tached” principle and its correctness grew, it was seen 
that the rack lever device was of no advantage, since it 
afforded no detachment of balance from power-applier: 


these were in continual connection. 


} AULTY CHIMES—-How ean I cure a fault in the 
tone of tubular chimes, which is a nasty ‘“‘zinging” 
sound on one of the tubes of a Westminster chime hall 
clock? This happens only once in a while. (Question 


No. 5878.) M. C. 


Answer— If you examine the action of the hammer 
on this tube, you will no doubt see that after its blow is 
struck, the hammer-head comes to rest so close to the 
tube that any outside influence, like some one stepping 
heavily near the clock, or anything that may impart a 
slight motion to the tube, may carry it slightly against 


the hammer while the tube is still vibrating. The remedy 


is to pull the hammer-cord a trifle through its fastening 


to shorten it slightly; or to bend the spring of the ham 
mer slightly away from the tube; whatever will allow 
the hammer head, at rest, to stand a little farther away 
from the tube. 


\ J AS I'T IMPORTED ?—We have in our shop an 

old clock, wooden works, with a printed label stat 
ing: “Imported Clock With Brass Bushings —Manufac 
tured and Sold by William Orton, Preston & Co., Upper 
Alton, Ill.. At Wholesale and Retail.” We are curious 
why they say “Imported.” (Question No. 5374.) W. T. 


Answer——-The firm named is on record as having 
been in business, not in Alton, II].. but in Farmington. 
Conn., between 1815 and 1838. As to the discrepancy 
in the addresses: some Connecticut clockmakers of that 
period sent clock parts to be assembled and the clocks 
sold in other states, to avoid sales taxes placed on clocks 
made outside of those states. The word “Imported” 
would be harder to explain. As to a clock made in an- 
other state, it in a rather unusual sense was true; but 
wouldn't this discredit the idea of dodging local taxes by 
marking the clock as if made in Illinois? Was “Im 
ported” placed on the clock to take somewhat tricky 
advantage of the feeling in early America that things 
imported were better than things made in this country? 
We would appreciate hearing from any readers who 


could throw light on this matter. 


a GEMS-—We are figuring on making some sil 
ver rings with local cut stones of large size set in 
them, for sale as souvenirs. To keep down costs, could 
you suggest any designs, that would allow ready-made 
material to be worked in; and what material; also where 
to buy it? (Question No. 5375.) J. K. 


Answer—Our idea is that your manufacturing would 
be on too small a scale to use dies and presswork; rather 
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more like arteraft jewelry work. If this is so, you could 
obtain not only good ideas on design, but also ready 
made bezel-strip, ball-wire and other materials that 
would enable you to produce attractive goods without a 
great deal of labor cost. from supply dealers such as 
T. B. Hagstoz & Son, 709 Sansom St., Philadelphia. 
Pa.: F. H. Noble & Co.. 535 W. 59th St.. Chicago: Wm. 
Dixon, Inc... Newark. N. J. These firms specialize among 
their other lines on the craft-jewelers’ requirements, 


and could give you good advice. 


V ENICEK TURPENTINE-—Is there any special 

process for soldering emblems on a finished cross, so 
the cross doesn’t need any refinishing when the soldering 
is completed * (Question No. 5376. Vi ¥: 


Answer-—-What you ask can be accomplished by 
using “Venice turpentine” for the soldering flux, with 
ordinary soft solder. Take any convenient quantity of 
spirits of turpentine and drop into it enough tinsmith’s 
rosin to dissolve to make a thick svrup-like solution, 
which may require several days. Spread this on the 
work, exactly where solder is to flow and nowhere else: 
the solder will go just where this flux is. After solder 
ing. dip the work while still warm into alcohol; when 
dry. it will be ready for sale with the original polish 
intact. 

AVIATION INSTRUMENTS——In these aviation in 
struments, that some watchmakers get jobs repair 
ing. what are most of them like? I hear they are pretty 
much like the watches and clocks we repair. (Question 
Nox &87T.) Cod. 


Answer First should be mentioned the clocks used 
on airplanes. These of course use a balance-hairspring 
assembly for the timekeeping element. The clocks are 
classified as (1) used for timing starters and for check 
ing gasoline consumption: these being associated with 
the power plant; and (2) clocks for navigation. 

Besides in the clocks. some of the mechanism in other 
aviation instruments is more or less of the nature of 
clockwork. In the altimeter. for indicating height of the 
plane from the ground, there are gear wheels and pin 
ions,.and a hairspring for controlling movements of the 
dial hand. In tachometers. which are for indicating the 
speed of rotation of engine crankshafts. there are trains 
of gears, hairsprings and (in the chronometric type) es 
capements and balances. In general, we would say that 
aviation instruments have parts that are larger than 
average watch parts, and smaller than average clock 


parts. 


LOCK MAINSPRINGS—Is there some rule for 
making correct shape of holes in clock mainsprings. 
to hook on barrel arbors? (Question No. 5378.) L. A. 


Answer—These holes should be oval, and no larger 
than to allow the hole to pass over the hook. The prin- 
cipal thing to avoid in the form of the hole is any square 
corners, which would make a tendency there for cracks 
to start, under the strain of the spring’s action; these 
may lengthen gradually until the end of the spring 
breaks off. And making a hole any larger than neces- 


sary only weakens the spring at that point. 


109 








Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATIONS WANTED (75c. for 
first 25 words. Additional words 5c. a 


word. 
Heavy type, $3.00 for first 25 


words. Additional words, 10c. a word. 
Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 
If answers are to be forwarded, 15c. 
extra to cover postage must be en- 


closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 


tisement. 


Special notice forms close 20th of 
month, 

Unless the advertiser instructs us to 
publish his name and address, all 


answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

Te avoid unnecessary correspon- 


dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 





| et 
Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








SAND MODELER gold caster 
steady position, anywhers« 
“FE, 1078,’" care Jewelers’ Cir 
stone. 


desires 
Address 
cular-Key- 


ENGRAVER and watchmaker, bevond 
draft age, open for position January 1 
“ 4 H.,” care Okinows Jewe'ry, 

Waterloo, Towa 


STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 


OPTOMETRIST, registered in Connect 
cut; credit experience; excellent refer 
ences. Address “H., 1119,” care Jewel 
ers’ Circular-Keystone. 





COMBINATION watchmaker and optom- 
etrist, Texas only, desires change; 15 
years’ experience. Address ‘‘W., 1102,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, jewelry designer, with pro 
duction experience, stone expert, dé 
sires to change position; excellent ref- 
erences. Address “C., 1112,” care 
Jewelers’ Circular-Keystone. 











WATCHMAKER, 29, graduate of good 
Kastern watchmaker’s school, wishes to 
work with good mechanic in New York. 
Address ‘‘B., 1098,’ care Jewelers’ Cir- 
cular-Keystone. 





JEWELRY DESIGNER, male, age 30, de- 
sires position with a reliable jewelry 
firm; original designs, makes own sam- 
ples. Address ‘‘N., 1089,’ care Jewelers’ 
Circular-Keystone. 





FIRST CLASS watchmaker, American, 25 
years’ experience with the better stores, 
wishes to make change; New England 
preferred. Address “L., 1145,’’ care 
Jewelers’ Circular-Keystone. 


MANAGER, A-1 salesman, 17 years’ ex 
perience in finest retail stores; capable 
taking complete charge; excellent ref- 
erences. Address “B., 1162,” care 
Jewelers’ Circular-Keystone. 





SALESMAN traveling Middle We st, last 
10 years, good record, interested in line 
“sl credit jewelers; will also consider 
good side line Address “J., 1196," care 
Jewelers’ Circular-Keystone 


SALESMAN, wishes to travel for reliable 
wholesale house; 38 years old, married, 
nice person: 1lity;: also had own jewelry 
store for six vears. Address ‘‘A., 1161,” 
care Jewelers’ Circular-Keystone. 


SALESMAN with established jobbing 
trade for many years, East, Middle- 
west, desires low price wedding ring or 
gold jewelry line for January. Address 
“L., 1087,’’ care Jewelers’ Circular-Key- 
stone. 


(;O0OD POSSIBILITY, next year, diamond 
salesman, “nationally recognized,” may 
become available for some high grade 
credit store; if interested address “T., 
1131," care Jewelers’ Circular-Key 
stone 


YOUNG MAN, 21, high school graduate, 
is open for position, with chance for 
advancement, with New York firm; 
residence New York. Address “E., 
1114,” care Jewelers’ Circular-Ke) 
stone. 





AND NOW, you too can enjoy exclusive 


service of this exceptionally produc 
tive tore manager; strictly install- 
ment; available January 1. Address 
‘K 1144,” care Jewelers’ Circular 


Keystone, 


SAMPLE and model maker of rings, 
mountings and wedding rings, for cast 
ing or tool work, desires New York 
City position; city references. Addres 
“P., 1128,” care Jewelers’ Circular 
Keystone. 


GOLD RING LINE wanted for New 
York City and the East, to the job- 
bine trade and credit jewelers; exper 
eveed with best connections. Addr 
‘A, 1164,” care Jewelers’ Circular 
Keystone, 





FIRST CLASS watchmaker, 25 years’ 
experience, expert on bracelet watches; 
good references; can take in work; pre- 
fers Florida for the busy season, only. 
Address ‘‘P., 1091.’’ care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, also excellent sales rec- 
ord; now employed, desires change in 
Southeast; age, 32; 14 years’ experience ; 
no undesirable habits; best of references. 
Address “B., 1065,”" care Jewelers’ Cir- 
cular-Keystone. 














YOUNG MAN, 20, experience in diamond 
and jewelry trade, Wishes to go on 
road as helper to salesman of large 
concern; driver’s license; references. 
Address’ “H., 1166,” care Jewelers’ Cir- 
cular-Keystone. 





CERTIFIED watchmaker open for per- 
manent position in January; salesman 
of repairs, watches and diamonds, ref 
erences and all information on request, 
Address “D,, 1190,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKER, competent, experienced 
railroads to baguettes Wisconsin 
license ; zo anywhere; prefer West 
Coast or South; $35 bench 
work only. Address care 





Jewelers’ Circular-Keystone 


CREDIT MANAGER, married, now em- 
ployed by large successful organization ; 
available after January 1; proven con- 
structive ability, also knowledge of sell- 
as and displays. Address “C., =” 

“are Jewelers’ Circular-Keystone. 


YOUNG MAN, 23, of fine family, desires 
opportunity with wholesale or retail 
concern in or near New York; three 
years’ general jewelry experience; best 
references. Address “B., 1138,” care 
Jewelers’ Circular-Keystone. 


RETAIL SALESMAN, good watch re- 

pair estimator, and can do watch re- 
pairing, seeking a position with a 
reliable firm starting January; New 
York City and vicinity. Address “Y., 
1181,” care Jewelers’ Circular-Key- 
stone. 


EXPERT manufacturing jeweler, setter, 
designer : good background ; well 
trained; capable platinum, gold, special 
orders, etc.; permanent with reliable 
concern ; references. Address "G., 
1194,” care Jewelers’ Circular-Key 
stone, 


YOUNG MAN, with 11 years’ wholesale 
and retail buying and selling experience 
in the jewelry field, is looking for suit- 
able connection with reliable firm; high- 
est references will be submitted Ad- 
dress ‘‘C., 1099," care Jewelers’ Circular- 
Kevstone 


JOBBER SALESMAN, inside 
experience, knowledge of standard 
brands, watches, jewelry, material, 
ete., desires connection with reputable 
firm; excellent references. Address 
“A., 1199,” care Jewelers’ Circular 
Kevstone 


and outside 


CREDIT JEWELRY salesman, now em- 
pleyed, married, 27 years of age, expert 
sales ability; Metropolitan chain store 


experience, desires change; available 
first of vear; best of references \d- 
Jeweler Cir- 


dres *“G., 1068," care 
cular-Kevstone 


JEWELRY SALESMAN, seven years’ ex 
perience in trade; college man of good 
appearance; big earner; retains cus- 
tomer’s good-will; age 40; desires con- 
nection with manufacturer or jobber. 
Address “B., 1184,” care Jewelers’ Cir- 
cular-Kevystone. 





FAST, skillful workman, small and com- 
plicated watch and wrist chronographs ; 
wages, $60 week; first bench, take in 
repairs; age 40; no drinker, family; 
good reference from present employer. 
Address “N., 1172,” care Jewelers’ Cir- 
cular-Keystone. 
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WATCHMAKER, 
desires connection 


American, front man, 
with reliable firm as 


manager of department; good person- 
ality; neat appearance; married, age 
40; fine mechanic; permanent; South 
preferred. Ad@ress ~—o.. [tt.. care 


Jewelers’ Circular-Keystone 


gemologs 
with 


salesman, 
January ; 


WATCHMAKER, 


student; change in 


present firm four years; good buyer 
and credit man for better type store 
14 years’ experience; age 31; con- 
Vincing reference. Address “S., 1177,” 


care Jewelers’ Circular-Keystone 


MANAGER or salesman fo! 
jewelry store; 18 years’ experience in 
first class window display and 
all store operations; pleasing personal- 


high grade 


stores ; 


ity; Gentile, married, age 45; avail- 
able January 1 Address ‘*‘W 1133,” 
care Jewelers’ Circular-Keystone 


SALESMAN covering entire South and 
Southwest, with exclusive gold, gold 
filled and sterling jewelry line desire: 
additional high grade, kindred, but not 
conflicting line; moderate drawing ac 
count necessary. Address “S., 1156,” 
care Jewelers’ Circular-Keystone. 


AMBITIOUS young man, 20, desires 
position in retail jewelry store with op 
portunity to learn watch repairing 


some knowledge of clock and jewelry 
repairing; wait on customers, estimate 
repairs; driver’s license. Address “‘J., 
4 Circular-Key 


1167,” care Jewelers’ 
stone 

YOUNG LADY, full charge bookkeep- 
many years’ experience in every branch 


of jewelry industry (manufacturing, 
lliy 


wholesale and retail) capable selling 
credits, perpetual inventory, pecial 
orders; excellent references Addr 
“H., 1198," care Jewelers’ Circular 
Keystone 

SALESMAN, Pittsburgh to Chicago, Min 
neapolis, St. Louis, Kansas City, entire 
Middle West, doing in excess two hur 
dred thousand available; entertai 
commission ba $s only established, re« 
putable manufacturer now I Ee t 
for interviews Addres “WwW 11 

CERTIFIED watchmaketr high grade 
mechanic available for permanent e1 
ployment after December 15; just fin 
ished eight months’ service with the 
government on foreign instrument ser 
vice; only firms of high standing, offer 
ing good pay, need reply \ddre 
‘Watchmaker Box 251, Fieldale, Va 

YOUNG MAN, draft deferred 
graduate, | ness degre (stud 
vertising, merchandising l } 
bookkeeping) three years’ jewelr 
manufacturing and sale experie 


now employed, desires promotior a 
or office position in jewelry house 


dress “B., 1165,” care Jewelers’ Circu 
lar-Keystone. 

FIRST CLASS, all around man, watch 
maker, engraver, jeweler, stone setter, 


considered excellent in all; neat ap 
pearance; pleasing personality; good 
habits; A-1 references; 22 years’ ex 
perience, desires change after January 
1; nothing but high class store and 


Addres 
Circular 


considered 
Jewelers’ 


top salary will be 
“J.. 1120," care 
Keystone. 


| 


| 





MANAGER, long chain store experience, 
high calibre man, real executive ability, 
qualified and capable taking full charge 
of sales, credits, collections, advertis- 
ing, promotions, window display and 
merchandising ; knowledge every phase 
of business, now in Ohio; go anywhere 
where producer is essential. Address 
“N., 1149," care Jewelers’ Circular- 
Keystone 


WATCHMAKER, 1925; 
one Swiss factory, one American fac- 
tory, three years’ leading store; watch 
repairing, ring sizing, selling; permanent 
position head watchmaker large repair 
department or manager of small store, 

>} Pennsylvania or Carolinas: age 
35; salary, $50 to $60 weekly: am well 
qualified and properly vouched for For 
rest DeMont, Chester, S. C. 


since experienced, 





manager-buyer, ava 

now employed, desires 
change; familiar with modern install- 
ment methods of operating; good rec 
ommendations; capable of taking com- 
plete charge of buying, sales, credits 
and collections; creative window trim 
mer and original ideas on promotional 
work and advertis & layouts. Addres 
**M »4 care Jeweler Circular 
Keystone 


CREDIT STORE, 


able January | 


\-1 WATCHMAKER, age 51, 


Europe an 





training, long years of experience ir 
uU. S \ able on the finest, medium 
and very small watches, chronographs 
repeaters, pecialties ; close timing 
willing help out on fine and antique 
chime ind hall clocks: owner of " 
major mprovement patent, needed 
badly for 90 per cent of wristwatches 
n use stallation in larger quantitie 
cost only a few cents; can be fitted 


wristwatch in need, new or 


on every 








old; car manage Swiss import and 
watch manufacturing; also watch 
makers, or repair department co 
sider any permanent job, store or other 
that pays at least $60 weekly. Addres 
a oe 1174,” care Jewelers’ Circular 
Keystone 
Lines Wanted. 
Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 


PACIFIC COAST ilesman 

grade s é ine for the he 
Addre Ww 1095,”" care 
Cl ir-Ke tone 


desires high 
tter jewe er 


Jewelers’ C 





SALESMA wat ed } t 
1é f< Loui Texa 
artic rl a nted 

displ: rd Dall 
Texa 
VES i V ’ € x 
f a4 a Y 
of p adr ted Ad 
ire “' { I lewel ’ Cire - 


PACIFIC COAST representative desires 
high grade watch line on commission 
basis; very irge personal following 
Address ‘‘A., 1096,’’ care Jewelers’ Cir- 
cul Keystone. 


LINE of costume jewelry, good quality 


tarting January 1, calling on jeweler 
and department stores in the South 


Address “T., 
Circular-ixeystone. 


references 1104,” care 


Jewelers’ 


| 


| 
| 


SALESMAN with following among the 
leading jobbers in New York and East, 
now handling a leading line, desires 
one additional side line. Address V., 
1017,” care Jewelers’ Circular-Keystone. 





covering Middle West inter- 
ested in line of ladies’ mountings or 
ring line, for credit jewelers; will 
also consider watch line Address “H., 
1195,” care Jewelers’ Circular-Keystone 


SALESMAN 


stone 


following 


SALESMAN with excellent 
covering New York City, Philadelphia, 
Baltimore, Washington and New Eng- 
land, desires side line ; ? 
furnished. Address “K., 
Jewelers’ Circular-Keystone 






VANTED, line of gold and 
, mainted 

jewelry, by a producer, well acq 
. ] 1 ‘ lara j ‘onthe 
with the better Jewelers In (he souti 
ern States, for January 1; highest ref 
erence Address sat * 1103 care 
Jewelers’ Circular-Keystone 
ALESMAN Chicag i ud N AN) 
yea! following ng i ds 
mounting large ties, entirs« try 
desires connections depe ndable houses 

“vy slaw 1917" nan 
only Address “Circular lols Room 
1415, Heyworth Bldg., Chicago 


SALESMAN ; watch line wanted by 
rial now en hoyed ZU yea! exper 
tablished trad rated rccou 








from New York to North Car na I 
luding Pennsylvania Addres ¥ 
1134,” eare Jewelers Cir ey 

stone 
ISMAN with Chicago office, well ac- 
quainted with wholesale jewelers, cata- 
log jobbers, department stores, drug 
chains, open for manufacturer’s line of 
toiletware or kindred lines 





compacts, 
Middle 


Room 


West. Address “Circular 
1415, Heyworth Bidg., 


i XPERIENCED l sale ! 
Metropolitan and State of New York 


well known to retail jewel- 


erritories ; 





ry trade producer with good record 
and following seeks 1942 nne ior 
with representative houses gold filled 
nd solid gold nes. Address Earnest 
85,” sre jewelers’ Circular-K 
SALESMAN wW ( g 
- if ] ho g 
whl r ver g 
Si I M t West ( 
; nit a r 
ym miss ly 
best f re Address Cc 
} Re Hevw > 
. £ 
\ HARD i I YG ‘ t S 
wit re ra t l 
s and ail E , M 
I a 
Addr \ 107 i J ( 
r-Ix<e¢ stone 
SALES REPRESENTATIVE for tir 


seeking a ring 


South and Southwest, 

and watch line; many years in ter: 
tory, established trade, and travel cor 
tinuously by car; at present with ar 
old established jewelry manufacturer 


above to go with present lin 
credentials. Address “R., 115 
Circular-Keystone 


desires 
highest 
care Jewelers’ 
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Special Notices 





(Continued from page 111) 


LINES WANTED—Continued 


MID-WESTERN representative desires 
side line; ambitious salesman, single, 
travel by car: eight years’ experience; 


following includes department store, 
silverware, toilet goods, jewelry and 
gift buyers; also jewelry store- and 
better gift shops: prefer small line 
with a reputable firm: am a member 
of the Chicago Gift Show Address 
“B., 1183," care Jewelers’ Circular 


kKevstone 








Side Lines. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


SALESMAN with following, wanted to 
carry a side line of gold wedding rings 
and mountings. Write, Louis Kruskal, 
93 Nassau St., New York City 


SALESMAN for the wholesale trade fo 
a small but nice line of ladies’ and 
gent’s cocktail rings and wide wedding 
rings. Address “K., 1197," care Jewel 
ers’ Circular-Keystone. 


SALESMEN and saleswomen for high 
est quality silver and fine metal polish; 
established 10 years: exclusive terri- 
tory; write giving full particulars about 
vourself Address “FE., 077,"" care 
Jewelers’ Circular-Keystone. 


SALESMAN covering New York and East, 
to handle extensive line of gent’s 
mountings to the jobbing trade; man 
handling another reputable line only: 
state particulars Adéaress “.,. 1072," 
care Jewelers’ Circular-Keystone 


SALESMAN to represent manufacturer 
of a well known and complete line of 
leather and plastic watch straps, for 
the wholesale jeweler: write stating 
lines you carry, also territory and trade 
vou cover Address “C., 1189,” care 
Jewelers’ Circular-Keystone. 


WELL ESTABLISHED manufacturers 
desire representative for Middle West 
ind South, to carry fine extensive line 
of platinum ring mountings: only one 
experienced in similar line need anply ; 
write full particulars which will he 
kept in striet confidence. Address “TD., 
1113,” care Jewelers’  Circular-Wey 
tone. 


SALESMAN wanted with following in 
New England or Middle West States, 
for a side line of medium priced ladies’ 
and gent’s gold stone and modernistic 
rings, by a New York City manufac- 
turer: liberal commission; state experi- 
ence, references ad territory covered in 
reply Address “‘C., 1073,”" care Jewelers’ 
Cipcular-Keystone 


SALESMEN WANTED; we have an open- 
ing for two live wire men; must have 
a good following among the _ larger 
users, to represent a well-known manu- 
facturer of ladies’ gold and platinum 
rings; territories; one for Middlewest 
and part of South, and one for New 
York City and the East; only experi- 
enced men need apply. Address “S., 
1092,"° care Jewelers’ Circular-Keystone. 











Help Manted. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 


JEWELER for highest class platinum 
work only; steady, permanent position. 
Edward E. Petri Co., Indianapolis, Ind 


JEWELERS WANTED for new and re- 
pair work; steady positions year 
round. Orkin Jewelry Manufacturing 
Co., Dallas, Texas. 


EXPERIENCED watchmaker for trade 
work; steady position; good salary 
United Manufacturing Jewelers, 2 
Quiney Bldg., Denver, Colo. 


WANTED, good watchmaker with knowl 
edge of jewelry salesmanship: steady 
position to the right party Address 
Goldbergs’, Inec., Rome, N. Y 


EMPLOY ONLY one watchmaker; must 
he good: small amount of clock work; 
Central Connecticut Address o” 
1061,"’ care Jewelers’ Circular-Keystone 


WATCHMAKERS, experienced == on re 
building watches, earnings, $75 weekly: 
steady job year ‘round. Joseph Zablin 
& Co., 740 Sansom St., Philadelphia, 
Pa 


WANTED. first class watehmaker sand 
salesman; one experienced on railroad 
watches: fine working conditions: 
steady position. Fred N. Pauli, Pontiac 
Mich. 


WATCHMAKER and engraver wanted, 
live town in Central Florida; perma 
nent position for right man Address 
“F., 1066," care Jewelers’ Circular-Key 
stone. 


WATCHMAKER and salesman, steady 
position, experienced; credit jewelry 
store, in Brooklyn, N. Y. Address “S., 
1130,” care Jewelers’ Circular-Key- 
stone. 


SALESMAN, for high type watch line to 
call on the better jewelers only; terri 
tory from Chicago to the Pacific Coast 
Address ‘“T.., 1169," care Jewelers’ Cir 
cular-Keystone 


SALESMAN, experienced; window trim- 
mer: credit jewelry store Brooklyn, 
N. Y.; willing worker; steady position. 
Address “T., 1157,” care Jewelers’ Cir 
cular-Keystone. 


WATCHMAKER, capable of high grade 
work on all grades and sizes, by fine 
retail store: permanent; located North 
Eastern Pennsylvania. Birkett-Jewel- 
er, Carbondale, Pa. 





WATCHMAKER wanted; permanent 
position to capable man; state age and 
references in first letter: liberal salary 
according to ability. H. O. Einsohn, 
ITluntington, L. I., N. Y. 


GOOD WATCHMAKER on commis- 
sion; only good retail work; where 
it is Summer all Winter. S. I. Echel- 
barger, Fort Myers, Fla. 
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WATCHMAKER, young man who desires 
experience under a capable man ; 
permanent position, with future; ex- 
cellent working conditions. Address ‘‘K., 
1168," care Jewelers’ Circular-Key- 
stone. 


EXPERIENCED retail jewelry salesinan, 
cash and credit; steady position; give 
experience, references and salary ce- 
sired: Brooklyn, N. Y. Address ‘F 
1140," care Jewelers’ Circular-Key 
stone. 


GOOD JEWELER wanted: an oppor- 
tunity to assist foreman if ability is 
shown; give information in detail stat- 
ing exactly what you can do. Address 
“RE.. 1137," care Jewelers’ Circular- 
Keystone. 


- 


SALESMAN to carry high grade, semi 
mounted jewelry; popular” priced, in 
platinum and gold; territory west of 

commission only Address 

“K., 1123," care Jewelers Cireular- 

IXKevstone 


WATCHMAKER wanted must be EX 
perienced; good salary; permanent em 
ployment, pleasant working conditions ; 
give details and salary expected Ad 
dress “O., 1150," care Jewelers’ Cin 
cular-Keystone 


WATCHMAKER, dependable and capa- 
ble: excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected. 
Address ‘“J., 4321,” care Jewelers’ Cir- 
cular-Keystone. 





JEWELER and diamond setter, first Class 


man, one who is accustomed to a trade 
shop: can use at once or after Janu 
ary 1; good salary; ideal working con 
ditions. S. W. Hora, Exchange Bldg., 
Memphis, Tenn 


PLAIN ENGRAVER, who can_repair 
clocks or jewelry; year round posi- 
tion: retail store West County New 
York State: write all, salary expected 
Address “M., 1171," ‘care Jewelers’ 
Circular-Keystone. 


WANTED. salesman to represent a 
jewelry box and display manufacturer; 
territory, South and Southwest, to be 
traveled by car; reply stating experi- 
ence. Address ‘‘D., 1076,"" care Jewelers’ 
Circular-Keystone. 


DIE ENGRAVING machine operator 
wanted, one who can cut his own pat- 
terns for small jewelry dies; permanent 
employment under fine working and 
living conditions. H. R. Terryberry Co., 
Grand Rapids, Mich. 


SHOP SUPERINTENDENT for manu- 
facturer of high grade gold and plat 
inum jewelry: experienced in tool work 
und special casting; reply giving full 
particulars. Address ‘“T., 1176," care 
Jewelers’ Circular-Keystone. 


WANTED AT ONCE, combination man, 
watchmaker, jewelry repairer, en- 
graver, in Georgia: position perma- 
nent; advise age, salary, references in 
first letter. Address ‘“A., 1182,” care 
Jewelers’ Circular-Keystone. 


BENCHMAN with some experience in ad- 
justing, for dispensing store in New 
York State; give complete details about 
yourself and salary expected in your 
first letter. Address “E., 969,’ care 
Jewelers’ Circular-Keystone. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
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HELP WANTED—Continued 


MXCELLENT salesman, managerial abil- 
ity; must be capable and alert; display 
and stock maintenance important; this 

s the right position for the right man; 

give complete details: enclose snapshot 

Wosk Jewelry, San Diego, Calif 


SALES ENECUTIVE; opportunity for 
ambitious party with experience in 
manufacturing field; gold and platinam 
line, national coverage reply giving 
full) particulars Address “R., 1175,’ 
eare Jewelers’ Circular-Weysto..0 


WANTED, competent watchmaker and 
engraver: $60 a week: also first class 
watchmaker, $50 a week; permanent 


positions for qualified parties; send ref 
erences in first letter Address ‘“‘Q., 
1096," care Jewelers’ Circular-Keystone 
WANTED, jewelry salesman with ex- 
perience in South, for good store’ in 
Southern city of 75,000 permanent 


position open nhow ol January 1; give 
full details in first letter \ddress “‘H 
10828, care Jewelers’ Circular-Keystone 


WANTED, all-around diamond setter; 
jeweler for repairs and = special order 
work; all around engraver; steady work 
and good working conditions; fine op 
portunity for right men Address ‘‘J 
1071," care Jewelers’ Circular-Keystone 


COMBINATION jeweler and_= stone 
setter, also all around diamond and 
stone setter; steady job; trade shop. 
Address “K., 1086.” care Jewelers’ 


Circular-Keystone. 


JEWELER 


WANTED; steady emplor 
ment; must be experienced in special 
order work and jewelry repairing for 
the trade; setting not required: sta‘ 


age, Salary expected, references . a 2 


Nierenburg, Ine., 42 Bank St., Water 
bury, Conn 

EXPERT WATCHMAKER; a permanent 
position is available to a capable man 
ideal working conditions in leading 
store; state age, experience, recom 


mendation and salary expected: 
to M. A. Green, 117 Bank St., 
bury, Conn. 


reply 
Water- 


DIAMOND 
bined, 


SETTER and jeweler com 
factory experience 
must highly recommended; $1 
per hour with an opportunity for a 
rapid advancement if ability is shown 
Address “C., 1136," care Jewelers’ Cir 
cular-WKeystone 


possessing 


come 


A MANUFACTURER desires a_ jewele! 
on special order work who understands 
this branch thoroughly ; $1.10 pel 
hour: give information in detail; state 
married or single, experience and where 
in the past employed. Address Y. 
1135,” care Jewelers’ Cireular-WKey 
stone. 


WATCHMAKER;; permanent position; 
good working conditions; excellent 
opportunity; $45 to $50 per week; 
state age and experience. Address 
“K., 819,” care Jewelers’ Circular- 
Keystone. 





IMPORTANT manufacturer of an exten- 
sive line of mounted and semi-mounted 
rings. modern watches, attachments, 
ete., wants representatives; must have 
following among users; no objection 
to side line; open territory; good op 
portunity Address “W., 1180," care 
Jewelers’ Circular-Keystone 


SALESMEN WANTED: we have open- 
ings for live wire men; must have good 
following to represent a well known 
Swiss watch and jewelry line; several 
territories open; commission with draw- 
ing account; experienced men need 
only apply. Address “B., 2922,” care 
Jewelers’ Circular-Keystone. 


SALESMEN for Middlewest and Coast 
territories with wholesale trade fol- 
lowing, to represent Newark manu- 
facturer of diversified merchandise ; 
replies confidential. Address ‘“H., 
1142,” care Jewelers’ Circular-Key- 
stone. 


SALESMAN who has sold the manu- 
facturing and wholesale trade, on 
the road, throughout the country; 
to represent a manufacturer’s line 
of popular-priced ladies’ and gent’s 
mountings. Address “A... 1106,” 
sare Jewelers’ Circular-Kevstone. 


SALESMAN with following among Mid 
dle West and Southern jobbers, by old 
established gold filled and sterling 
ilver jewelrv manufacturer: no ly ie 
tion to having other lines if vou ear 
make ours the major line state ne 
vou have ind had and other details 
Address J. 1148." eare Jeweler Cit 


ecular-Kevstone 


SALESMAN WANTED), by an old estah 
lished manufacturer of gold and plat 


inun jewelry one who is willing to 
make t small investment to buy an 
interest in the business: must he ex 
perienced and a live wire: first class 
opportunity for the right man: all cor 
respondence held strictly onfidential 
\ddress ““T 1993." eare Jewelers’ Cir 
evlar-Kevstone 


BUSCH & SONS offer a splendid oppor- 
tunity to a high grade salesman with 
initiative and ability to absorb advice 
and determination to make good: re- 
munerative advancement is assured the 
right man: this is an old established 
firm with a progressive and active pro- 
gram: write for an interview stating 
experience, qualifications, etc. 875 

Broad St., Newark, N. J. 


WATCH SALESMAN 


eounts on 


with selected ac 
commission basis, to 
represent an up-and-coming Swiss im- 
porter with outstanding styles and 
non-competitive prices, including a large 
variety of waterproofs and novelties; 
ill territories open: no objection to non 

conflicting lines: all replies confidential 
state all details in first letter. Address 
“EF. 1080." care Jewelers’ Circular-Key 

tone 


good 


WATCHMAKERS: several, at once ol 
January 1, for trade shop in connee 
tion with wholesale material house 
must be thoroughly competent: earn 
ings $40 to $70, dependent upon abil 
itv: we have all the work you can 
possibly turn out; workshop outside, 
well ventilated room: location Mid 
west city 150,000 population; give full 
particulars in application; ad known 
to our employees. Address “G., 1116,” 
care Jewelers’ Circular-Keystone 





A-1 JEWELER, diamond setter; long 
established Ohio shop; 48 hour 
week; time and one-half over 40 
hours; not a holiday or wartime job; 
lifetime position for highly skilled 
combination man with real produc- 
tive ability; give full particulars, 


references, wages expected, first 
letter. Address “L., 648,” care 
Jewelers’ Circular-Keystone. 
SALESMEN WANTED by prominent d 
leading manufacturer costume jewelry 
mitation pearls several good ter! 
tories open for January must be 
esident 1 the territory and have 
nd must have following with jews 
department stores, gift) and = specialty 
hops: big demand, good futur I 
ommissions: write fully in first lette 


tittle experience, states covered Te 
enees; replies held confidentia \e 
dress “E.. 1191." care Jewelers’ C 


lar-Keystone 





WATCH SALESMAN to represent a 

nationally known popular priced 
wateh line, also diamond 
watches and diamond rings; all ter- 
ritories open for 1942. including 
South and Middlewest: no objection 
to non-conflicting side lines: only 
men with experience need apply: 
all replies confidential. Addres- 
“V.. 1178." care Jewelers’ Circular- 
Keystone. 


Sw iss 


LEARN watchmaking, engraving, 
jewelry repairing, diamond setting; 
constant demand for our graduates; 
complete, thorough, practical, in- 
tensive job-training in today’s 
methods on actual work; start any 
time, moderate tuition. Write for 
Free Book and learn how to get this 
Master Training. Chicago School of 
Watchmaking, 641 Ashland Block, 
Chicago, Il. 





SALESMEN WANTED: experienced 
salesmen with good following for 
old established, well known concern 
manufacturing gold and platinum 
mountings, diamond mounted and 
bunch rings. to cover Middlewest. 
Coast and one for New England 
States; money no object to the 
right men; these openings will be 
available January 1. Address “G.. 
1081." care Jewelers’ Circular-Kev- 
stone. 


PROMINENT, nationally advertised 
watch line has sales positions avail- 
able for Pacific Coast and Middle- 
west territories; only men_ with 
ample experience; an unquestioned 
sales record and an established foi- 
lowing will be considered; please 
write in full confidence giving all 
details about yourself; our own 
sales staff is informed of this ad- 
vertisement. Address “G.. 1141.” 
‘are Jewelers’ Circular-Keystone. 


AVIATION needs watchmakers to qual 
ify as aircraft instrument technicians 


hundreds of good paying permanent 
Civil Service positions going begging 
in instrument departments of Arm 


ind Navy aireraft maintenance bases 
our six months’ training allowed as 
complete substitution for two years 
tual experience required: busy expand 
ing airlines, aircraft plants, and Y 
strument manufacturers also calling 
for more technicians than we can sup 
piv: for details on this profitable life 
time profession, write American School 
of Aircraft Instruments, Dept J-12 
99028 San Fernando Road, Glendale 
Calif 
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For Pale. 


Stores, Stocks and Businesses 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WONDERFUL opportunity; same location 
30 years; thriving city; best local sec- 
tion; most desirable site; reasons. Ad- 
dress “‘L., 932,"" care Jewelers’ Circular- 
Keystone 


COMPLETELY equipped factory fo 
manufacturing jewelry and office; fine 
North light; very low rental. Address 
“V., 1105," care Jewelers’ Circular- 
Keystone. 





RETAIL jewelry business for immediate 
sale, established 40 years, California 
beach town; about $20,000 required ; 
apply in first instance to Myers, 650 
S. Detroit, Los Angeles, Calif. 





JEWELRY STORE, 20 years in Miami, 
Fla., fully equipped, for sale account 
serious illness of owner; interested 
parties may write to George Schwartz, 
Cc. P. A., Congress Bldg., Miami, Fla. 





JEWELRY STORE for sale in New Jer 
sey; good business, plenty repairs; 
new and up to date fixtures; 15 years 
one location; reason, poor health. Ad 
dress “Y., 1160,” care Jewelers’ Circu 
lar-Keystone. 


ATTRACTIVE STORE, all modern equip- 
ment and store front; thriving com- 
munity in the heart of Brooklyn; ex- 
cellent repair trade; reason for selling, 
illness. Address ‘M., 108%,"’ care Jewel- 
ers’ Circular-Keystone. 


NICE, established watch and jewelry 


shop under $1,000; sales increasing, 
good location in fast growing Florida 
City all cash required. Address “‘J., 
1193,’ care Jewelers’ Circular-Key 


stone 


JEWELRY trade shop with more work 
than two men can take care of with 
the help of an errand boy and polisher 
all customers within one and a half 
blocks volume of business could be 
doubled providing you have the man 
power to take care of it; $3,500 will 
buy the entire business Midwest 
Jewelry Mfg. Co., 416 Winnie Bldg 
Wichita, Kan 


OLD ESTABLISHED high class jewelry 
business, 35 years in large midwestern 


city, fine location; everything desira- 
ble; splendid opportunity to acquire a 
going business firmly established; en- 
viable reputation: age only reason for 
selling ean reduce to $35,000; close 
out perators please don’t answer. Ad 
dress “F., 1192,” care Jewelers’ Circu 


lar-Kevstone 


MANUFACTURING jeweler and trade 
shop, established 25 years, doing ap- 
proximately $50,000 yearly business, 
over 3000 retail jewelers to draw from; 
this business can be doubled in a short 
time; one man can net $12,000 te $15,- 
000 yearly, two men $8,000 or more 
yearly; owing to death of partner it 
is imperative this business must be 
sold; this is a going business and will 
bear closest investigation: no competi- 
tion for 500 miles; $10,000 cash; avail- 
able February 1; correspondence in- 
vited. Address “C., 922,” care Jewelers’ 
Circular-Keystone. 





FAST GROWING business, 40 miles 
from San Francisco, Cal.; opened 
here March 1940; doing over $400 
month, repairs and sales; rent $25 
month including living quarters in 
rear; expenses average, $45 month; 
A-1 location for a good watchman; 
better for watch and jewelry repair- 
man; do not pass up this unusually 
good opportunity; would not sell if 
I found responsible first class watch 
and jewelry man, competent of tak- 
ing full charge on percentage basis; 
sacrifice to right party; no agents; 
sickness, must change climate by 
doctor’s orders. Address “P., 1127,” 
care Jewelers’ Circular-Keystone. 


FOR SALE, jewelry gift store, estab- 
lished 17 years, city of 18,000 pop- 
ulation western New York State; 
60,000 drawing population; latest 
recent government survey shows this 
city to be most prosperous in the 
entire United States; modern stock 
and fixtures purchased mostly for 
cash; size of room 17x85; am 50 
years old, have made enough in this 
store to retire and live comfortably; 
will show books and lease store 
room (I own the building) to relia- 
ble party; this isn’t an exaggerated 
statement; investigation will prove 
this store to be the soundest invest- 
ment offered in years; an inquiry 
will bring complete details; auction- 
eers and sales promoters save your 
stamps; am interested only in sell- 
ing to some one who will appreci- 
ate the reputation and make me a 
good tenant. Address “YV., 1132,” 
eare Jewelers’ Circular-Keystone. 








For Sale. 


Tools, Equipments. Merchandise 
Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 








SAVE UP to 75 per cent on genuine used 
watch materials; write for price list. 
Fred Harmon, Box 242, Somerset, Ky. 


GUARANTEED rebuilt American watches 
in new cases; send for price list. Stand 
ard Watch Service, 146 Fifth Ave., New 
York City. 


rOR SALE, Paulson time recorder, in 
A-1 condition; $100. Harry C. Wright 
& Sons, Jewelers, 108 S. Main §&t., 
Greensvurg, Pa 





kOR SALE, American Watch Tool Com 
pany’s watchmaker’s lathe; also rivette 
slide rest W. K. Dunmore, 2957 W 
Madison St., Chicago, Ill. 





FOR SALE, two engine turning lathes, 
straight line, circle line; perfect order, 
with attachments: Swiss make. Doell, 
94 Pineapple St., Brooklyn, N. Y 





3000 RING BOXES, plastic; 100 gross 
hold-on clutches; 300 trays, with 
covers to hold one, two, three dozen 
rings. Pollack, 95 Bowery, New York. 





FOR SALE, wall case, perfect condition, 
15 foot, two, six foot sections, with three 
foot mirror alcove, mirror backs; electric 
wired; $150. J. F. Carr, Portsmouth, 
Ohio. 





FOR SALE, two hanging wall cases, 33” 
wide 37” high, 12” deep, curved glass 
lift up door; case finished in beautiful 
light hard wood; can be purchased rea- 
sonable. Address ‘‘H., 1070,’’ care Jewel- 
ers’ Circular-Keystone. 





MOUNTINGS and wedding rings 
(gold, engraved) made to your or- 
der for quick turnover, plus liberal 
profits. Write David Silver, John- 
son City, Tenn. 


STORE AND SHOWROOM display cases, 
counters, tables, suitable for silver- 
ware, jewelry, gift departments; also 
panelled office partitions; excellent con- 
dition; sacrifice. Inquire, National 
Silver Co., 61 W. 28rd St., New York 
City. 


| 
| 





FIXTURES, real cherry wood, excellent 
condition; 28 ft. wall cases and show 
cases; panels, doors, mirrors, x-ray 
lights, ete.; double work bench and 
watch board; reasonable. Address “R., 
1129,” care Jewelers’ Circular-Key- 
stone. 


CASH ONLY; a clean lot (six dozen) 
new and reconditioned watches, seven 
and 15 jewels, Swiss movements, new 
case and dial; ladies’ wrist and men’s 
strap watches; some pocket watches; 
three repeaters, 36 jewels; one minute 
repeater, 18 K gold hunting case, 16 
size; one quarter, 14K, 12 size; one 
sterling silver open face; two chronom- 
eters, English and Longines, in very 
good condition; for further information 
address “F., 977,” care Jewelers’ Cir- 
cular-Keystone. 


ART JEWELERS price cards, artistic, 
original and attractive; made of the 
finest stock and material; will out- 
last any other cards for freshness 
and appearance; Dauer Printing 
Company, America’s foremost price 
card manufacturers, manufacturing 
stationers, printers; complete credit 
forms; ring holders, card racks and 
easels, 31 E. 22nd St., New York 


City. Write for samples now. 








Business Opportunities. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 


ies] 


TVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities, etc., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-Keystone. 


WANTED TO BUY jewelry store; must 
be reasonable; will pay cash; all par- 
ticulars in first letter. Address ‘“M., 
1147,” care Jewelers’ Circular-Key- 
stone. 





HIGHEST CASH PRICE for surplus dia- 
monds, watches, jewelry, old gold: 35 
years established: send trial package 
for estimate. Emil Noel, 29 E. Madi- 
son St., Chicago. 





DIAMONDS, colored stones, watches, jew- 
elry, and silverware; highest prices 
paid upon your approval of my quota- 
tions; established 1921. William E. 
som, 15 Maiden Lane, New York 

ty. 





view 


abe nearhe wos matin 
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BUSINESS OPPORTUNITIES—Cont. 





HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St., 
Chicago. 


GANSBERG BROS., INC., will buy your 
surplus or entire stock and fixtures or 
estates for cash; our direct outlet en- 
ables us to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
New York. Telephone Bowling Green 
9-7151. 





COLMES BROS.; cash buyers ot 
jewelry stores with or without fix- 
tures; we interview you at our ex- 
pense in any part of the country; 
bank and trade references. 18 
Tremont St., Boston, Mass. 





SALES MANAGER, executive; controlling 
12 man sales organization and large 
volume from jewelers, department 
stores, etc., and 4000 customers; wants 
to hear from jewelry manufacturer 
seeking to expand; commission basis; 
partnership considered. Address ‘“‘J., 
1084,” care Jewelers’ Circular-Keystone. 


JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg... Day- 
ton, Ohio. 





GET THE CASH AND MORE, too, 
from us; we have bought some of 
the largest stocks in the country; 
none too large nor too small for us 
to handle; all correspondence kept 
in strictest confidence; ship your 
dead or surplus stocks to us, express 
collect, receive check by return 
mail; no obligation to accept offer, 
if unsatisfactory, but sinee others 
have been satisfied, you will too; 
bank and trade references upon re- 
quest; wire today to have our 
representative call if you have a 
complete stock to close out, other- 
wise ship your surplus goods and 
receive cash. Gordon Bros., 18 
Province St., Boston, Mass. 





Wanted to Purchase. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANTED, New Century engraving i 


chine, in good order; give lowest ish 
price and particulars Addre “>... 
1139,” care Jeweler Cireular-Kev 
stone 

STREET CLOCK, double dial, illumi 
nated: Howard preferred; state make 
you have, condition and cash price 
wanted. Address a 1108,” are 


Jewelers’ Circular-Keystone 





WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Linick, Green & Reed, Inc., 29 
E. Madison St., Chicago, Ill. 


WANTED TO BUY, small watch repair 
shop with good reputation, city of 
10,000 or over; do not need tools, but 
could use materials; state lowest price 
Address “F., 1115,” care Jewelers’ Cir 
cular-Keystone. 





COLLAR BUTTONS WANTED, cuff- 
links, broken jewelry, broken chrome 
bands, findings, stones, odds and ends, 
dead stock of jewelry, emblems, stick- 
pins, etce.; check sent promptly. B 
Lowe, Box 525, Chicago, Ill. 


MARINE chronometers wanted, also 
American and Swiss chronometer 
watches; write immediately. Roth 
Bros., 104 E. 23rd St.. New York 
City. 


JEWELRY manufacturer wants to 
purchase the latest improved east- 
ing apparatus for rings and 
broaches, for cash. Address “‘K., 
1122.” care Jewelers’ Circular- 
Keystone. 








Match Work, etc., for the 
Trade 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





CAREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St. New York. Phone 
Bryant 9-5065. 


RELIABLE watch repairing for the trade 


since 1921 efficient, dependable; mail 
service Standard Watch Service, 14¢ 
Fifth Ave., New York City. 


SELECT ACCOUNTS; excellent work- 
manship; chronograph work; refer- 
ences on request; estimates whenever 
desired; large Swiss material stock; 
prompt mail service. South West Watch 
Laboratory, 1011 N. Campbell St., El 
Paso, Tex 


HARR’S Watch Repairing Service. 
services offered in all fields of 
watch repairing; consistently low 
prices, workmanship unequalled; 
a trial order will convince you. 83 
Canal St., New York. 


HIGH CLASS watch repairing for the 


trade; guaranteed results that will hold 
ynfidence at prices that are mod- 


your « 
erate excellent references furnished 
out of town accounts solicited: Holmes 
Protectior Haskel Melnick, 70 Fultor 


St.. New York 


SPECIALIZE in making any part for 
plain or complicated fine watches: ma- 
terial for high grade Swiss watches; 
also high grade watch repairing ; mem- 
ber of Horological Institute of Amer- 
ica, Washington, D. C., and Horologi- 
cal Society of New York. M. Aschen- 
dorf, 11 John St., New York. 








Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bldg., St. 
Louis, Mo 


| 








To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





STORE, excellent location, suitable for 
jewelry store; 50 years on same spot; 
fully equipped with two built-in wall 
safes; in the heart of the business dis- 
trict; reasonable rent; alterations to 
suit tenant; for information address 
Myer Rider, Third & Front Sts., New- 
burgh, N. Y. Telephone 764. 








Miscellaneous. 


Minimum charge (25 words) $1.50 
Additional words 5 cents a word 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





LEARN jewelry designing by correspon- 
dence; private lessons could be ar- 
ranged; further information upon re- 
quest. C. A. Jakobb, 31 W. 47th St., 
New York City. 





NOTICE: I am in no way connected with 
the Barber’s Credit Jewelers of Meridian, 
Mississippi, and will not be responsible 
for any debts, sales or transactions in- 
curred by said firm. Abe K. Barber, 
Meridian, Miss. 


WATCHMAKERS: increase your ability 
through the highly recommended books ; 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlei: 


Your jobber or trade journal 








SIMPLE SOLDERING 
BOTH HARD AND SOFT 


By Edward Thatcher 


This simply written 76 page book is 
packed with valuable and practical infor- 
mation for the worker in gold and silver 
Describes and illustrates the methods and 


tools successfully used in soldering. 


Price 75 Cents Postpaid 


(Cloth Bound) 
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What your defense dollars buy 


The TANK is to the Army what the 


tackle is to the forward line of a foot- 





ball team. It is the “break-through.” Head-on, it crashes timber, houses, enemy 
fortifications. Once it has opened the way, the attacking force follows for the ‘“‘mop- 
ping up.” 

The Nazis, using these great steel pachyderms which they produce in vast quan- 
tities, have been able to break through every fortified line in 14 conquered countries. 

In America, the medium-sized tank is the popular size. A medium-size tank 
weighs 30 tons. To make it takes as much steel as would be used in 500 refrigera- 
tors, as much rubber as goes into 87 average automobile tires. 

The planning of a tank takes as great skill as a large-scale construction job. One 
recently converted automobile plant, faced with retooling for tank production, had to 
put 200 engineers to work in day and night shifts for one month, mapping out 
machinery requirements and plant layout. 

To match the mechanical might of aggressor nations today, America needs thou- 
sands of these tanks. They’re rolling off the assembly lines now. They cost real money. 
Every time you buy an $18.75 Defense Savings Bond or a 10¢ Defense Saving Stamp, 


you give your country money enough to buy a vital part for another new tank. 





Buy DEFENSE SAVINGS 
BONDS and STAMPS 


AT ALL BANKS, POST OFFICES, AND SAVINGS AND LOAN ASSOCIATIONS 
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Manufacturers’ News 








Reed & Barton Display Suggests Fitting Silver to Personality 





\n original and arresting idea in the 
merchandising of silver flatware is’ the 
theme of this display now being distrib 
uted by Reed & Barton to its dealers 
to help in introducing the company’s 
three new sterling patterns. 

Photographs of three pretty girls of 
different types are mounted on locket 
shaped plaques, with pieces of the par 
ticular pattern which might be appropri 
ile for each laid out on velvet padded 
plaques immediately below each picture. 
hach photograph bears a legend suggest 
ing the tie-up, such as) “Elaine has 


Two New Executives 


For Gruen Watch 





Left, Morris Rivkin, Gruen's new Eastern 
sales manager; right, John P. Young, new 
advertising manager. 


Benjamin S. Katz, president of th 
Gruen Watch Co., Cincinnati, Ohio, an 
nounces two important additions to the 


company's organization Morris Rivkin 
has been ippointed eastern sales man 
ager, effective Dec lI, and John P 
Young has been named director of ad 


vertising 

Mr. Rivkin, who for the past ten vears 
has been the Eastern representative ot 
the Elgin National Watch Co., and for 
several years previous was with the 
Gothic Watch Co. is known to just 
about everyone in the jewelry trade not 
only in New York but throughout the 
country He will make his headquarters 
in the New York office of the Gruen 
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There's a right type of sil- 
ver for each type of giri, is 
the idea behind this new 
Reed & Barton display. 


always loved the richness and romance 
of the French Renaissance.” the sugges 
tion being that for her taste the pattern 
shown would be especially appropriate. 

Above the photos is the wording, 
“Which type are you?”—a_ personalizing 
note immediately captures the interest of 
the feminine window shopper. 

The unit is of wood, lacquered in pale 
blue with the ribbons and pads in 
maroon velvet It was designed and 
manufactured by Kay Displays, Ine., 
New York 
Watch Co., 630 Fifth Ave... New York 

Mr. Young was formerly advertising 
head of the Armstrong Cork Co., Lan 
caster, Pa., with whom he was associated 
for 17 vears 
advertising, 
scheduled both in = national magazines 


Concurrently, Gruen’s 
and radio and dealer promotions, rep 
resents the largest appropriation in the 
history of the Gruen Watch Co. The 
account is handled by MeCann-Erickson, 
Ine. 


Useful Booklet Suggests 
Repair Prices 


\ little booklet that has just been is 
sued by the National Jewelers Mutual 
Fire Insurance Co. should be useful to 
every jeweler and watch maker. 

It consists of a schedule of suggested 
minimum prices for all ordinary repairs 
on each of the various popular types and 
sizes ot watches, for clock repairs, 
jewelry repairs and engraving, and op 
tical repairs 

Naturally, 


inv list that will exactly fit conditions 


it is impossible to compile 


in everv section of the [ S. A. but 
the schedule is an excellent general guide 
to the jeweler or repairer who wishes 


to be sure that his prices are fair and 
reasonable to both his customer and him 
self. 

Copies will be sent without charge 
upon request to the National Jewelers 
Mutual Fire Insurance Co.. Neenah, 
Wis 


Bulova Distributes New "Gold Book’ 


The Bulova Watch Cos annual “Gold 
Book” is now being distributed to the 
jewelry trade. Done, as usual, in full 
color and gold, the “Gold Book” repro 
duces in their actual color the current 
watches in the Bulova line, features 
Bulova’s radio and magazine advertising. 
pictures of its factory operations, and 
plays up the company’s tie-up with 
American Airlines. 

Among the ads reproduced is a 4 
color double page spread scheduled to 
appear in the Dee. 13 issue of Saturday 
Mvening Post. and some of the adver 
tisements of doctors’ and nurses’ watches 
currently appearing in leading medical 
ind nursing journals 


Jabel Display Shows Evolution 
Of Modern Diamond Rings 





To mark the 25th anniversary of the 
founding of the company, Jabel Ring 
Mtg. Co. of Newark, N. J. has released 
to their jewelry dealers a handsome dis 
plav entitled “The Parade of Diamone 
Rings.” Lithographed in full colors, it 
reviews pictorially the development of 
diamond rings during the last 25 veal 
period from the original Tiffany mount 
ing up to the new patented Jabel crows 
setting. 


New One-piece Diamond Mounting 


New one-piece set- 
ting created by 
American Setting 
Co., 164 Emmet St., 
Newark, N. J., for 
5, 10 and 15 point 
stones. 





Kreisler Closes Successful Year 


Marking the close of a highly success 
ful fall sales campaig 1, representatives 
of. the Jacques Kreisler Mfg Corp.. 
have now been called in from the road 
ind are eagerly awaiting the results of 
their “merit” sales contest, the winner 
of which will enjoy a two-weeks’ cruis 
or an equivalent trip of his own choice 

Meanwhile, Kreisler designers, sales 
promotion and advertising departments 
are busily engaged in the preparation of 
new merchandise, packaging, and dealer 
aids in an all-out effort to meet the 
needs of the retail jeweler in 1942, and 
to stimulate consumer demand for watch 
ittachments and accessory jewelry 
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Display Units with 75-Year Theme 
Mark Longines Anniversary 


Marking its 75th anniversary, the 
Longines-Wittnauer Watch Co. has pre 
pared for jewelers’ window use two 
striking and attractive display units fea- 


turing the 75-year background of fine 
watch making behind this well-known 
brand. 


2, PUG ne 


« 
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This “birthday cake" suggests the long and 
honorable record of Longines watches. 


Pictured above is the “birthday cake” 
done in plastic and realistically colored 
to simulate frosting bearing the conven- 
tional birthday inscription. The candles 
are painted wood as it was found that 
ordinary wax tapers were liable to melt 
in the heat generated by the brilliant 
lighting of most jewelers’ windows. 

The realism of the cake presented a 
problem all its own because it looked 
too much like a genuine cake to seem 
appropriate in a jeweler’s window. Drap 
ing the sides of the “cake” with maroon 
velvet was found just what was needed 
to make an attractive and harmonious 
center element for a jeweler’s display. 

The other unit, shown below, a grace 
ful plastic figure of a glamorous blonde 
gowned in satin brocade with a necklace 
of pearls, draws attention to a lady’s 
Longines watch displayed in its box. 
The background is maroon velvet, like 
the skirt of the “dressing table” on 
which the watch box rests. The Longines 
name plate scroll is etched and enam 
elled bronze, and the 75th anniversary 
seal is stamped in gold on the drap- 
ery under the watch. The display is 
produced in two sizes to suit both small 
and large windows and is part of the 
display kit now being sent to Longines 
Wittnauer jewelers. 


Longines’ 75 years of watch making is again 
suggested in the base of this display. 
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Kestenman 





Charles H. Kestenman, 
president-treasurer 


Kestenman Bros. Mfg. Co., Providence, 
R. I., manufacturer of watch bracelets 
and identification bracelets, celebrates 
this year its 25th anniversary. Since its 
founding in 1916, the company has en 
joyed a healthy and continuous growth. 
Its extensive plant specializes in the pro- 
duction of high quality watch bracelets 
identification bracelets known for 
their fine styling and mechanical fea- 
tures. In every department, skilled ar- 
tisans, many with long records of ser 
vice, take pride in their work and in 
carrying on the Kestenman tradition. 

As might be expected, a group of able 
men with a thorough knowledge of their 


and 


Observes 25th 


Max Kestenman, 
vice-president 


] 
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Anniversary 





Louis Kestenman, 
secretary 


product is behind this successful enter 
prise. They are the three brothers Kes- 
tenman who are the officers of the com- 
pany, Charles H. being president and 
treasurer; Max, the vice-president, and 
Louis, secretary. Their careful planning 
and painstaking application have earned 
an enviable reputation for the company 
and its products, and have’ enabled 
Kestenman to pioneer many advance- 
ments in design and construction. 

Their recently issued anniversary cata- 
log shows representative items from the 
complete line of watch bracelets and 
identification bracelets, and may be had 
by writing the manufacturer. 





New Elgin Catalog Both 
Attractive and Practical 


A new pictorial catalog that combines 
eye appeal with usefulness to an = un- 
usual extent has just been issued by the 
Elgin National Watch Co. 

Each double page spread of the book, 
which consists of 16 pages and cover, 
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New Elgin catalog is colorful 


shows in full color one group of Elgin 
models, Lord and Lady Elgins, diamond 
set Lady Elgins, pocket watches, profes 
sional models, and so on, with price and 
description of each number shown. 

Each page is a little wider than the 
one preceding so that each margin pro 
jects a little beyond the previous page 
and acts as a thumb index, thus provid- 
ing instant easy reference to whatever 
group of watches is desired, as the name 
of the group is printed in the extend 
ing margin. 

The book concludes with a complete 
index of model numbers and retail prices 
to still further simplify the matter of 
finding any given style. Typographically 
and artistically also, the catalog is of 
a quality that makes it noteworthy as a 
piece of fine printing as well as a useful 
tool for the dealer. 





Ronson Christmas Aid 
Kit for Retailers 


Refusing to subscribe to the mistaken 
theory that advertising can be stopped 
when the demand for a product exceeds 
the available output, Ronson is looking 
to the future of its business and _ its 
dealers’ business, and is refusing to allow 
the public to forget the Ronson line, 
executives of the company declare. 

That’s why, say they, Ronson ads like 
the half-pages recently appearing in Life 
and Ladies’ Home Journal continue to 
remind the public that there’s a Ronson 
for every type of smoker and for every 
room in the home. That's why leading 
radio stations will again broadcast Ron- 
son messages to millions of homes. 

The whole story of Ronson’s forward- 
looking program is told in a_ special 
Christmas mailing piece that has just 
been sent to the company’s retailers. It 
gives a detailed schedule of Ronson con- 


sumer advertising, both magazine and 
radio, a tabulation of recent Ronson 


publicty in newspapers, magazines and 
movies, and lists the sales aids available 
to dealers, including folders, newspaper 
ad mats and so forth. In addition, every 
kit includes a handsome Christmas fold- 
ing screen display piece for window or 
counter use. 

Special emphasis is placed upon the 
importance of promoting Ronson acces- 
sories with the suggestion that the dealer 
can increase his volume and _ profit, by 
selling a “Ronson Servicer” with every 
Ronson lighter. 

Items like the new “Five Flinter” and 
the new “Flint Tipped _ Ronsonal,” 
cleverly packaged accessories with buy- 
appeal, are also recommended by the 
manufacturer as a of building 
customer satisfaction and consequent re- 
peat calls. 
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JEWEL OR PASTE? 


Tuar THE jewel of consistency is sometimes paste was 


never more clearly proved than in the Government’s re 
cent action in bringing suit against the three American 
watch companies and their wholesalers for alleged viola 
tion of the anti-trust law. 

The sole basis of the charges against them is that they 
have preve nted catalog houses, upstairs houses, boot-leg 
dealers and destructive price cutters generally from deal 
ing in their watches and, in the language of the indict 
ments, “have maintained policies detrimental to the afore 
mentioned catalog houses, upstairs houses,” and their 
like. 

The Fair Trade Act of the same Federal Government. 
which is a part of the law of the land, is specifically de 
signed and intended to put teeth into the maintenance 
and enforcement by manufacturers of policies detrimen 
tal to price cutters. ‘To encourage those policies with 
one hand while cracking down on them simultaneously 
with the other, out-Alices the most fantastic perform 
ances of Alice in Wonderland. 

It is also worthy of note that at the very moment when 
these indictments were being announced, a well-known 
labor czar was not merely restraining, but completely 
stopping inter-state commerce in coal for the all essential 
defense use of the steel mills, with complete impunity. 
ind the Government’s action was limited to a very polit 
‘Please. sir.” 

Likewise notable is the fact that the Administration 
has done everything within its power to aid labor unions 
to combine and demand more and more for less and less. 
and has vigorously opposed any suggestion to bring them 
within the jurisdiction ot the anti-trust laws. 

Yet. because the manufacturers of American-made 
watches have dared to carry out the approved principles 
of the legally enacted Fair Trade laws——not to demand 
more, but merely to maintain prices for the protection of 
their legitimate retail merchants against the depreda 
tious of the price-cutter—they are now made the sub 
jects of criminal prosecutions. 

It might also be remarked that the self-same Adminis 
tration which is persecuting—beg pardon, prosecuting 
\merican manufacturers of watches for trving to main 
tain fair and reasonable prices on their goods, is most 
solicitously seeking higher “parity” prices on farm 
products, and is itself using every means within its power 
to bring about that end. 


Yes, consistency is a jewel—and an exceedingly rare 
one, it appears, where present Washington officialdom is 


CONCE rned, 


REASONABLE REQUEST 


War revier, if any, will be obtained from OPM’s 
order prohibiting the use of copper in the manufacture 
of jewelry other than sterling silver or karat goods after 


Jan. 1. remains to be seen. 
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Certainly the arguments presented in behalf of some 
modification are convincing, and the easement sought by 
makers of moderate-priced merchandise is reasonable 
even under an all-out defense program. 

‘To grant the manufacturers’ request that they be per 
mitted to use even after Jan. | whatever inventories of 
metal and parts they already have on hand, takes no 
metal out of the market, because it is already out, and 
in such form that to commandeer and re-melt it for its 
copper content would be wild extravagance. 

On the other hand, to allow its present owners to use 
it in their own operations would give the industry a brief 
but essential breathing spell in which to carry on the 
necessary experiments with alternative materials, to re 
design their lines, and to get into their new production 
without the violent disruptions and distress of whole 
follow. the 


stoppage of all use of copper on Dec. 31. 


communities that would inevitably abrupt 

If, in addition, they were permitted to buy small quan 
tities of the particular items that might be needed here 
and there to round out production, the transition could be 
accomplished with a minimum of shock to the country’s 
economic structure. 

Jewelry manufacturers are patriotic citizens who do 
not want to stand in the way of the country’s needs, and 
they're realists who know that with two apples you can't 
give an apple apiece to five people. But that same 
realism also tells them that it’s folly to let materials lie 
idle and useless when they could be serving a useful 


purpose. 


ILL-ADVISED 

Tite acrion of the American National Retail Jewelers 
Association in refusing to consider continuance of the 
one-show idea seems rather arbitrary and ill-advised. 

Granting that ANRJA has no cause for affection for 
the other association in view of the tactics pursued by 
the latter during and since the tax controversy, the fact 
still remains that the interests of the exhibitors who foot 
the bills are entitled to no less consideration than the 
feelings of association officials. 

Exhibitors are not suggesting any alliance of the two 
groups but only that each hold its own convention at some 
time and place that will permit both to be served by one 
single exhibition of merchandise. 

To refuse even to consider the suggestion of meeting 
somewhere in the same city at sometime within the same 
week, especially when the refusal entails the loss of sub 
stantial practical benefits, looks like carrying a quarrel 


to rather ridiculous lengths. 


A 


Editor 
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Credit Jewelers will long remember 





1941 as the| year 1e /Sensational 


new PARKER@51” led the way to 





bigger fountain pen sales and profits 
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